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BERGAMENE Extra U&co 
The best perfumers have tested the 
new BERGAMENE Extra and have 
found it to be the nearest to the 


NATURAL OIL BERGAMOT. 





The American Perfumer 


JANUARY 1954 


Editorial and Executive Offices: 


Index Vol. 62 


A Youthful Idea for Old-Timers’ Club, an 
editorial—-451 
Abrasive methods for treating skin defects, 
Dee es. 428 
Abstracts, Technical--65, 141, 225, 309, 385, 457 
Accelerated shelf tests—179 
Additive for rubbing aleohol—207 
Address printer—51l 
Advertising——42 
Funds, How Cosmetic Firms Allocate . 
by Roger Barton—349 
Point-of-purchase .. . 440 
Aerosol bottle, New .. . 48 
Festival 232 
shave patent—461 
shaving cream suit—449 
valve, New... 228 
Aid to Pharmaceutical Calculations, by M. E 
Bolton, book reviewed—124 


Air, Package delivery by... 369 
Albert Albek—-451 
Alcohol, Additive for rubbing . . . 207 
drawback, New monthly .. . rules issued 
464 
sulfate, New... 423 
Alkalines, Immersion heater for .. . 51 


Allura Mascara Co. taken over by Countess 
Maritza Cosmetic Co.—395 
American Alcolac Corp. relocates offices—68 
American Chemical Society’s Eighth National 
Chemical Exposition—147 
American Council of Commercial Labs. Meets 
Nov. 4-742 
American Dental Assn. finds dentifrices picked 
by taste —456 
panel belittles dentifrices—-299 
American Medical Assn. Committee on Cos- 
metics accepts Bobbi Home Permanent—465 
American Society of Perfumers—-463 
American Women, Cosmetic Buying Behavior 
Gs ss 277 
Among Our Friends——-71, 151, 235, 305, 313, 
395. 467 
An Unfortunate NARD Tax Resolution, an 
editorial—451 
Analysis, Infrared .. . 24 
Anethol, Pimento Leaf Advance—399 
Angelique Showers Paris with Perfumed Rain 
41 
Annual soap, detergent industry meeting to 
stress sales—379 
Antell ad claims, F. T. C. bans... 163 
Anti-enzyme dentifrice claims examined——461 
dentifrice claims, F. T. C. reported investi- 
gating... 393 
material 293 
toothpaste discussed— 301 
Anti-enzymes—337 
Antioxidants, Essential oil . . . 423 
Ants, The Odour Trails of ° 108 
Aqualized hair wave set-—369 
A&P to install 250 additional beauty depart- 
ments in the East—305 
Argentinan oil lemon imported by D&O—462 
Arithmetic of Pharmacy, by Charles H 
Stocking, book reviewed—124 
Aromatics for Foods, Synthetic . . .. by L. 
Benezet—-429 
Arrow Labs, Inc. occupies new quarters——305 
Art and Science of Fixation, French—109 
Assn. of Consulting Chemists and Chemical 
Engineers, Inc. elects officers—393 
Associated Drug and Chemical Industries of 
Missouri—301 
Atlas Powder Co.—-465 
Atomizers, Fragrant mist .. . 207 
Australian import rules seen forcing local 
packaging—68 
Automatic filling machine—207 
lid sealing machine—51 


Babb, Jervis J.—68 
Baking and Pudding-Powder, Vanilla-Sugar 
and Baby Food, by Karl Schiller, book 


reviewed—124 


AND ESSENTIAL OIL REVIEW 


IN TWO SECTIONS—SECTION TWO 


Published by Moore Publishing Company, Inc., 
Publication Office: Emmett Street, Bristol, Conn. 
48 West 38th Street, New York, N. Y. 


Barbasol Co. ends free goods deal, raises Fair 
Trade prices— 462 

Barton, Roger, How Cosmetic Firms Allocate 
Advertising Funds—349 
How Mathes Merchandized Cutex Products 

281 

Base for detergents—207 

Basic Chemicals, Vanilla Strong—239 

Batching scale, New... 371 

Bay Park Boat Service to enter perfumery 
field —305 

Bay rum, sage hair tonic——177, 179 

Beauty Salon Week deserves attention, com- 
ment—439 

Behavior, Cosmetic Buying 
Women 277 

Bellavia, Joseph V.—-232 

1 


of American 


Bellefontaine, Albert 49 
Belt conveyors, Metal .. . 140 
Benezet, L., Synthetic Aromatics for Foods 


429 
Bernard, Rene E.-147 
Better Business Bureau on House to House 
Sales, an editorial—2s5 
BIMS member-guest tournament at Sleepy 
Hollow July 22-—56 
BIMS of Boston—233 
awards prizes at final golf tournament 
303 
complete their golf tournament of year 
303 
golf match—64 
BIMS Schultes Memorial Tournament—305 
Bishop, Hazel—69 
Bishop, Miss Hazel—233 
Bolton, M. E., Aids to Pharmaceutical Calcu- 
lations, book reviewed— 124 
Book reviews—124, 388 
Borie Acid—337 
Bosses Give Okay to Fragrance in Office, an 
editorial —449 
Bottle capacity tolerance—261 


line, New polyethylene . . . 228 
Bottles, Dummy display .. . 293 
Filling labeled . . . 440 
Metal... 421 
Box, patented rosette hinge box—-369 
Bran Oils, Cereal. . . 453 


Braun Hobar Corp. Buys Kampas Mfg. Co.—68 
Brazil, Givaudan aromatics plants opened in 
462 
Breath deodorant incorporated in new lipstick 
460 
Bullock, J. F., Canadian Toilet Goods Mfrs. 
Assn. president—69 
Bush, Hamilton Brinsley, obituary—469 
Bush, Jr.. B. T. goes to Midland for Dow 
Chemical Co. 
Bush & Co., Ltd., W. J. appoints H. W. 
Vernon to board of directors —231 
Susiness at High Levels—29 
—-census funds cut by Congress committee 
233 
Outlook Looks Bright, an editorial—215 
Buyers, What the Retail Report—37, 119, 
217, 289, 367. 445 
Buying and Selling—-428 
The Package for Impulse . . . —25 
Behavior, Cosmetic . . . of American 
Women-—-277 





California Cosmetic Assn.—305 

Canadian reports sees Procter & Gamble trade 
restrictions—42 

Canadian Toilet Goods Mfrs. Assn.—123, 149 

Candy industry's sanitation seminar—303 

Capito, Friedrich, obituary—397 

Carter Products gains foam shave patent, sues 
rivals—461 

Cartridge demivreralizer—129 


Cassullo, John I 463 
Census funds, Congress committee cuts out 
business .. . 233 


Census Statistic Needed by American Business, 
an editorial—45 


July-December 1953 


Cereal Bran Oils, by Paul I. Smith—453 
Certified colors may be removed from F.D.A. 
list-——461 
Chapin, Herbert—-68 
Charabot president reports Grasse industry 
booming—464 
Charles Antell advertising claims attacked—36 
Chemical and Allied Industries Assn. of Michi- 
gan—56, 64, 464 
golf match—233, 299 
holds Christmas party—462 
Chemical Industries Hold 24th Exposition—301 
Chemical Industries Show in Philadelphia Nov. 
30-Dec. 5—42 
Chemical Specialties Mfrs. Assn.—68, 232 
Chemicals and Flavors, by Dr. Morris B. Jacobs 
455 
Food... 223 
Chemistry Is Asking: How Big Is Big?, an 
editorial—127 
Chemists, A Distinguished Home for the Cos- 
metic . . ., an editorial—285 
Chesapeake Industries, Inc. buys Lady Esther, 
Ltd.—461 5 
Chicago Chapter of the Society of Cosmetic 
Chemists— 305 
installs new officers—460 
Chicken Flavor—132 
Chlorophyll—112 
demand falls below expectations—299 
Held an Excellent Contact Deodorant—275 
Chop It Off—144 
Christmas Packaging and Promotions—200 
CIBS luncheon, Stephen L. Mayham honored 
OE «2.3 391 
Clark, S. L, new DCAT chairman—301 
Cleansing cream formula—17 
Clerk Service in Supermarkets—312 
Closures, Light-weight metal ...—129 r 
Coconut Oil Liquid Soap, Comparative Viscosi- 
ties of . . ., by R. B. Trusler—57 
Coffee flavor, Synthetic .—369 
Cold wave neutralizer—99 
Colgate-Palmolive Co. new name of Colgate- 
Palmolive-Peet Co.—467 
Collapsible tube squeezer—293 


Collections, Cosmetic Excise Tax . . . —24, 
108, 192, 312, 348, 432 
Colloid, New hydrophilic .. . —293 


Colors may be removed from F.D.A. certified 
list-—461 
Companhia Brasileira Givaudan opens aro- 
matics plant in Brazil—462 . 
Comparative Viscosities of Coconut Oil Liquid 
Soap, by Dr. Ralph B. Trusler—57 
Condenser Service & Engineering Co., Inc. 
absorbed by Consolidated Products Co., Inc. 
233 
Congress committee cuts business census funds 
233 
Congress expected to act on cosmetics pre- 
testing—216 
Consolidated Products absorbs Condenser Serv- 
ice & Engineering Co., Ine.—233 
Contact Deodorant, Chlorophyll Held an Excel- 
lent—275 
Contract packaging—129 
Controversy brewing over post office plan, an 
editorial—365 
Conveyors, Metal belt—140 
Cooperative advertising plans of soap compa- 
nies ruled lawful—42 
Cork Powder Detergents, by Paul I. Smith—453 
Cortney, Philip—232 
Cosmetic Buving Behavior of American Women, 
by Edward Sagarin—277 
Chemists, Distinguished Home for the. . 
285 
honor Dr. Klarmann—363 
Excise Tax Collections—24, 109, 192, 312, 
348, 432 


How . . . Firms Allocate Advertising 
Funds, by Roger Barton—349 
Preparations, Testing . . . 113 
Progress, Twenty-Five Years of .. ., by 


M. G. deNavarre—265 





Retailing Course Is Offered, an editorial 
215 

retailing course offered by City College 

of New York—233 


survey, Searching for trends in. . ., an 
editorial—363 

Cosmetics, Infrared Analysis for . . . —181 
Liquid .. . 339 


pre-testing—216 
Promoted for the Youngsters, an editorial 


287 
Soap, Perfumery & ... Year Book and 
Buyers Guide, edited by F. V. Wells, book 
reviewed—388 
Use of Sea Water in... 193 


Cosmetology, Formulary of Perfumery and of 
. . by R. M. Gattefosse, book reviewed—388 
Coty advertising campaign—393 
appoints Dr. T. H. Rider director of cos- 
metic research—71 
buys controlling interest in Lucien Lelong 
companies—69 
sales meeting 2 
Coty-sponsored fashion awards presented—395 
‘ouderchet, M. G., of Charabot, reports Grasse 
industry booming—464 
Youmarin, F.D.A. and... 97 
substitute—48, 371 
the Story of A Healthy Reaction, an 
editorial—45 
The Toxicity of ...—53 
use restricted—36 
Countess Maritza Cosmetic Co. takes ove 
Allura Mascara Co. 95 
Court rules clear labeling no exemption from 
formulas—137 
rules on use of word “free”, Jeris Hair 
Tonic claims—68 
Cream—17 
claims—-99 
depilatory formula—423 
formulation—179 
ingredients, Night .. . 42: 
sachet formula—339 
shampoos—263 
Creams, Drying of ... 99 
Skin lifting... 423 
Credit, NWDA Issues Warning on 
editorial——287 
Suba places 5-10 per cent on toilet goods—464 





re 


+ an 


Current Rulings—36 

Cutex Products, How Mathes Merchandized 
281 

Dandruff, Etiology of Infectious ... 19 


DCAT chairman elected—301 
DCAT of New York Board of Trade annual 
meeting September 24-27—41 
Delivery by air, Package .. . 369 
Demand Brisk, Prices Stable—471 
Demuth, R. L.—23 
deNavarre, M. G., Desiderata—15, 97, 177, 261, 
337, 421 
Twenty-Five Years of Cosmetic Progress 
265 
Dentifrice and flavor—449 
A nti-enzvme claims examined—461 














notes 
Dentifrices—-231 
A.D.A. panel belittles . . . —299 
picked by taste, A.D.A. finds 
Spotlicht Again on ..., an editorial—285 


Deodorant, Rreath 
lipstick—460 
Chlorophyll Held an Excellent Contact... 


One 


incorporated in new 


275 

New all-nurpose—37 
soaps 7 

Spray .. 99 


Depilatory. Cream 
formulation—423 

Derivatives. Water Dispersible . . ., by G. J. 
King—425 

Desiderata, by M. G. deNavarre—15, 97, 177, 
261, 337, 421 

Desvres, Jean—-232 

Detergency Evaluation—24 

Detergent, soap industry meeting—379 


formula—4238 


Synthetic . . ., soap sales rising, survey 
shows 462 
Detergents, Base for . . . —207 
by Donald Price, book reviewed—388 
Cork Powder ... 453 
Developments in the Flavor Field—3873 
New Products and... 293 
in the Natural Flower Oil Industry, Recent 
101 
Dieterich, F. Semler, obituary—77 
Display bottles. Dummy . . . —293 


Test of Point of Purchase . . . 270 
Disposable powder puffs—369 
Distinevished Home for the Cosmetic Chemists, 
an editorial—285 
Dr. Emil Klarmann-S.C.C. Medalist—437 
Dodge & Olcott—137 
celebrates expansion with open door party 
463 
orens Toronto office—393 
sales meeting—465 
— to import Argentinan oil lemon 
62 
Drawback pavments—231 
Drug, Chemical and Allied Trades Assn. of St. 
Louis. Officers of . . . —151 
Drug, Cosmetic & Chemical Credit Men’s Assn. 
elects new officers—303 
outing—63 





Drugstore Outlets Alive and Kicking, an 
editorial—216 
top toiletries outlet, survey shows—112 
Drum warmers—423 
Dry mixing in laboratory—369 
Drying of creams—99 
Dummy display bottles—293 
Dunney Sr., William H., obituary—313 
duPont aromatic and compound business sold 
to Rhodia, Inc.—389 
Dupree, Grady, obituary—153 
Duvelle’s—107 


Eaton, George—107 
Editorial—“WE”, The .. . 43, 125 
363, 449 
Egg Oil—-177 
Electronic laboratory mixer—371 
Elmer E. Mills Corp. to expand bottle opera- 
tions—64 
Elmo, Inc. expands sales staff—467 
Rumors of sale of . . . held unfounded—389 
Employees Purchase Controlling Interest, an 
editorial—125 
Emulsion Formulation, Ten Tips to Help Insure 
Good Results in... 353 
Emulsions—17 
Englishman Goes to Europe, by F. V. Wells 
271 
Esquire Predicts Good Holiday Volume, an 
editorial—127 
Essential oil antioxidants—423 
fungistats—261 
Essential oils, Functions of . . . explained—301 
in Flavors, by W. F. Reis—133 
Ethereal Oils, The -» by Robert Leimbach 
and Konrad Bornot, book reviewed—124 
Ethylene wax—337 
Etiology of Infectious Dandruff, by G. F. 
Reddish—19 
Europe, An Englishman Goes to 
Wells—271 
Excise Tax Collections, Cosmetic—24, 108, 192, 
$12, 348, 432 








o 1 Bs We 


ctor, Jr., Max—70 
Fair Trade—-24, 64, 147 
and McGuire Act 
Court—-36 
Keep Informed on an editorial—287 
Receives Continued Support, an editorial 
45 
Study Is Welcome News, an editorial—216 
Fashion awards, Coty-sponsored - presented 
395 
Fast pH checks—293 
Fats and oils chemicals viewed as cosmetic 
material sources—379 
Fats, Hydroxylated ..., by P. I. Smith—377 
F.D.A. and Coumarin—97 
considers removing colors from certified 
list-—461 
F.T.C. examine 
claims—-461 
plant inspection law—232 
prohibits use of coumarin flavor in foods 
36 
Federal sales tax should be avoided, an edi- 
torial 43 
Federation of Jewish Philanthropies 391 
secure help from industries members—467 
Fellow Who Has to Be Shown, The. . . —355 
Few Frank Words About Pricing Policies, A 
an editorial—216 





Upheld by Appeals 


anti-enzyme_ dentifrice 













Filler, New semi-automatic . . . —371 
Portable low cost . . . —292 

Filling labeled bottles—440 

Filling machine, Automatic . . . —207 


Film process combines odors with subject 
matter—-41 





Filters, Space saving . . . —207 

Fixation, French Art and Science of . . .—109 
Flacons, New Square shaped .. . —228 
Flavor Comes First in Dentifrice Choice, an 


editorial—-449 
Field, Developments in the . 
B. Jacobs—373 
perfume output down 
Section—53, 131, 225 
Synthetic coffee 
Flavored Notes—56, 224 
‘lavoring Materials, Nomenclature of 
by Dr. Morris B. Jacobs—455 
Materials, Toxicity and ..., by M. B. 
Jacobs—131 


. .. by Morris 


per cent in °52—69 


373, 455 


‘ 
2 29. 





o, 





Flavors, Chemicals and .. . —455 
Essential Oils in... 33 
Food, Chemicals and . . . —223 
Foods and... 456 


Sweetening Agents for ..., by M. B. 
Jacobs—295 
Floor truck—140 
“loral Products Situation, Natural . . . —33 
Florasvnth Labs., Ine. introduces products at 
Institute of Food Technologists meeting 36 
Flower Oil Industry, Recent Developments in 
the Natural . . . —101 
Recent Developments in the... 185 
Food, Chemicals and Flavors, by M. B. Jacobs 
223 
Food Colours Ltd., Montreal renamed Food 
Products T.td.—305 
Foods and Flavors, by Dr. Morris B. Jacobs 
456 
Synthetic Aromatics for .. ., by L. Benezet 
429 
For Prompt Disposition of F.T.C. Cases, an 
editorial 43 








Foragers hold annual meet—71 
Formula, Cream sachet . . . —339 
Formulary of Perfumery and of Cosmetology, 
by R. M. Gattefosse, book reviewed—388 
Formulas, Request for . . . —339 
Formulation, Depilatory . . . —423 ; 
Ten Tips to Help Insure Good Results in 
Emulsion . . . —353 - 
Foster D. Snell reports on radioactive decon- 
tamination—56 
Fragrance Foundation conducts perfume, fra- 
grance seminars—301 : : 
names new members to committees—-71 
releases film for TV—460 
Fragrance in Offices—449 
Fragrant mist atomizers—207 ; 
“Free”, FTC revises policy on the use of the 
word ... 299 
What Does 
an editorial—287 
French Art and Science of Fixation—109 
Freon 114 supply diverted—287 
Fritzsche Flavor Booth—56 
F.T.C.—64 fate é 
attacks Charles Antell advertising claims 





Mean in a Free Country, 


36 

salls meeting to consider new trade rules 
462 ae 

drops Wildroot advertising allowance case 
149 


examiner bans Antell ad claims—463 
F.D.A. examine anti-enzyme_ dentifrice 
claims 461 ; g as 
policy on longer lasting lipstick advertising 
36 Boe 
relaxes rule on push money—36 : 
reported investigating anti-enzyme denti- 
frice claims 
revises its policy on the use of the word 
“*free’’—299 ; 
studies sales plans of cosmetic manufac- 
turers-—36 ; s 
to rule on Hayr hair-growth advertising 
claims-—299 
Fritzsch Brothers, Inc.—123 
From the Sidelines—439 
Funds, How Cosmetic Firms Allocate Adver- 
tising ..., by Roger Barton—349 





Gattefosse, R. M., Formulary of Perfumery and 
of Cosmetology, book reviewed—388 
Geigy Chemicals Corp. and Geigy Co., Ine. 
merged— 467 
Geigy Co., Inc. and Geigy Chemical Corp. 
merged—467 
Givaudan aromatics plant opened in Brazil 
462 
party, Industry leaders meet at .. . —464 
Givaudan-Delawanna, Inc. Atlanta office in 
new, larger quarters—462 
offers customers laboratory use—393 
opens new, expanded Detroit offce—467 
Glare, Protection against . . . -—-207 
Glycerine Producers’ Assn. to hold second re- 
search competition—61 
Goby: Why Grasse floral products remain 
supreme—391 
Goldschmiedt, Dr. H. Mettenleiter, Dr. M. W., 
and Kuehns, E. G., Use of Sea Water in 
Cosmetics—193 
Gomiero, A. J., British agents for Ete. V. 
Mane Fils, moves—462 
Gone Are the Odors of Yesteryear, an editorial 
127 
Good Manners—33 
iranville, Charles—41 
France, report—33 
floral products 91 
industry booming, Charabot president re- 
ports—464 
market situation—-351 
Green, Annette—39 
Guenther, Dr. Ernest . . ., Recent Developments 
in the Natural Flower Oil Industry—101 
Recent Developments in the Natural 
Flower Oil Industry—185 
Guerlain, Inec.—151 
Guest Pac Corp. distributes cosmetic kits in 
hospitals—42 








Hair pomade—423 
tonie—179 
wave-set, Aqualized ... 369 
Hand skin diseases—352 
Handling materials—49 
Harriet Hubbard Ayers holds annual sales 
meeting—68 
Harris. Dr. Milton, views keratin chemistry 
for Chicago S.C.C. 
Heat exchanger, Inexpensive . . . —51 
Helene Pessl, Inc. opens $300,000 plant—391 
Help the Wholesaler—28 
Hemingway, Edward D.—464 
Hercules Powder Co. New York sales offices in 
new quarters—462 
Herrick, George, The Package for Impulse 
Buying—25 
Heyden Chemical Corp. opens new Cincinnati 
branch office—467 
Higher fatty aleohols—263 
Hinge box, Patented rosette .. . —369 
Hints for Improving Production—49, 139, 207, 
292, 371, 440 
Hoffman, Inc., William A., represents five 
Furovean producers—465 
Hoffman, Theodore H., obituary—397 
Holiday Greetings to Our Readers, an editorial 
449 
Homogenizing, Ultrasonic—421 














Houbigant’s salesmen lauded at annual meet- 
ing-—-147 
House of Tangee Celebrates an Anniversary 
29 
House to house sales, Better Business Bureau 
on..., an editorial—285 
Housewives hcld most prone to skin diseases 
of hands—352 
How Accurate Can a Survey Be ?—285 
Cosmetic Firms Allocate Advertising 
Funds, by Roger Barton—349 
Mathes Merchandized Cutex Products, by 
Roger Barton—-281 
to Make Space Produce Profit—139 
Hudnut divides foreign operations into three 
divisions—70 
Hugues, Aug. J., Production of Lavendar 33 
Hutchins, Harold, and Keeley, C. R., honored 
by Philadelphia Cosmetic Assn.—235 
Hydrophilic colloid, New ... 293 
Hydroxylated Fats, by P. I. Smith—377 


Illuminator for steam gages—51 
Immersion heater for alkalines—51 


Improving Production, Hints for 19 
139, 207, 292, 371, 440 
Impulse Buying, The Package for .. . 25 


Industry leaders meet at annual Givaudan 
party—464 


representatives urge repeal of 20 tax 
231 
Inexpensive Heat Exchanger—51 
Infectious Dandruff, Etiology of 19 


Infrared Analysis-—24 
Analysis for Cosmetics, by Paul A. Wilks 
181 
International Giftware Show—42 
It Droppeth As the Perfumed Rain, an editorial 


97 


Jacobs, Dr. Morris B., Chemicals and Flavor 
455 
Developments in the Flavor Field 
Food, Chemicals and Flavors—223 
Foods and Flavors —456 
Nomenclature of Flavoring Materials 455 
Sweetening Agents for Flavors —295 
Test Market 4155 
The Toxicity of Coumarin— 53 
Toxicity and Flavoring Materials—1 





Karas, Dr. Stefan A., Role of Active Ingredi- 
ents—31 
Testing Cosmetic Preparations—113 
Keeley, C. R. and Hutchins, Harold, honored 
by Philadelphia Cosmetic Assn 235 
Keep Informed on Fair Trade, an editorial—-287 
Kennedy, John R 149 
King, George J., Water Dispersible Deriva- 
tives—425 
honored by cosmetic chemists, an editorial 
363 
5.C.C. Medalist 437 
S.C.C.’s 1953 medalist--389 
Klinger, Georgette, plans custom-blended pow 
der sales in drugstores——69 
Klug, Theodor, The Technology of Soap Pow- 
der and Powdered Washing Material, book 
reviewed —124 
Kolmar-Wilckens—123 
constructing new Montreal cosmetics plant 
64 
Kuehns, E. G., H. Goldschmiedt, Dr. H., ahd 
Mettenleiter, Dr. M. W., Use of Sea Water 


in Cosmetics —193 





Labels, Smudge-Proof—129 
Laboratory Book for the Perfumery Industry 
\ oo by Dr. Osear Simon, book reviewed 
124 
mixer, Electronic . ‘ S71 
Lady Fsther sale awaits court decision—-232 
sold to Chesapeake Industries, Ine 161 
Lambert Pharmacal Co.—23 
Antizyme opens fall dentifrice race—231 
antizyme toothpaste requires two-shift pre 
duction 164 
Lanolin—177 
derivatives—425 
Liquid—97 
New .. . oil—3387 
Lanolins, Water-soluble ' 369 
Lansing Foundation to obtain Lady Esther 
Ltd 161 
Lavender, Production of - » by Aug. J 
Hugues—43° 
Sample Fair—147 
Leimbach. Robert, and Bornot, Konrad, The 
Ethereal Oils, book reviewed—124 
—. Argentinan oil imported by D&O 
62 
Oil Revorted at Record High—155 
Light-weicht metal closures—129 
Lilac perfume—263 
Lipstick advertising—236 
with breath deodorant—460 
Lipsticks, Smear-proof . . 421 
“Sweating” of . 263 
Liquid cosmetics—339 
cream shampoo—179 
creme sachet—263 
Lanolin—97 
Soap, Comnarative Viscosities of Coconut 
eek a 57 
Literature, Processing—51, 140 


Literature, Trade—48, 129 

Lloyd Wood, Canada, appointed by Ogilvie 
Sisters—391 

Lucien Lelong companies controlling interest 
bought by Coty—-69 


Making Executives—184 
Management, Suggestions for . . 276 
Manufacturer, Small... 449 
Market Active, Vanilla Gains—79 
Market, Prices in the New York ... 80, 
156, 240, 316, 400, 472 
Report—79, 155, 239, 315, 399, 471 
research role is clearly defined, an editorial 





P Handling of ... 49 
Nomenclature of Flavoring Materials, by 
Dr. M. B. Jacobs—455 

Mathes, How Merchandized Cutex Prod- 

ucts, by Roger Barton—281 

Maurer, E. S., Non-Floral Perfumes 341 

Mayham, Stephen L., honored at CIBS lunch- 

eon 391 
McGuire Act expected to be tested before 
Supreme Court 301 

McNamara, James H.—123 

McNary, John G 145, 147 

Medical Assn. on Chlorophyll—112 

Merchandized, How Mathes Cutex Prod- 

ucts, by Mathes—281 

Metal Belt Conveyors—140 

Metal bottles-421 

Mettenleiter, Dr. M. W Kuehns, E. G., Gold- 

schmiedt, Dr. H., Use of Sea Water in Cos- 
metics — 193 


Mill, New Laboratory a 293 

Milling, Plodding and Transparency, by Paul 
I. Smith—377 

Millipores, new filtering medium— 51 

Mist atomizers, Fragrant . 207 

Mixer, Electronic laboratory 371 

Mixing, Dry in laboratory—-369 


Modern Door to Door Selling—184 

Moncrieff, R. W The Odour Trails of Ant 
108 

More on Coumarin-—-97 

More on Perfumery A Worthy Contribution 
an editorial—-287 

Multiple addressing of container 51 


Nail polish remover rules revised by New York 
fire department 503 

National Ad Tie-Ins-—-312 

National Beauty & Barber Manufacturers Assn 





11 

convention elects officers for 1953-1954 
directors’ dinner-meeting 305 

executive committee members 395 

Mrs. Martha Wood in Washington 
office—-395 

12th annual conference—42 


National Beauty Salon Week—451 
Natural Floral Products Situation——35 
Flower Oil Industry, Recent Developments 


in the ; 101 
Flower Oil Industry, Recent Developments 
m the « « « 185 
Naugatuck Chemical Div., U. S. Rubber Co 
bought by Roubechez, Ine 461 
NWDA Issues Warning on Credit, an editorial 
New Abrasive Method for Treating Skin De 
fects—-428 


Aerosol Valve—228 
alcohol sulfate—423 


all-purpose deodorant 371 

batching scale—371 

Deodorizer for Soap, by P. I. Smith—377 

Editor at the Helm, A an editorial 
Bi 


hydrophilie colloid —293 
industrial wiper—292 
New Jersey Court: Interstate Trade Not Bound 
by Fair Trade Law—147 
New laboratory mill—293 





lanolin oil—337 

N.B.B.M.A. executive committee membe 
announced—395 

osmometer 440 

Packacing and Promotions 44, 116, 211 
83, 57, 442 

Products—228 

Products and Developments—48, 129, 293 
69 

rules govern T.G.A. convention, an edi- 








torial t65 
emi-automatie filler—371 
quare shaped flacons—228 
Stick Shaving Soap, Planning a. . .—453 
New York Board of Trade, DCAT section—41 
Fire Dept. revises nail polish remover rules 
12 


s in the ee 80 





New York Market. Pri 
156, 240 5, 400 72 

News and F te—69. 147, 299, 389. 423. 461 

No State Fair Trade Laws Renealed—144 

Nomenclature of Flavoring Materials, by Dr 
Morris RB. Jacobs—455 

Non-Floral Perfumes, by E. S. Maurer—341 

Notes——-97. 177 


Dentifrice ... 337 





77, 153, 237, 313, 397, 469 


Obituary 
Odour Trails of Ants, The... by R. W. Mon- 
crieff—108 





Of Floats and Fragrance—107 
Ogilvie Sisters appoint Lloyd Wood in Canada 


391 

Oil, New lanolin... 337 

Oils, Aromatics Demand Rising-—315 
Cereal Bran... 453 


Ointment manufacture—99 

On Hiring Employees—352 

On the Passing of Colleague and Friend, an 
editoriai -45 

Once More on the Coumarin Question, an edi- 
torial—125 

One Suit Begun, One Decision Awaited, an 
editorial—449 

Osmometer, New .. . 440 

Our Favorite Ad Slogan of the Current Year, 
an editorial—216 

Owens-Illinois Glass Co. promotes three execu- 
tives—70 

starts research center—151 





Package and Mass Selling, The . . . -—-184 
delivery by air—369 
design elements—348 
for Impulse Buying, The . . ., by George 


Herrick—25 
Packaging and Labeling—108 





and Promotions, Christmas . . . —200 
é Promotions, New ... 34, 116, 211, 
357, 442 
Contract... 129 
that Retailers Like 32 
Parfums Weil returns to the American market 


151 
Paris Perfumes, Inc. moves to New York 
address—68 
Parkinson, George, of Parkinson Perfumes, 
dies- 460 
Patented rosette snap hinge box 369 
Penick, S. B., honored —-305 
Penn-Drake 75th anniversary brochure pub- 
lished—465 
People Who Sell—107 
Perfume sold through vending machines sub- 
ject to excise tax 36 
vending machines— 299 
Perfumers get bee’s eye view of American wild 
flowers—-463 





Perfumery, Formulary of ... and of Cosme- 
tology, by R. M. Gattefosse, book reviewed 
388 
Soap & Cosmetics sar Book and 
Buyers Guide, edited by F. Wells, book 
reviewed— 388 
Perfumes, Non-Floral, by E. S. Maurer—341 
Stability of Soap oe 145 


Perhydrosqualene—15 

Pfeiffer, Gustavus A., obituary-——237 

wH checks, | ‘ 293 

Philadelphia College of Pharmacy and Science 
holds public demonstrations—462 

Philadelphia Cosmetic Assn.—235 

Philanthropic organization honors 14 retail 
buyers—391 

Piementation of the Skin—24 

Planning a New Stick Shaving Soap, by Paul 
I. Smith—453 





ast 





Plant inspection law, F.D.A. . . . —-232 
Plastic collapsible tube. New .. .-—48 
Plasticizers for Soap, Use of . . 145 
Plastikhold-expansion anchor—51 
Plating process, vacuum... 207 


Plodding. Milling and Transvarency—377 
Plough Corp. buys radio station WJJD—467 
Point-of-purchase advertising—440 

Display, Test of 
Polak & Schwarz, Inc. 





Polvethylene bottle line. 228 
Pomade, Hair .. . 423 
Portable low cost filler—292 


Poses, Jack I.—71 
heads philanthropic campaign—299 
Post office plan. Controversy brewing over. . 
an editorial—365 


Powder Detergents. Cork . . .—453 
puffs. Disposable 369 

Preservatives—-261 

Pre-testing. Cosmetics . ‘ 216 


Price, Donald. Detervents. book reviewed—388 
Prices in the New York Market—80, 156, 240, 
316, 400, 472 
Processing Literature—51, 140 
Procter & Gamble Co 42 
Product Duplication Deserves Study, an edi- 
torial—451 
Production, Hints for Improvin . . .—49, 139, 
207, 292, 371, 440 
of Lavender, by Aug. J. Hugues—433 
Products and Developments, New. . . 293 
Profit-sharing—231 
Progallin P supplier—263 
Proerecs Twentv-Five Years of Cosmetic 
by M. G. deNavarre—265 
Promotions, Christmas Packaging and . . 
200 
New Packaging and... 34, 116, 211, 
283, 357, 442 
Protection acainst glare—207 
Public Relations 52 
Purchasing agent looks at salesmen—464 
Push money rule relaxed—36 


oe 





Questions and Answers—17, 99, 179, 263, 339, 
423 

Questions of Ethies in Advertising Are Raised, 
an editorial—216 





Radivisotopes 140 
Recent Developments in the Natural Flower Oil 
Industry, by Dr. Ernest Guenther—-101, 185 
Reddish, George F., Etiology of Infectious 

Dandruff—19 
Reilly, James A., obituary-—153 
Reis, W. F., Essential Oils in Flavors—1: 
Rejuvenating serums—-15 
Request for formulas 5 





Retail Buyers Report, What the . . .—-37, 119, 
217, 289, 367, 445 
Retailers, Packaging that ... Like—432 


Retailing course, Cosmetics , offered by the 
City College of New York—233 

Returned Goods—-A Perplexing Problem, an 
editorial -125 

Revlon licenses Israel firm to manufacture its 
products —69 

Reynaud Ltd. organized——460 

Rhodia, Inc. buys duPont aromatic and com- 
pound business—389 

buys duPont aromatic interests —451 

Rider, Dr. T. H.— 71 

Rob Roy Labs. at new address-—42 

Role of Active Ingredients, by Dr. Stefan A. 
Karas—31 

Roubechez, Inc. buys Naugatuck Chemicals 
Div., U. S. Rubber Co., aromatic chemic 
department —460 

Rubbing alcohol, Additive for . . . —207 

Rubin, Samuel-—-71 

Rubinstein-snonsored Italian art show on tour 
through U.S.—395 

Rulings, Current—36 
Rumors of sale of Elmo, Ine. unfounded—389 
Rystan Co. files claim against Colgate’s Chloro- 
phyll—232 











Sachet, Cream formulas. -339 
Liquid creme—263 
Safety step ladders —292 
Sagarin, Edward— 465 
Cosmetic Ruying Behavior of American 
Women—277 
Sage hair tonic —179 
Sales, Better Business Bureau on House to 
House . . ., an editorial—285 
plans, cosmetic ., studied by F.T.C.—36 
promotion, Signs for .. . 2953 
Surveys and Regional Variations, an edi- 
torial 
tax, Federal .. should be avoided, an 
editorial 363 
Salmon Are Guided by Sense of Smell, an 
editorial—127 
Sampler— 65, 141, 225, 309, 385, 457 
Sanders, Ray-—232 
Scale, New batching . . . —3871 
S.C.C. announces program for December 10 
meeting— 389 
Chicago chapter installs new officers—460 
Medalist: Dr. Emil Klarmann— 437 
1953 medalist: Dr. E. G. Klarmann—389 
Schiller, Karl, Baking and Pudding-Powder, 
Vanilla-Sugar and Baby Food, book reviewed 








124 
Schwegmann Bros. 56 
Sea Water in Cosmetics, Use of .. . 193 


Searching for trends in cosmetic survey, 
editorial 363 
Sees shift in purchasing by country’s majority 
365 
Selling, Modern Door to Door . . 184 
to the government—293 
Semi-automatic filler—37 
Senator Wants an Aspirin, The 
torial—127 
Separation— 17 
shampoo—179 
and hair conditioner in pill form—460 
freight rate—42 
ingredients 339 


an edi- 


manufacturers freight committee organ- 
ized—-235 
manufacturers seek way for lower freight 





rate—379 
Thioglycolate 
Shampoos, Cream—263 
Shave, Aerosol . . . patent——461 
Shaving cream, Aerosol . . . 449 
Soap, Planning a New Stick... 453 


Shelf tests, Accelerated—179 
Shulton places grant for chemistry fellowship 
391 
Signs for sales promotion—293 
Skin defects, New abrasive method for treating 
428 
Diseases of hand 
“Skin lifting” creams—42: 
Skin, Pigmentation of—24 
protective cream —293 
Secretion—-261 
Small Manufacturer, The . . Is Worth Sav- 
ing, an editorial—449 
Smear-proof lipsticks——-15, 421 
Smell-Orama—41 
Smith, Paul I., Cereal Bran Oils—453 
Cork Powder Detergents—453 
Hvdroxylated Fats-—377 
Milling, Plodding and Transparency——377 
New Deodorizer for Soap—377 






Planning a New Stick Shaving Soap—455 
Use of Plasticizers for Soap—145 
Smith, R. W., Testing of Measuring Equipment, 
book reviewed—124 
Smudge-Proof Labels—129 
Soap, Comparative Viscosities of Coconut Oil 
Liquid... 57 
Soap, detergent industry meeting to stress 
sales-—379 
new Deodorizer for .. . 377 
Soap, Perfumery & Cosmetics Year Book and 
Buyers Guide, edited by F. V. Wells, book 
reviewed—388 


Soap Perfumes, Stability of ...—145 
Planning a New Stick Shaving . . . -453 
sales down, synthetic detergents sales up 

232 


Section- 57, 145, 229, 377, 453 
synthetic detergents sales rising, survey 
shows—462 


Use of Plasticizers for... 145 
Soaps, Deodorant—337 
S.C.C., Chicago Chapter of .. . 305 


of Great Britain elects office 
members 42 
Sources of materials—339 
Southern Comfort Corp. Ties in with Soft 
Drink Producers—56 
Space saving filters——207 





rs, council 


Ising ... 139 

Spotlight Again on Dentifrices, an editorial 
285 

Spray deodorant—-99 

Squeezer, Collapsible tube . . . 293 


Stability of Soap Perfumes—145 
Steam gages, Illuminator for—51l 
Stein, Joseph—232 
Step ladders, Safety ... 292 
Stick Shaving Soap, Planning a New . . .-453 
Stocking, Charles H., and Cataline, Elmon 1., 
Arithmetic of Pharmacy, book reviewed—124 
Storage tanks—207 
Story Is Told by Price Statistic, A ..., an 
editorial—-48 
of an “expense Account’’—-192 
Structural steel framing member—440 
Substitute for coumarin—371 
Suggestions for Management 276 
Sun screen—15 
Supermarkets, Clerk Service in . . .-—312 
Survey, Searching for trends in cosmetic 
an editorial —363 
shows buyers expect increased perfume 
sales. 69 
Shows Drug Stores Top Toiletries Outlet 
112 
Takers Get a Perfect Score, an editorial 
451 
Surveys Require Careful Interpretation, an 
editorial—451 
Sales + an editorial—43 
Swartout, Lee—41 
“Sweating” of lipsticks—263 
Sweetening Agents for Flavors, by M. B. 
Jacobs 295 
Synthetic Aromatics for Foods, by L. Benezet 
429 
coffee flavor- 369 
detergents sales up, soap sales down-—-232 
detergent, soap sales rising, survey shows 
462 
organic chemistry in perfumery stressed 
by Edward Sagarin in lecture —465 


Talking to a Parade 






iks for storage, New... 207 
Taste, Dentifrices picked by .. ., A.D.A. finds 
456 
Tax Collections, Cosmetic Excise . . . 24, 108, 
192, 312, 348, 432 
Federal sales . . . should be avoided, an 


editorial —363 
repeal urged—231 
rules, Tightening of 
Team Work—-2? 
Technical Abstracts—-65. 141, 225, 309, 3 457 
Technology of Soap Powder and Powdered 
Washing Material, by Theodor Klug, book 
reviewed 124 
Temperature Regulators, New .. . 207 
Ten Tips to Help Insure Good Results in 
Emulsion Formulation——353 
Test Market, by Dr. Morris B. Jacobs—455 
Test of Point of Purchase Display—270 
Testing Cosmetic Preparations, by Dr. Stefan 
A. Karas -113 
of Measuring Equipment, by R. W. Smith, 
book reviewed—124 
That Seven Billion Is A Big Figure, an edi- 
torial—287 
There Will Always Be A Beauty Parlor, an 
editorial 43 
Things smell good in Russia these days, com- 
ment—439 
That Never Meet the Eye—30 
Thioglycolate shampoo—263 
Three cosmetic firms gain temporary Fair 
Trade injunctions—64 
Tiny parts cabinets—-228 
Tips, Ten . .. to Help Insure Good Results 


in Emulsion Formulation—35: 


planned—462 








T.G.A. convention, New rules govern 
editorial-—365 
restricts annual convention to member 
companies—299 
Scientific Section meeting December 9—299 
Scientific Section to meet December 9—-391 
Stephen L. Mayham honored at CIBS 
luncheon—391 
Toilet Goods Mfrs. Assn. of Canada—123, 149 
Toilet Preparations Federation—231 
Toiletry Sales Pushed in Supermarkets, an 
editorial—45 
Tombak, George, organizes Reynaud Ltd.—460 
Tonette Home Permanent accepted by A.M.A. 
151 
Toni Co. testing three new lipstick formulas 
460 
Toxicity and Flavoring Materials, by M. B. 
Jacobs—131 
of Coumarin, The . . ., by M. B. Jacobs 
53 
Trade Association—30 
Literature—48, 129 
Paper and the Trade, The . 
125 
Trail of Ants, The Odour... 108 
Treasury, Congress leaders plan tightening of 
tax rules—-462 
Treasury Department reveals 1950 corporation 
taxes-—137 
Triethanolamine—-17 
Truck, Low cost floor .. . 140 
Trusler, Dr. R. B., Comparative Viscosities of 
Coconut Oil Liquid Soap—57 
“Try before You Buy’ 276 
Tube, New plastic Collapsible .. . 48 
squeezer, Collapsible . 29: 
Tussy celebrates 25th year with record 
467 
completes 6-day sales convention—149 
Twenty-Five Years of Cosmetic Progress, by 
M. G. deNavarre-—265 
Two Aromatic Firms Erased from the List, an 
editorial. —451 


an 





, an editorial 





sales 


Ultrasonic homogenizing — 421 
power— 292 

Use of Plasticizers for Soap, by P. I. Smith 
145 
of Sea Water in Cosmetics, by Dr. H. 
Goldschmiedt, Dr. M. W. Mettenleiter, and 
E. G. Kuehns—193 

Using triethanolamine—-17 


Vacuum plating process 207 

Van Slyke, Wendell Keith, obituary—153 
Vending machines, Perfume .. . 299 
Vint, Charles R.—149 
Viscosities, Comparative 

Liquid Soap—57 
de Vries, Charles, honored by Polak & Schwarz 
232 


of Coconut Oil 


Walker, Edward J., 
Warmers, Drum... 423 
Warner-Hudnut profits up in first three-quar- 
ters—-467 
Wars, Budgets and Tax Reduction, an editorial 
215 
Water Dispersible Derivatives, by G. J. King 
425 
separation—17 
soluble lanolins —369 
Watson, Rupert C., obituary 
Wave-set, Aqualized hair . 
Wax, Ethylene .. . 3: 
“WE”, The Editorial—449 
Webb, Richard D., elected secretary of W. J 
Bush & Co,—149 
Welcome Booklet 23 
Wells, F. V., An Englishman Goes to Europe 
271 
What Does ‘Free’ Mean in a Free Country?, 
an editorial—2&7 
the Retail Buyers Report—37, 119, 217, 289 
367, 445 
Whitman campaign—393 
Wilks, Paul A., Infrared Analysis for Cosmetics 
181 
William A. Hoffman represents five European 
producers-—465 
Winterizing Feet—144 
Wiver, New industrial .. . 292 
“With Lanolin’—177 
Women, Cosmetic Buying Behavior of Ameri- 
can. . mi 
Women's National Exposition—301 
Women’s publications, new group formed——42 
Wood, Mrs. Martha, to assist N.B.B.M.A.’s 
Jacob Reck—395 
Wood, Raymond D.—463 




















Youngsters, Cosmetics Promoted for the 
an editorial—287 





7) 


Ir 


8¢ 





&« 












MYSORE 
SANDALWOOD OIL 


Since 1913, when the Mysore Department of One cf the most famous of Mysore’s many prod- 


Industries was instituted, the industrial ucts is Sandalwood—-Santalum Album 


and agricultural development of My- (Linné). Obtained from selected My- 


sore has gone steadily ahead. Plans to sore heartwood, Genuine Mysore 


develop Mysore’s vast resources will con- Sandalwood Oil, distilled at our 





tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 
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It pays to go 


Naturally, this book is a “closed” one. 
Names of the brands of fine cosmetics and 
toiletries made by the Private Brand Divi- 
sion of Avon Products are held in strict 
confidence. 

But, we can say they're names of great 
renown and their example is worth 
remembering. 

You, too, can gain the greater volume 
you are seeking on your established toilet- 
ries or cosmetics .. . or introduce new ones 
without added plant expense on your part 

. by entrusting your production to Avon. 


by the book! 


Avon’s position of leadership has been 
gained by the most faithful observance of 
the highest quality standards. Your products 
are assured the expert attention which dis- 
tinguishes Avon’s production of its own 
and other well-established private brands. 
Formula and product assistance of Avon 
specialists is available if you desire. Their 
knowledge and experience include every 
phase of cosmetics and toiletries production. 

Call or write Avon for complete informa- 
tion concerning the production of your own 
brands of toiletries and cosmetics. 


WOH Pidich INC. 


PRIVATE BRAND DIVISION 


3O ROCKEFELLER PLAZA, 


NEW YORK 20, N. Y 


Strategically located laboratories in Suffern, New York + Pasadena, California + Montreal, Canada 
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MANUFACTURERS: 





Early Response Sensational! 


Write today for samples and prices. 
































Don’t Let Bacteria 
and Fungi Spoil 
YOUR Product! 


Many pharmaceuticals, cosmetics and indus- 
trial products require a preservative to prevent 
the growth of microorganisms which may cause 
discoloration, objectionable odor or deterioration. 

The Heyden Parasepts (esters of parahydroxy- 
benzoic acid) have long given valuable service 
as inhibitors of bacterial and fungal growth in a 
wide variety of products. They combine the 
properties of high effectiveness, stability, and 
extremely low toxicity, in addition to being col- 


ae 





orless, odorless and practically tasteless. 

Five Parasepts are available to meet your par- 
ticular requirements. Research has shown the 
advantages of using a combination of two or three 
esters, which gives better protection against 
microbial contamination than any one ester. 


HevOEN PARASEPTS 


Write for a copy of the technical bulletin on 
the Parasepts. Samples (Purified or Technical) 
are available promptly on request. 


METHYL PARASEPT 
(Methylparaben U.S.P.) 


ETHYL PARASEPT 


HEYDEN CHEMICAL CORPORATION =—- PROPYL. PARASEPT 


342 Madison Avenue, New York 17, N. Y. BUTYL PARASEPT 
CHICAGO «+ PHILADELPHIA « SAN FRANCISCO + DETROIT + PROVIDENCE BENZYL PARASEPT 


[ irene ee 


eg eres 


Shipped in 100, 50 and 25-lb. fiber drum#, 
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These two attractive bottles are available in either 
clear or frosted glass. They can be supplied plain 
‘or with fired-on ceramic labels. 


NOt cb 


Made in 5 sizes—from Ye oz. to 4 oz. 


Style Dé2 


| | Made in 9 sizes—from 2 dram to 8 oz. 


CARR-LOWREY 
GLASS CO. 


( A , d P 
WITT Tae and manufacturers Oya ae glass containers 


Factory and Main Office: BALTIMORE 3, MD. + New York Office: 40 W. FORTIETH ST. + Chicago Office: 1572 MERCHANDISE MART 
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THE 


(Olfactive Sense) 


Chemical Senses, page 1, 
Moncrief—lists senses as 
follows: “sight, hearing, 
touch, taste, smell.” Note 
smell is listed Fifth 





ince 1768, or nearly 200 


only the “know how” of generations 


years, the House of Chiris of Chiris chemists, but also the re- 


has dedicated itself to the search facilities of three continents and 


Fifth Sense—the olfactive sense. In the four modern laboratories located in: 


development of Essential Oils, Floral FRANCE—GRASSE & PARIS 


Absolutes, Chemical Isolates, Synthetic GREAT BRITAIN—LONDON 


Chemicals, and all of those creations 


BRAZIL—SAO PAULO 


and specialties which combine indus- and 


NEW YORK CITY 


trial aromatics with natural products 


and produce fragrance, the House of Whether Essential Cils, Isolates, or 


Chiris has a cherished history. 
Today Chiris maintains laboratories 


headed by experienced olfactive chem- 


combinations thereof, are used as fra- 
grance constituents by the perfumery, 


soap, cosmetics, or allied industries, we 


ists who have available to them, not are happy to be consulted. 


- ANTOINE CHIRIS << 


220 EAST 23rd STREET, NEW YORK 10, N. Y. 
GRASSE e PARIS e LONDON . SAO PAULO 
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DORIAN EDTA 


Ai 
ee 


{ ELAN weet) 


Floral creation of unusual intriguing 
odor...suggestive of the subtle charm and 
mystery of the native background 
with an appealing character that lends 


delicate bouquet to toilet waters and perfumes. 


Samples upon request 


LABORATORIES INC. 


CHICAGO 6 - NEW YORK 61 + LOS ANGELES 13 


DALLAS 1 + DETROIT 2 + MEMPHIS L + NEW ORLEANS 13 + ST. LOUIS 2 * SAN BERNARDINO + SAN FRANCISCO 11 
FLORASYNTH LABS. (CANADA) LTD.—MONTREAL » TORONTO + VANCOUVER + WINNIPEG + FLORASYNTH LABORATORIES DE MEXICO S. A., MEXICO CITY 
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The Lady from 
Athens knew 


FINE PERFUMES ARE 
PREREQUISITE FOR SUCCESS 


In the later days of Greek luxury 
perfume was an integral part of 

every banquet, and the choice 

of dinner fragrances could make or 
break an Athenian hostess. Customs 
change but patterns persist. Today in 
the marketing of a new fragrance product, 
the choice of a perfume base can spell 
the difference between success or failure. 
Consumer preferences are intricate and 
capricious and a knowledge of this 
aspect is demanded as well as artistic 
and technical skill. D&O maintains 

a special laboratory for preparing 
products for consumer testing 

and analyzing these results. 


Consult D&O. 


Authentic Greek perfume urn. Design prob- 
ably derived from ancient Greek custom of 
perfuming the wings of doves and allowing 
them to circle over the heads of banquet guests. 


MDODGE & OLCOTT, INC. 
b, 180 Varick Street + New York 14, N. Y¥, 


ESSENTIAL OILS +» AROMATIC CHEMICALS + PERFUME BASES + VANILLA * FLAVOR BASES 








Good design and good planning are prerequisites in the 
development of any perfume destined for success. A fragrance 


must be well designed, not only technically and artistically, 





but with a knowledge of market trends and preferences, too. 


Seek the guidance of able masters in the field 


of fragrance for your perfumed products. 


MANUFACTURERS AND crRteatoes OF THE FINEST Pe 


< > 
” ameringen - haebler, inc. 





52 west 57th steee rt N E W Yor K 7; , N. a 
























why not 
add a good 
cream 


perfume 
to 
YOu! line? 





The rapidly growing interest in cream perfumes has stimulated a significent 
number of cosmetic houses to consider such a product for their lines. 
You will be interested to know that Felton has developed and field-tested some 
outstanding formulas for cream perfumes. Our laboratories offer you complete 
cooperation in the formulation of this type product — from the base itself 


to the most advantageous perfume for it. 


Why nol phone or drop us 





AROMATICS * ESSENTIAL OILS * PERFUME BASES 


E LT o Ea CHEMICAL CO., INC. 


599 Johnson Avenue, Brooklyn 37, N.Y. 


a line. A representative will be 
happy to discuss your problems 


without obligation, of course. 


PLANTS: Brooklyn, N. Y. * Los Angeles, Cal. * Montreal, Que. * Paris, France 


SALES OFFICES: Atlanta * Boston * Chicago * Cleveland * Dallas * Philadelphia * St.Lovis * Toronto * Stocks Carried in Principal Cities 
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The proof of the product is in the USAGE! 


More than 80% of all lemon oil used in the U. S. is ExcHANGE Brand! An amazing endorsement! 
The reasons are simple. Only carefully selected lemons from the groves of sunny California 
are used to make ExcHANGE Oil of Lemon. This fine fruit, plus skillful processing, 
gives you lemon oil with superior flavor, consistent aroma and clarity with no cloud or sediment. 


For complete satisfaction, just specify ExcHaNncE Oil of Lemon when you order. 






Distributed in the U.S. exclusively by 
Fritzsche Brothers, Inc., 76 Ninth Ave., New York 11, N.Y. 
Dodge & Olcott, Inc., 180 Varick St., New York 14, N.Y. 


Sunkist Growers 


Products Dept., Ontario, California 
Produced by 
Exchange Lemon Products Co. 
Corona, California 
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When there’s much less suffering under the sun 


Many of the most popular lotions, creams, 
colognes, and other such summer sun- 
fighters contain Norda ingredients. Norda 
fine perfume compounds have helped make 
them successful sellers. 

Quality perfumed products are creations of 
care and skill. You know that Norda has 
the skill of long years of leadership. You 
know how much Norda cares about quality 
—Norda quality proves Norda care. 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


601 West 26th Street, New York 1, N. Y. 


CHICAGO * LOS ANGELES ® SAN FRANCISCO ® DALLAS ©® MONTREAL 


14 


July, 


1953 


helps 


Good sales result from good scents. Norda 
has said so for years—Norda said so first, 


away back. 


Use good scents for good sales, every sea- 
son. Get your good scents from Norda. 
Send today for convincing samples. 


* TORONTO ® HAVANA ° 


LONDON ®& PARIS ® GRASSE 
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BY MAISON G. peENAVARRE, F.A.LC. 


Rejuvenating Serums 


In France in particular, some ai 
ticles have appeared in the trade 
press regarding the rejuvenating 
properties of mostly de 
rived from horse blood. Their very 
nature requires special handling 
and to this end, all that I have 
seen have been packaged in am 
pules, one ampule being sufhcient 
lor a single use. This packaging 
adds to the expense. 

\ very small number of compa 
nies have placed such products on 
the American market and, to date, 
all products have been made from 


secruls, 


lereign basic material. 

It is true that a serum olf this 
type would be rich in) compara 
tively undenatured protein but 
there is a question in my mind re 
garding the usefulness of such prod 
ucts for the so-called rejuvenating 
eflect on skin. After all, egg albu 
min in the raw is an undenatured 
protein (molecular weight 44,000) 
but it is doubtful if much of it is 
absorbed by the skin or if it has 
any rejuvenating effect. The same 
holds for gelatin. However, when 
one gets to mixtures of protein hy 
drolysates, then the situation be 
comes different because the protein 
has been broken down from a mas 
sive molecule (M.W.375,000 for 
casein) into component amino 
acids. This would conceivably 
have a local effect. But when you 
are considering blood serum (mole 
cular weight 70,000), it is hard to 
find the substances in it which 
might have rejuvenating proper- 
ules unless the serum be mixed with 
other materials, for example, estro 
gcnic substances of a water soluble 
nature. 

It is an interesting approach to 
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an age old problem and one looks 
lorward with interest to see its final 
development. 

Unfortunately, allantoin is not 
tco soluble in alcohol. 
However, it can be used in active 
concentration as low as 1/10 per 


water oO 


cent, which in part overcomes its 
low solubility and also its” very 
much higher cost, as compared to 
urea, 

Ol course, one’s mind can suggest 
many potential uses for allantion 
products. Those that 
come to mind more quickly are 
night hand lotion and 
cream, preparations, alte 
shave lotion and sun burn protec 
tion, 

There is one good thing about 
allantoin and that is, it has been 
in use in pharmaceutical products 
for a good many years and has a 
pretty good record of safety in use. 


in cosmeti¢ 


cream, 
chap 


Sun Screen 


\ sun screen that was developed 
and tested by Kumler and Daniels 
has finally become a reality. Chem- 
ically it is ethyl-p-dimethyl amino- 
benzoate which, according to vari 
ous types of tests (either using the 
optical density, the transmission o1 
the extinction coefhcient) estab- 
lishes this compound as the most 
effective material yet tested. It has 
the solubility characteristics of the 
p-aminobenzoates. For example, 
and from all outward appearances 
it would seem that as little as 4% 
to 1%, would be sufficient to do the 
necessary filtering job. 

Unfortunately the material has 
just come into production and its 
price seems abnormally high. This 
department has just received one 
of the first samples and_ hastens 
to announce its availability even 





os ca z 
Sark a Ph 


deh OB 





though it has not been, as yet, tried 
out. 

One would naturally expect the 
incompatibilities of the amino ben- 
(to which this compound 
too difficult to 


7oates 
belones) not to be 
handle. 


Perhydrosqualene 

This material has been talked 
about in the European literature 
off-and-on for several years. Squa- 
lene as such is present in human 
sebum in small amounts. It is also 
present in olive oil... However, 
Flesch and his coworkers have 
found that squalene can produce 
temporary depilation in rabbits, 
though he has not been able to 
produce it in humans. (Vitamin A 
likewise applied to the skin of rab- 
bits produces temporary depila- 
tion.) Whether the hydrogenated 
compound has obviated this poten- 
tially undesirable action I am not 
certain, but it seems that the olf- 
fending configuration no longet 
exists. 

Even so, one wonders just what 
perhydrosqualene can do for the 
skin that other oil-like materials 
cannot do as well and at a lowe1 


cost. 
Smear-Proof Lipsticks 


The Federal Trade Commission 
recently took a hand in attempting 
to straighten out industry jargon, 
utilizing such words as “indelible, 
smear-proof, non-smear” etc. Re- 
cently they announced the decision 
in this regard and asked the in- 
dustry to cooperate. F.T.C. ques- 
tions the word “indelible.” 

This department has covered the 
subject in previous issues. The 
longer lasting properties as we all 
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Want-a Beat Geller @... 


A HAPPY BLENDING of fragrance for your 
product might well produce an outstanding sales 

success story. Do what America’s leading 
consult with Naugatuck 


manufacturers have done 


Aromatics. You'll find a perfect combination of 
extensive manufacturing capacity 


connections... 


A COMPLETE LINE OF: 


Aromatic Chemicals 

Essential Oils 

Natural Floral Products 

Perfume Compounds and Specialties 


Industrial Perfumes and Deodorants 


MANUFACTURERS OF 
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well-equipped laboratories for development and 
control, Our chemists have a wealth of experience in 
all types of odor and perfume problems. Write or 
call us for discussion of any problem whether 


it he improving an old product or developing 


a new one into a best seller, 


eee world-wide 


ample stocks... 









DIVISION OF UNITED STATES RUBBER COMPANY 

254 Fourth Avenue, New York 10, N. Y.—701 South La Salle Street, Chicago 5, luc 
Toronto— Montreal ‘ 
Sole Distributors for: 

JEAN ROURE, PIERRE ZILLER, BRUNO COURT S. A., GRASSE, FRANCE 


AROMATIC CHEMICALS—IMPORTERS OF ESSENTIAL OILS 
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know, are obtained through deeper 
or greater staining of the lips. If 
women are going to be satisfied 
with lipstick that is really a stain, 
then the stick characteristics are 
seemingly lost. Perhaps the best 
thing to use is a staining liquid, 
like some of the ones sold in Eu 
rope. Such liquids, up to now at 
least, leave something to be de 
sired but the idea, if worked on 
enough, should bear better fruit. 


1020: Using Triethanolamine 


Q. | am experimenting with emul- 
sions using triethanolamine (TEA), 
and I am confronted with a few 
problems which I am sure your 
staff will be able to answer. I would 
appreciate answers to the follow- 
ing questions. 


1. How many RPM’s must a 
laboratory stirrer, variable speed, 
be operating at for emulsifying oil 
and water (the water 
PEA)? Should this speed be used 
while all of the oil is being added 
to the water, or for just the initial 
emulsification? 


contains 


2. At what RPM do you recom 
mend for adding a plasticizer and 
Methocel 214 solution (1000cps)? 


3. What can be done with a 
batch of lotion made with TEA 
that has air beaten into it during 
the emulsification? Is there any way 
that this may be processed in ordet 
that it may be used? Or is it ab 
solutely necessary to throw away 
the batch cofdhining the air? 


Is it possible to substitute 
glyceryl-mono-stearate (G-m-S) for 
IEA in a formela based on TEA? 
Could I use the same percentage 
by weight of G-m-S, as I am using 
ol ‘TEA? (i.e. will equal volumes 
of TEA and G-m-S emulsify equal 
volumes of stearic acid?) Or is it 
necessary to use more G-m-S than 
TEA; if so what greater percentage 
by weight would you recommend? 


5. I am using a 214 Methocel 
solution, (4000cps) as an auxiliary 
emulsifier, stabilizer, and thickener. 
When the lotion that I am experi- 
menting with is first made up it 
has a very desirable thickness and 
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When dealing with soluble col- 
ors, there is far wider variety than 
in the limitations imposed by the 
“bromo-acids” usually used. All 
kinds of reds and yellows are avail- 
able, not just the blue-reds which 
make the lips so purple in use. In 
addition, one can by-pass possibly 
the photo-sentizing effect ascribed 
to the eosines. All in all it would 
seem like a good line of experi- 
menting. 


¥ 
a most pleasing feeling; however, 
alter standing a few das it looses 
its viscosity (thickness) and be- 
comes very dilute. What might be 
suggested as the cause of this? What 
could be the remedy? 

I am enclosing a_ self-addressed 
envélope for your convenience. 
Your reply will be gratefully re- 
ceived. 


].A.W., New York 
A. There is no special RPM fo 


laboratory stirring of 
Ordinarily, in factories, one prac- 
tically exceeds 400 RPM. 
However, in laboratory work the 
two different phases are mixed at 
the highest speed and then the 
speéd is reduced as the emulsifica 
tion is camplete. 

If a batch is full of air, all you 
can do is to let it stand and remove 
the satisfactory portion at the bot 
tom. Some emulsions can be heated 
to 60-65°C., and re-mixed cautious 
ly, allowing the air to escape while 
the emulsion is hot and thin. 

It is impossible to substitute any 
thing for anything else without ade 
quate tests in advance; thus GMS 
does not replace TEA because the 
latter reacts with twice its own 
weight of fatty acid to make three 
weights of substitute for each 
weight TEA used. If the viscosity 
of your lotion changes on standing 
to a thinner product, it may be 
creaming or it may indicate that 
you need methyl cellulose 
right from the start. 


emulsions. 


neve) 


more 


1021: Water Separation 


Q. We have been using deNa- 
varre’s formula #50 in his book for 
vanishing creme. After a batch of 
this creme is made and the color, a 
water soluble color, is blended in, 
water collects on top of the creme 


or in the creme and this has caused 
some dissatigfaction. We have let a 
batch, unodored, set for two weeks 
and water gill separates from the 
cream. a 3 
Can you tell what‘is causing this 
separation of water and how to 
eliminate it? What 4s the best way 
to incorporate color. in a product 
like this? We are after a soft, stable, 
pearly emulsion, that goes on’easily 
and leaves a smooth-feeling*skin. 
P.F.M., Massachusetts 


A. We cannafexplain the separa- 
tion of waterafre@m the formula of 
cream #50, excépting that it may 
be water of condensation on the 
lid or cover of your containers 
which then drips back onto the 
cream surface. 

Since the publication of this 
book, a cream with substantially 
less stearic acid, otherwise the 
same,*#ias been in wide use. We 
would . suggest syou reduce the 
stearic acid by about five parts and 
increase the wate? proportionately. 
Color is best added in the water 
phase after emulsification. 


1022: Cleansing Cream Formula 


Q. Would you please give me a 
formula for a soap-free, water-solu- 
ble, liquid cleansing cream? I have 
tried a number of formulas, but 
they all turn out waxy and slick. 
P.E.T., Washington 


1. The only way you can make a 
soap-free, water-soluble cleansing 
cream is to use enough of a syn- 
thetic detergent or nonionic emul- 
sifier to wash off the cream after it 
1s applied. As a starter try the fol- 
lowing: 
1. Petrolatum 6.0% 
Mineral Oil 65 


75 75 
Lanolin (anhyd.) 3-09, 
Beeswax 12.0% 
Sorbitan sesquioleate 3.0% 
Sorbitan monolaurate r.o%% 
Polyoxyethylene sorbitan 
monolaurate 2.0% 
B. Borax 0.5% 
Wate 35.0% 
Preservative q.5. 
Perfume q-S. 


Preparation: Heat (A) to 70°C., 
and (B) to 75°C. Add (B) and (A) 
slowly with agitation. Perfume at 
45°C., and stir till cold. 

This formula is quite thick but 
you can make it more fluid by re- 
placing the petrolatum with min- 
eral oil, reducing the beeswax to 
one-half the amount indicated and 
increasing the water proportion- 
ately. To make the product more 
water removable you can increase 
the polyoxyethylene combination. 
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You get perfect reproduction of your art work every time 
when you use a SUN TUBE. We'd like to show you. 


SUN TUBE CORPORATION, HILLSIDE, N. J. 


St. Lovis 1, Missouri: Marvin Yates Co., Arcade Building Dallas 2, Texas: R. P. Anderson Co., 1122 Texas Bank Building 
Cincinnati 8, Ohio: Ralph H. Auch, 3449 Custer Road St. Paul 1, Minnesota: Alexander Seymour, 712 Pioneer Building 
New Orleans 19, Louisiana: R. P. Anderson Co., 925 N. Solomon Pi. West Coast: Wm. J. Stoepker, 301 E. Colorado, Arcadia, California 
Houston 19, Texas: R. P. Anderson Co., 5643 Overbrook Lane Canada: Sun Tube Corp., 145 Spruce Street, Ottawa, Ontario 


Mexico: Tubos de Estano, S. A. de C. V., 174 Oriente No. 267, Colonia Moctezuma, Mexico, D. F. 
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Etiology of Infectious Dandruff 


Pityrosporum ovale is a causative agency in infectious dandruff. . . . 


The organism has been isolated and grown in pure culture and when 


inoculated into the human scalp has caused infectious dandruff 


GEORGE F. 





George F. Reddish 


NFECTIOUS dandruff, or pityriasis capitis, is rec 

ognized professionally as a disease of the scalp re- 

sulting in the formation of white or grayish and 
usually slightly greasy scales. The specific cause of this 
infection has been the subject of much research over a 
period of many years. 

While different 


another implicated one cr more specific microérgan 


authorities have at one time ot 
isms, they have generally concurred in the infectious 
nature of this condition. Since the scalp is exposed to 
external contamination, more than one microorganism 
is frequently present in dandruff scales and some au 
thorities have taken the view that the condition may be 
a mixed infection. 

The infectious nature of the disease has been gen 
erally accepted even by those who were not convinced 
as to the specific etiological agent. This has been true 
at least since 1874 following the early studies of dan 
druff by Malassez (1). 


Ihe present consensus is that dandruff is a patho 
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logical condition. In answer to the question, “Is or- 
dinary dandruff without apparent scalp disease or 
symptoms, except the appearance of dandruff on the 
clothing, a physiological or pathologic condition?” the 
Journal of the American Medical Association (2) an- 
swered, “Dandruff is generally considered a pathologic 
condition.” 

Goodman (3), in a careful review of the subject, 
stated that the three types of organisms associated with 
dandruff and variously described as the “bottle bacil- 
lus,” the “flask bacillus,” and the “balloon bacillus” by 
the earlier dermatologists are all the same and recog- 
nized now as the causative agent of dandruff, namely 
Pityrosporum ovale. 

According to Savill (4), this organism invades the 
epidermis resulting in scaling of the horny layer. Mi- 
crospic examination of the scales showed the bottle 
bacillus in the scales and also staphylococci between 
the scales. 

MacKee and Lewis (5) found Pityrosporum ovale on 





Figure 1.—Pityrosporum ovale in dandruff scales. 
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Figure I1.—Drawings of Pityrosporum ovale in (A) budding ce‘ls in 

acute lesion, (B) thick-walled cells from chronic or treated lesions, 

(C) cells grown on wort agar, and (D) enlarged cells grown on dif- 
ferent media. 


70 per cent of normal scalps and on 100 per cent of 
dry or oily scaly scalps. Kelly and Arlook (6) reported 
that seborrheic dermatitis encourages the growth of P. 
ovale, while Dowling (7) found that this condition is 
due primarily to infection with this organism. Also 
Mitchell-Heggs (8) pointed out that P. ovale and certain 
other infectious organisms are involved in dandruff. 

Ihe question as to the specific etiology of the disease 
is the subject of the present discussion. In order to 
arrive at the final answer, it will be of interest to re- 
view the early investigations and then more recent 
research in this field. 

Malassez in 1874 was the first to implicate a specific 
organism as the cause of dandruff. Sabouraud (9) con- 
sidered two organisms as being responsible for dan- 
druff, a “white coccus” and a so-called “bottle bacillus.” 
Unna (10) thought at first that a micrococcus was re- 
sponsible, but later Unna and Engman (11) expressed 
the belief that the peculiar yeast-like organism known 
as the “bottle bacillus” is an important factor in infec- 
tious dandruff. These various investigators and others 
have agreed, however, that whatever the exact cause, 
dandruff is an infection caused by microérganisms that 
infect the scalp and hair follicles, causing scaling and 
irritation of the scalp. 

The term “bottle bacillus” is, technically, a mis- 
nomer, since the organism so designated is not a bacil- 
lus, but a small yeast-like fungus. However, since this 
was the term used by Unna in 1891 to describe this 
organism first discovered a few years earlier, it has 
been useful to retain the name but with quotation 
marks to indicate that this is not the true scientific ter- 
minology. 

Here again several different scientific names have 
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been suggested for this yeast-like fungus during the 
years since it was first discovered. It was first classed as 
a Pityrosporum by Malassez in 1874, then as Pityros- 
porum Malassezi by Sabouraud in 1895, and finally as 
Pityrosporum ovale by Castellani and Chalmers in 
1913. This last name is the one now used to designate 
the small fungus which has been observed to be asso 
ciated with dandruff since 1874. The fact is that re 
gardless of the terminology used to designate this on 
ganism, it has known to be associated 
dandruff for the past seventy-eight years. 

Another significant fact is that this is the only mi 
croérganism that has always been found in dandrutt 
scales. Certain other organisms have been observed as 
secondary invaders or even as contaminants, but only 
Pityrosporum ovale has always been found in infec- 
tious dandruff scales. In other words, it is present in 
every case of the infection, which is a most important 
consideration in determining the etiology of any in- 
fectious disease. 

Other mycologists have confirmed the observations 
of Malassez, such as Bizzozero (1884), (12), MacLeod 
and Dowling (1928) (13), Benedek (1930) (14), who 
described an organism associated with dandruff similat 
if not identical with Pityrosporum ovale. Templeton 
(1926) (15) and Acton and Panja (1927) (16) also re- 
ported finding this organism in dandruff scales, but 
did not actually establish its etiological relationship. 
This is confirmation of the fact that P. ovale is always 
present in infectious dandruff scales. 

It is of interest to note that the name of this organ 
ism means, literally “branny scales containing spore ot 
“Pityro” 
“sporum”’ 


been with 


seeds.” means branny or branny = scales, 


means seed or spore, and “ovale’’ means 
egg-shaped or oval. The scientific name of the organ 
ism means “egg-shaped seeds in branny scales.” It must 
be stated that this name originated many years ago, 
and was used to indicate the morphology of the or- 
ganism and where it was observed, that is in the branny 
scales of dandruff. 

Although the etiological relationship of P. ovale to 
infectious dandruff was indicated many years ago and 
for many years since, it is only recently that it has been 
finally proved to be the cause of this disease. 

There is, fortunately, a highly satisfactory criterion 
or set of rules by which the etiology of infections can 
readily be determined. This set of rules, first promul 
gated by Koch in 1882 and used by him in first deter- 
mining the specific cause of tuberculosis, is known as 
Koch’s postulates and it has been and still is used for 
determining the cause of infectious diseases. 

Koch’s postulates, briefly stated, are as follows: 


1. The specific microérganism must be present in 
every case of the disease (infection). 

2. This specific microérganism must be 
and grown in pure culture. 

3. This specific 


isolated 


microérganism, in pure culture, 
must, when inoculated into a susceptible animal, 
give rise to the disease (infection). 

1. This specific microérganism must then be ob- 
served in and recovered from the experimentally 
diseased (infected) animal. 

Of the several microérganisms suspected as being 

etiologic agents of dandruff, only one of these satis- 
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fied all ot the conditions set forth in Koch’s postulates. 
[his one organism is now known and described as Pity- 
rosporum ovale. This etiological relationship to dan- 
druff was not immediately proved when this organism 
was first discovered, but during the years since then 
all of the requirements olf Koch's postulates have been 
fulfilled. 

\s stated previously, P. ovale by whatever name it 


was designated, has been consistently observed as 
present in all dandruff scales, that is, in every case of 
dandruff. This satisfies the first requirement of Koch's 
postulates, and this has been confirmed by later inves- 
tigators. 

Another requirement is that the causative organism 
be isolated and grown in pure culture. This was not 
accomplished until many years alter the discovery of 
P. ovale in dandruff scales. Many 
since isolated and grown this organism in pure culture 
and its characteristics have been fully described. 

Hodara and then Acton and Panja (1927) (16) were 
the first to isolate and grow P. ovale in pure culture. 


Since this is a very 


mycologists have 


fastidious microérganism, these 
early investigators experienced difficulty in keeping 
their cultures alive, and in fact they died on subsequent 
transfers. 

In 1935, Moore and Kile (17), isolated the so-called 
“bottle bacillus,” and established a causative relation- 
ship between this germ, when present on the scalp in 
high concentration, and dandrutt. They 
have described this organism as a yeast-like, budding, 


infectious 


non-filamentous fungus, ovoid to spherical in form, and 
identical with a species of fungus known as Pityro- 
sporum ovale. Moore and Kile found this organism 
always present in infectious dandruff scales and were 
able to isolate and grow it in pure culture from such 
scales; for the first time, also, they were able to actually 
keep the organism alive, in sub-cultures, for a_pro- 
longed period outside its natural environment. From 
this and subsequent work, Moore and his associates 
(18) (19) (20) definitely established for the first time 
that this micro6rganism, Pityrosporum ovale, is a causa- 
tive agency of infectious pityriasis capitis simplex, com- 
monly referred to as “dandruff.” 

The extensive research by Moore, Kile, Engman, and 
Engman (19) is of especial significance in this connec 
tion. They not only observed P. ovale by microscopic 
examinations in all scales of infectious dandruff, but 
isolated many cultures of the organism from dandrufl 
scales and grew them in pure cultures. They described 
fully the morphology of the organism as it occurs in 
acute dandruff scales, and also in cultures grown in 
various culture They inoculated 
pure cultures into the skin and scalp of human sub 


media. then thes« 
jects and on the shaved skin of several laboratory ani 
mals, resulting in typical dandruff scales. In the human 
tests the chest area was used and also dandrutt-free 
scalps. Using whole cultures of P. ovale originally iso 
lated from infectious dandruff, the infection was re 
produced in 100 per cent of the scalps inoculated and 
79 per cent of the chest areas. Typical dandruff scales 
resulted from these inoculations and P. ovale was ob 
served in these scales by microscopic examination. As a 
final step, P. ovale was then reisolated from the dan- 
druff scales produced by these artificial inoculations. 
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For the first time all of the requirements of Koch's 
postulates had been fulfilled to prove the exact cause 
of this disease. 

It is of interest to note that they were able to repro- 
duce the disease by inoculating P. ovale into the skin of 
animals, especially rabbits and guinea pigs, and to re- 
isolate the organism from the typical branny scales. 
Control areas similarly treated but without inoculation 
with P. ovale did not show dandruff scales. Also they 
were unable to reproduce the disease by the use of 
common yeast and another microérganism isolated 
from the scalp which was obviously a saprophytic con- 
taminant and not infectious. 

Histopathologic examinations were made of biopsies 
of the skin of animals infected with P. ovale and speci- 
fic characteristic reactions were noted. From these ob- 
the induced dermati- 


tis was the result of the invasion of the epidermis and 


servations it was noted that 


the hair follicles by these organisms.” 
This important discovery by Moore and his asso- 
ciates has been confirmed independently by Durfee 





Figure IIl._—Colony cultures on different media: (1) Wort agar, (2) 

malt extract agar, (3) cornmeal agar, left to right top row, (4) Sabou- 

raud's agar, (5) brain veal agar, and (6) glycerin agar, left to right 

bottom row. These photogrphs were made by Dr. Morris Moore, Bar- 
nard Free Skin and Cancer Hospital, St. Louis. 


and Cousins (21). These investigators, using the 
methods developed by Moore, isolated pure cultures 
of Pityrosporum ovale from dandruff scales, reproduced 
the infectious condition by inoculating pure cultures of 
this organism into the scarified skin of rabbits, and 
then reisolated the organism from scales formed on the 
infected rabbit skin. Control areas on these same rab- 
bits which were not inoculated with Pityrosporum 
ovale showed no infection, no scaling, no trace of dan- 
lrull, 


previous results announced by Moore and Kile and 


This work offers additional confirmation of the 


their associates and offers further evidence that Pityro- 
sporum ovale is a causative agency of infecticus dan- 
druff. 

Ihe morphological characteristics of this microor- 
ganism were originally described by Unna as follows: 
cells short cylindric, | & 2u, either swelling to spherical 
cells, 2-3 times normal, or becoming flask-shaped, rarely 
pyriform or the shape of a dumbell, or even elongating 
to 2-3 times normal length, 1.5-3 

This description is still recognized by mycologists as 


2-4. 
characteristic of P. ovale. 


July, 1953 21 





The detailed morphological and cultural character- 
istics as described by Moore (1935) are as follows: “On 
Sabouraud agar, colony flat, light ochraceous salmon, 
dull with slight ridges at the margin, cells spherical, 
3-10u in diameter. On wort agar, colony pulvinate 
with radial ridges, surface rough, light ochraceous salm- 
on to pinkish buff, dull cells 3-154 mostly 4—5u, 
bottle-shaped cells common, the larger cells with a 
thick capsule. On malt extract agar, colony pinkish 
cinnamon with a circular flat plateau in the center with 
fine radial ridges. Cells spherical or ovid, 2-74 mostly 
!—5u. On Raulin’s agar and Richard’s agar, growth 
similar but very poor. On cornmeal agar, colony ochra- 
ceous buff, slightly glistening, ridges faint, margin ir- 
regular. Long cells occasional. On potato glucose agar, 
colony pulvinate, waxy, pinkish buff, cells spherical to 
ovoid, mostly bottle-shaped; 2-64 mostly du. On Mane- 
val’s modification of Gorodkova agar, colony similar, 
light ochraceous salmon, cells similar but some long 
cells present. On lactose broth agar and nutrient agar, 
colony flat, or slightly elevated, cinnamon buff, cells 


spherical, 2-5u. On lactose broth agar, colony pul- 
vinate, light ochraceous buff, cells 4.54, spherical o1 
ovoid. On glycerol agar, colony light ochraceous salm- 
cn, smooth, glistening, radial ridges, pulvinate, cells 
spherical or ovoid, 2-74 with long cells. On yeast 
glucose colonies similar, cells spherical, 2-5u, some- 
times clinging together in short chains of 3 cells with 
{cw long cells. On serum agar, growth poor, colony dull 
and pasty, ochraceous buff. On blood agar, colony 
g.istening or waxy, pinkish buff, appearance of that on 
malt extract agar. On peptone broth, no pellicle or 
ring, sediment shows cells spherical to ovoid, 3-9u 
mostly 54 in diameter, forming chains 3-5 x 12-15u 
with many thick-walled cells. On lactose broth, similar, 
but spherical cells up to 12u in diameter with long 
cells suggesting catenulate conidia, ovoid cells about 
Ou in long axis, larger cells thick-walled. 

This history of P. ovale may be summarized briefly 
as follows: 

The organism Pityrosporum ovale was first described 
in dandruff scales by Malassez in 1874. Later investi- 
gators, Benedek, Bizzozero, and MacLeod and Dowling, 
confirmed the observations of Malassez and described 
independently organisms similar to the fungus now 
known as Pityrosporum ovale. Acton and Panja and 
Templeton have also reported finding this organism 
in dandruff scales and associated it with this condition 
although without determining its etiologic relationship. 
Moore and his associates, however, using recent myco- 
logic technique have been able to establish Pityro- 
sporum ovale as a causative agency of infectious dan- 
druff. 

Most important of all, of course, are the results ob- 
tained by Moore and his associates and Durfee and 
Cousins. They have proved, by applying Koch’s pos- 
tulates, that Pityrosporum ovale is a causative agent of 
infectious dandruff. This is true because it has been 
proved that: 


Lc’ Fe 
dandruff. 
2. P. ovale has been 


ovale is present in every case of infectious 


from infectious dan- 
druff and grown in pure culture, 
3. P. ovale, in pure culture, when inoculated into 


isolated 
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the skin of rabbits and the scalp of humans, gave 
rise to infectious dandruff. 

1. P. ovale was observed in and recovered from ex- 
perimentally produced infectious dandruff. 


This is sound evidence of the etiological relationship 
between Pityrosporum ovale and infectious dandruff. 

It is clear from the above evidence that a micro6r- 
ganism is a causative agent of infectious dandruff. This 
being the case, then the use of an antiseptic on natural- 
ly occurring infectious dandruff or on artificially in- 
duced dandruff by means of pure cultures of the speci- 
fic microérganism, should kill such organisms and 
result in the elimination of the infection. This would 
be particularly significant if such a result were ob- 
tained in treating infectious dandruff artificially pro- 
duced with pure cultures of the causative organism. 
This would be indirect proof of the etiological rela- 
tionship of the specific organism to infectious dandruff. 

Such a test was conducted on rabbits by Durfee and 
Cousins (22) using pure cultures of P. ovale to produce 
infectious dandruff and an antiseptic of low surface 
tension to treat the infection after it was established. 

In order to test the value of the antiseptic under such 
conditions an extensive series of tests was made on rab- 
bits. The methods employed were the same as_ those 
used in their previous research on the etiology of in- 
fectious dandruff. 

Both sides of the rabbits were shaved down to bare 
skin and then scarified and inoculated with pure cul- 
tures of Pityrosporum ovale. After typical dandrufl 
scaling had set in, one side of each rabbit was treated 
with the antiseptic and the other side left untreated as 
a control. The antiseptic was applied once daily on 
some of the rabbits and twice daily on the others. 
Although typical dandruff scaling covered both sides 
of the rabbits before treatments were started, the areas 
treated with the antiseptic showed marked improve- 
ment within a few days and complete elimination of 
scales within two weeks. The average number of days 
after treatment with the antiseptic when definite im- 
provement was noted was 3.7 days while the dandruff 
symptoms entirely disappeared in an average of 12 
days. In virtually every case the control untreated 
areas, on the other hand, continued to show scaling 
throughout the period of the test, which lasted between 
three and four weeks. These results proved that the 
antiseptic was capable of giving relief from artificially 
produced dandruff symptoms. 

Microscopic examinations were also made of the 
dandruff scales from the treated and untreated sides of 
each rabbit throughout the entire test period, the 
presence or absence of Pityrosporum ovale being noted. 
Examination of the scales of the treated side of these 
rabbits showed that the infective organism had entirely 
disappeared from the skin at the time disappearance of 
the symptoms of the disease was noted. The scales from 
the control side of these rabbits, however, in almost 
every instance showed the presence of Pityrosporum 
ovale throughout the entire period of the test. 

This series of practical tests proved that (1) the 
inoculation of P. ovale into the skin of rabbits caused 
typical infectious dandruff, and (2) the application of 
an antiseptic killed the infectious organism in the in- 
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fected area and eliminated the evidences of infectious 
dandruff. 

It is of interest to note that certain other investiga 
tors have obtained similar results with the use of anti- 
septics on naturally occurring dandruff. For example, 
Savill (4) found that Pityrosporum ovale was present in 
large numbers on dandruff-infected scalps, but after 
the use of antiseptics the organism was not observed 
on the scalps of many of the treated patients and the 
dandruff had also disappeared. Also Hodges (23) re- 
ported extremely gratifying results from the use of an 
antiseptic in the treatment of infectious dandruff. 


Conclusions 


|. A causative agency in infectious dandruff is the 
yeast-like fungus named Pityrosporum ovale having 
well-defined morphological, cultural, and biochemical 
characteristics, 

2. Pityrosporum ovale (a) was always found in in 
fectious dandruff scales; (b) was isolated and grown in 
pure culture from these scales; (c) when pure cultures 
were reinoculated into the skin and scalp of human 
subjects and the skin of rabbits the symptoms of in 
(d) 
the same organism was then reisolated from the scalp 
these experimentally 


fectious dandruff were artificially produced; and 


and skin ol infected subjects. 
This 
Pityrosporum ovale and infectious dandruff. 

3. When an antiseptic was used in treating artifi- 
cially produced dandruff symptoms on the skin of rab- 
bits the concentration of the organism Pityrosporum 
ovale was quickly reduced and the symptoms of the in 

eliminated from all the 
; 


Definite improvement resulted in an average of 3.7 


evidences an etiological relationship between 


fection were test animals. 
days and complete disappearance of the symptoms was 
average of 12 alter treatment 


started. Skin scrapings were also negative for Pityro 


noted in an days was 
sporum ovale in an average of 12 days. 
!. The above constitutes conclusive evidence as to 


the etiology of infectious dandruff. 
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Welcome Booklet 


THE welcome booklet provided waitees in reception 
rooms of Abbott Laboratories, has the following in- 
troductory paragraph: 

“Make yourself comfortable. The receptionist will tell 
you how to find the nearest washroom, drinking foun- 
tain, first aid station, or vending machine. She'll supply 
railroad and bus information, call a taxicab for you. 
\sk her about placing a telephone call or telegram. 
Time for lunch? Use our cafeteria. Good food at low 
prices is one of the many reasons why employes like it 
here.” 

For those with the insatiable desire to make notes (or 
doodle) while waiting their turn to see a company ex- 
ecutive, a blank page is provided at the end of the 
book. Just what we were looking for, and so we append 
in our best schoolboyish script, “an excellent idea!”— 
Phoenix Flame. 


Team Work 


a is a team game. It has its individual 
stars, of course. But the fellows who run with the 
ball, pass it or kick it—and who get most of the pub- 
licity—appreciate the team quality of football better 
than any grandstand coach or living room quarterback. 

If it weren’t for his mates opening holes in the line 
and knocking tacklers out of his path, Joe Halfback, 
the touchdown maker, wouldn't score as often as he 
does. Joe knows that. And the kicker realizes his mighty 
toe and the passer knows his good right arm wouldn't 
be so efficient if the other boys on the team didn’t do 
their jobs well. When old | O U wins a big game, any 
Saturday, the fellows who score the points don’t take 
the triumph as a personal victory for themselves. It’s a 
the 


Teams perform in othe 


win for team. 

fields besides the sports 
arena. A business organization is a team. No individual 
in it is sufficient unto himself. No department or sec- 
tion works alone. What makes an organization success- 
ful is football teamwork!—Phoenix 


Flame. 


what wins games 


“What's in a drop of perfume?” asks a van Amerin- 
ger-Haebler advertisement. “The radiant sweetness of 
the ingenue? The dramatic appeal of the sophisticate? 
The provacative charm of the coquette?” Yes, assured- 
ly! Then, van A-H continues, “But to achieve the ulti- 
mate, intangible effect, that drop of perfume must 
contain the creative genius and the scientific perfection 
of the master perfumer and the purity of dependable 
materials.”"—Phoenix Flame 
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Infrared Analysis 


N the past year, the use of the infrared spectrometet 

has increased greatly in the fields of perfume and 
cosmetic chemistry. A few typical problems of analysis 
which may often be solved by infrared spectroscopy 
will be discussed. In the cosmetic field, such cases as 
adulteration of beeswax, carnauba wax, and carbowax, 
identification of lanolin, Span 40, Tween 80, G-271, 
and analysis of chlorophyll will be described. Analyses 
of citronellols, geraniols, rhodinols, purities of methyl! 
adulterations 
sidered as typical applications in the perfume industry. 

Abstract of 8. C. C. paper by Harry Hausdorff. 


Pigmentation of the Skin 


HE various components of skin color are mentioned 
and their derivation is discussed, together with a 
brief review of the histologic appearance of the skin. 
Melaninization is described thoroughly: its etiology, 
enzymatic control, and latest investigative studies. 
chart of pathological pigmentary disturbances is pre- 
sented, with a few words describing each. There have 
been many attempts. to decolorize the skin; the recent 
work on the para-hydroxyphenyl derivatives is particu- 
larly reviewed in careful detail. The attempts to impart 
color to decolorized skin are likewise summarized, with 
detailed description of the recent work with the furo- 
coumarines.—Summary of 8. C. C. paper by Dr. Sidney 
G. Clyman. 


I know from experience that so small a thing as sew- 
ing on a loose button pleasantly can start a relation- 
ship that will bring in many dollars of business over 
the years; but the same service rendered grudgingly 
can nip a potentially fine relationship in the bud.— 
William B. Swann in Good Business. 
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“But even one-eighth dram sent to every beauty editor in the country 
and | would have to borrow from my bank, my life insurance, and 
my mother-in-law 
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Detergency Evaluation 


EFLECTANCE measurements on artificially soiled 
fabrics are almost universally employed for the 
evaluation of cotton detergency. However, the change 
in reflectance during soiling and washing is not a linear 
function of soil removal. 
The reflectance of soiled cloth can be correlated with 
the amount of soil present by an equation of the form 


| —R)? (l—R’)? 


awe n log G + constant, where 
OR 2R’ | 


R is the reflectance of the soiled cloth, R* is the re- 
flectance of the clean cloth, and G is the amount of 
soil present. During washing, the value of n is fre- 
quently 1 and the equation becomes the Kubelka- 
Munk equation. During artificial soiling n often has a 
value of 0.65 to 0.7. 

These results indicate that in the deposition of soil 
from a solvent, accretion may occur largely by growth 
of flocs rather than by uniform distribution of fresh 
soil particles. Removal of soil by detergent solution 
appears to be mainly by removal of entire flocs rather 
than by a reversal of the process by which the flocs 
were originally formed.—/rving Reich, Foster Dee 
Snell, and Lloyd Ostpow (Foster D, Snell, Inc.) IeEC. 


Fair Trade 


AIR trade has proved that it can operate in the in- 
sine of both industry and the general public. It is 
up to manufacturers, who use fair trade as one form of 
resale price maintenance, to guard their distributors 
from unfair competition and the public from trick pric- 
ing methods, This, manufacturers can do by sincere el- 
forts at intelligent enforcement, coupled with education 
of their own sales organizations. It is up to the retailers 
of America, 999% of whom support fair trade, to ex- 
plain the full benefits of these laws of fair play to their 
customers. The preservation of fair trade will present 
no problem, when consumers understand how remark- 
ably fair trade prices have resisted inflation since 1939, 
and how much fair trade is in the American tradition 
of fair play to help the efficient little fellow to survive.” 
—Maurice Mermey. 


Cosmetic Excise Tax Collections 
C OSMETIC excise tax collections for the years of 
1951 and 1952 and also the collections for the 


months of 1953 so far issued are given in the table 
following: 





January 513,123,480 511,547,853 $12,255,363 
February 13,859,961 14,338,420 

March 7,805,077 7,248,879 

April 9,236,101 8,218,865 5,746,348 
May 9,286,470 9,174,622 9,293,461 
June 8,253,649 8,622,275 
July 9,357,443 8,901,311 
August 8,849,488 10,252,706 
September 8,523,241 7,698,854 
October 8,439,370 9,365,932 
November 7,878,976 8,916,488 
December 10,432,117 8,974,245 
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Self-service marketing 


Growth of self-service outlets stresses the 


importance of capturing the impulse buyer 


GEORGE HERRICK: 


The Package for 


REVOLUTION is culminating in cosmetic 
packaging. The folding box has moved in and 
is taking over in the low to medium priced fields. 
Reasons? Several of them. One is rising costs for cos- 
metic makers without equal increases in selling prices. 
Another is changing merchandising methods and buy- 
ing habits of consumers. Still another reason for the 
change is improved folding boxes delivered in much 
smaller runs than formerly. 
loday’s need in cosmetic packaging is lowest possible 
cost and maximum selling impact. Higher priced, 
quality perfumes are still packaged, as they should be, 
in hand-made, set-up boxes. Such products as face 
powders, loose or solid, and higher priced perfumes and 
toilet. waters often appear in wholly machine-made 
boxes. But lower-priced cosmetic lines, and+some highet 
priced, selling in volume through supermarkets and 
chain drug and variety stores, are turning almost com- 
pletely to the folding box. Reasons for this major shift 
in packaging are many and varied, 


|. Folding box makers, such as the Robert Gan 
Co., have developed methods for low cost runs 
on orders as small as 10,000 or 15,000. 


2. Even in expensive cosmetic brackets, consumers 
frequently discard a package alter making the 
purchase. 

3. Selling by point-of-sale displays calls for printed 


& Essential Oil Review 


requires sales- 


message imprinted, self-selling packaging. 









Impulse Buying 


sales talks on the package rather than ultra-con- 
servative designs, sold verbally by a salesman. 

!. Costs of cosmetic manufacturers have almost 
doubled in recent years, but markups have usu- 
ally been only 20 to 25 percent. 

5. Folding box designs have become intricate with 
effective use of transparent plastic combinations 
and colored metal foils for self-selling packages. 

Cosmetic makers have long been faced with spiral- 
ling costs of packaging—a trend of 10 to 12 years or 
more. As a result, they have been forced to curtail costs 
and build sales volume wherever possible. If hand 
cperations, as in boxes, can be replaced by the machine, 
lower-priced makers of cosmetics are trying it out. Ed- 
ward A. Lindquist of the National Biscuit Co. is in 
the food business. Yet, his comments in a speech before 
the American recent na- 
tional packaging conference, apply in large part to the 
cosmetic field. Too many manually performed opera- 


Management Association's 


tions still exist in industry, he says. This remark comes 
from a packaging field far more mechanized than most 
of the cosmetic industry. 
Problems listed by Mr. Lindquist are similar to 
those of the cosmetic maker. He explains that his 
company is looking for packages that will retain the 
(shelf life); look at- 


(design); be easily 


product’s freshness and quality 
tractive to appeal to the customer 
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opened and reclosed, have identification, keep the 
product from breaking; sell at a price the consumer 
can atlord. 


Problems of Cosmetic Manufacture 


In addition to these food-field problems, the cos- 
metic maker has some of his own, Except in soaps, shav- 
ing creams and similar products, which run into very 
large volume sales, the cosmetic producer is distributing 
products usually classified as luxury or semi-luxury, 
although most women would deny that cosmetics and 
beauty aids generally are even partial luxuries. 
the Federal ‘Trade Com- 
mission over a long period reduced cosmetic selling 


Cease and desist orders ol 


to “zero,” 


advances of only 20 to 25 percent in response to dou- 


claims almost probably a factor in price 
bling costs. 

Facial creams, shampoos, hair dyes, bath salts and 
other items no longer can perform the “miracles” 
formerly attributed to them by the promoters. ‘The 
public reaction has been to buy on price more than 
quality or even on brand name. Competing brands are 
frequently assumed by the customer to be more or less 
alike, except for the price. So, the cosmetic maker has 
been forced to reduce his costs to maintain competition. 
Packaging offered the best opportunity. 


Influence of Revised Selling Methods 


Revised selling methods have also influenced pack- 
aging. New outlets have developed with fewer or less 
competent sales personnel. In all this, the box manu- 
facturer has helped to reduce costs and provide lower 
cost selling impact, where possible. In the folding 
field, the Robert Gair Co. points out that boxes were 
formerly made up in one or two-color printing. Today, 
the trend among cosmetic makers is definitely toward 
four-color work. Colored metal foils are rapidly in- 
creasing in popularity and fewer printing colors are 
effective when foil is used. One color with embossing 
on foil often creates sales impact and an atmosphere ol 
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luxury, compared with a four or even five color opera 
tion on paperboard. 

A brief examination of the trend in package design 
over the past half-century or more suggests it has been 
traveling in a full circle. Victorian era packaging nat- 
urally followed the good or bad, design taste of the 
time. Packages of those days of the 19th century were 
loaded with detailed decorations and illustrative pic- 
tures, or even portraits of the alleged inventors. Small 
type on the packages (consumers had more reading 
time then) fulsomely described the miraculous prop 
erties of the package's contents. 

Soon after the turn of the century, modern design 
brought about simplification both in decoration and 
information. Possibly developing 
slightly better taste and less gullibility. Stuffers inside 
the package aided in packing the product and also re 
lated facts to be read after purchase. This may have 
influenced repeat the consumer had to 
buy his product to read about it later. 

Finally, new retail sales outlets brought about a 
partial return to the Victorian period practice of 
priniing information on the package exterior. The 
package assumed responsibility for being a principal 
salesman of the product. 

Says Walter S. Driskill of McCormick & Co., Balti 
more, Md., who spoke at the American Management 

“It is 
for any given pro 
benefit of human 
consumer against 
products merchan 
continues that we 
into an era of im 


consumers Were 


business, as 


Association’s packaging conference: absolutely 
essential to have a talking package 
duct because this package, without 
assistance, itself to the 
other packages containing similar 
dised one next to the other.” He 
are rapidly getting more and more 
personal selling—or perhaps better said—into the era 


must sell 


of a selling package. 

Where brand substitution was once the function of 
the retail sales person, it is today the function of the 
package itself, through visual displays, point-of-sale 
advertising and the merits of the package. As a result, 


remains a constant surprise. 
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The versatility of the folding box 
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These lipstick-type three-color self-service displays 
received honorable mentions in 


the 1953 carton 
competition of the Folding Paper Box Assn. of Amer- 
ica. 


the package must be well designed, tailored to the 
product, and capable of literally selling itself.” 


Use of More Color 


This shift in cosmetic selling methods is reflected 
strongly in the folding box field. “Distributors of toil 
eteries who formerly used two colors, says the Robert 


Gair Co., have moved into use of three and some in 
recent years have adopted as many as five colors on 
their packages. 

Use of sheet-led gravure has been a major factor in 
the trend toward folding boxes. It provides many colon 
gradations not easily obtainable by certain other print 
ing methods and can be used to turn out exceedingly 
small lots of folding boxes. The Gair company claims 
to be the first of the container manufacturers to take 
up sheet-fed gravure and is continuing to be leader in 
this box printing method. the op 
erates three flat feed gravure presses at its principal 


plant in Piermont, N. Y., where four-color Harris off 


loday, company 


sct_ presses are also in use, 

Growing importance ol sell-selling packages is re 
flected throughout the package making industry. Paper 
board mills have noted the trend toward improved 
quality of board to take better printing than ever be 
More the Gai 


into engravings and printing design today, with the 


lore. money, says company is going 
aim of creating sales impact on the consumer. 

Robert Spohn of Wortman, 
the agency handling the Gai 


new type of super-market, chain store purchasing “im 


jarton & Spohn Ine 
advertising, calls 
underesti 


pulse buying.” Its importance cannot be 


mated, for the supermarkets and chains distribute 
something more than 40 per cent of all toileteries, not 
including sales activities by the famous door-to-door 
Fuller Brush salesman, who has been selling Daggett 
* Ramsdell’s products for years. But the Fuller ap 
proach is by way of a salesman who is familiar with 
the selling points of his line. 

Designers and sales engineers have an_ interesting 
theory that a package on point-of-sale display, should 
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sell itself by appearance in eight seconds. This means 


that the package, not the contents, has been sold eth- 
ciently in the eight seconds to influence a prospective 
purchaser to pick up the package and read the details 
on the exterior about the contents of the interior. If 
all goes according to the sales plan, the sale is made 
when the package “sales talk’” has been read. 

Certain old-timers in the cosmetic field are inclined 
to disagree with the “impulse buying” theory. Theirs is 
an overall criticism of selt-selling methods via the 
cosmetic package. Cosmetics, they argue, have sold and 
still sell by the odor and shade, not easily promoted in 
self-service selling, via a closed package. 


The Lipstick Package 


Then, too, there is the case history of the lipstick, 
which has been selling itself successfully without bene- 
fit of an individual package. It is an example of how 
simplification of packaging can reach a “vanishing 
point” for the package itself. Net so many years ago 
the machine, set-up box maker invaded the field of 
Tens ol 
drawer type boxes were turned out, each 


the hand-made lipstick box. thousands of 


small, oblong, 
to hold an individual lipstick. Early drawer boxes, 
$9 to Sll a 


Then costs went up to the almost prohibitive level of 


made by machine, cost from thousand. 
S18 to $20 a thousand boxes. 

Now, few lipstick makers use individual boxes. As 
costs advanced, surveys were made of women’s lipstick 
the hand and 


was discovered 


ma- 
chine-made that, 
after the purchase of a lipstick, a woman usually dis- 


buying habits. Unfortunately for 
box producers, it 
carded the litthe drawer box and dropped the lipstick 
in her handbag. At that time many lipsticks were sold 
in sheet brass cases, so that the metal furnished all the 
permanent protection needed throughout the period 
of use. 

This being the practice of the lipstick consumer, an 
expensive box was wasteful and unnecessary. Point-of- 
sale, folding, self-service displays of the entire line were 
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creased 


like paperboard, and will 
through standard converting machinery. 


Acetate may be cut and pass 
developed at lower cost than individual machine-made 
boxes. The prospective purchase) selected a lipstick ol 
correct shade and possibly odor from the display and 
the 


her an unpackaged fresh lipstick or replaced one taken 


gave number to the retail druggist who handed 
from the display. Strong brass casing evidently was not 
the key to this type of merchandising. As costs of 
brass increased, many makers turned to less expensive 
metal foil and paperboard holders or low-cost plastics, 
with no apparent reduction in sales because of the 
change. 

So, the lipstick is at least one example of how an 
individual package for cosmetics can be simplified by 
modern merchandising to the final point of elimina- 
tion. 


Folding Box Cost Overlooked 


One criticism of the folding box for cosmetics is that 
the alleged saving to the manufacturer is not as great 
as appears on his bill. A machine-made box producer 
points out that the cosmetic maker often looks only 
at his bill and sees a saving in price and storage space 
compared with bulky set-up boxes. But he overlooks 
the cost of the assembly line of skilled operators, set- 
ting up the folding boxes, inserting the product and 
tucking in the ends. It is argued that the set-up box 
can be filled and closed with few motions and less per- 
sonnel on the assembly line. 

But the folding box is no longer a drab sort of poor- 
relation to the set-up box. Excellent color printing, 
use of foil and transparent plastic “windows” are mak- 
ing it stand out at point-of-sale, and that is the most 
important purpose in “life” for any package. Use of 
metal foil is a special advantage in attracting the 
attention. This is colored 
aluminum only 4/10,000 inches thick, laminated to 16 
up to 30 point paperboard (0.016 to 0.30 inches thick). 


prospective purchaser's 


Colored Foil Boxes 


Colored foil boxes it is emphasized, stand out in 
practically any point-ol-sale or other display. They are 
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especially effective for packaging luxury and semi- 
luxury products. Embossed and printed with an extra 
color, foil boxes provide sales impact, an atmosphere 
of luxury for the product, and have a longer shelf life 
by not smudging or staining. Dust is quickly whisked 
away. Costs are but littke more than for a paperboard 
box of the same design, because of fewer color runs 
needed. A paperboard box might require printing in 
three or even four colors for the same impact as the 
foil box which can be equally effective with one or at 
most two colors. 

So, a highly effective, colorful folding box can be 
used at only a slight increase of cost from a similarly 
effective paperboard package. With a variety of colors 
available in foil, including silver, gold, blue, red and 
pastel blues and pinks, the cosmetic maker can select 
a distinctive, luxurious package. 


Short Run Printing 


However, the single improvement that has attracted 
many cosmetic makers to use of folding boxes is short 
run printing by the sheet-led gravure process. The 
advantages are: 

1. Excellent register control in printing. 

Eflective results with fewer 
Dyes instead of letterpress pigmented inks give 


c 


colors. 


Sse I 


softer printed results on paperboard. 
!. Sheet-led gravure 
15,000 runs. 
Rotogravure runs of a quarter million to a million 
boxes are suitable for volume cosmetic products, but 
the average maker much smaller Sheet-fed 
gravure with the same finished effects as rotogravure, 
differs principally in etching a flat printing plate and 
wrapping it around a cylinder. This reduces part of the 
costs. In longer-runs, rotogravure plates are etched 
directly on the drum of the press. 
Transparent plastic for “windows” and other simi- 
lar applications has been expanded in the folding box 


can be used for 10,000 to 


uses lots. 





Use of colored foil boxes add a touch of luxury at small increased 


cost as even a single color run is effective. 
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field. Some years ago, the Gair company developed its 
own transparent plastic formula, which is made up for 
the company under the name of “Plastafold.” An ace 
tate, it is used in with foil, ordinary 
printed paperboard or any other packaging material. 


combination 


Cutting and creasing like paperboard, it will pass 
through the that 
fine window packages can be made at reasonable cost. 


standard converting machinery so 

But with all these advantages offered by the folding 
box, there is no reason to sell the set-up box “short.” 
Kven the maker of 
orders for 15,000 up to as many as 50,000 units. Per- 


hand-assembled set-ups executes 
haps he might be described as the merchant tailor of 
his industry. Today, merchant tailors are making less 
than 2 percent of the men’s suits of the country, but 
they are still with us in the quality field, like the hand- 
made box producer, serving the higher quality cos- 


metic field. 


Business at High Levels 


ILLIAM BALTERTSON, president ot Philco, 

believes business will stay at high levels indefinitely. 
This because the assets and cash of the people total 
$195 billion. 

That amount of money, he says, can pay off all of 
the consumer debt, pay cash for the auto industry's 
entire output, pay cash for the million new homes to 
be built in 1953, and then go to Wall Street and buy 
all the securities listed on the N. Y. Stock 
and still have $29 billion left. 


Several respected economists agree the Philco head 


Exchange 


is correct—if business holds at a high level indefinitely. 
But, they caution, it is amazing how rapidly asset and 
cash values melt when business turns down. 


Mrs. Constance Luft Huhn in- 
specting a House of Tangee 
lipstick assembly line. 
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House of Tangee Celebrates 
An Anniversary 


LAURA BENHAM 


HE House ol 
brating its thirty-third anniversary, is a vital mon- 
ument to its founder, the late George W. Luft. It 
is a monument not only in its thriving Long Island 


Tangee, which is this month cele- 


City factory, its ever-expanding world-wide operations, 
but also in the person of Constance Luft Huhn, who 
has so ably directed the destinies of the company since 
her father’s death in 1939. 

George W. Luft was a pioneer in the grand tradi- 
tion. His daughter has inherited his indomitable 
courage and foresight, and those qualities which made 
him so successful and so beloved by his associates and 
employees. 

When Mr. Luft founded the House of Tangee in 
1920, make-up as we know it today was not used by 
women in general. A large part of the early business of 
Tangee was devoted to drug supplies and pharma- 
ceuticals, 

But Mr. Luft had vision. 

In 1922 he created the formula for the original Tan- 
gee Natural lipstick, the famous orange lipstick that 
changed color when applied, the lipstick that revolu- 
tionized the make-up habits of the modern woman and 
Was a pioneer in setting the stage for the vast develop- 
ment of the entire cosmetic industry. 

Because its not-too-painted look was acceptable to 
women—and their men-folk—of the early twenties, the 
use of lipstick became universal. It was but a short 
step from that first non-pigmented lipstick to the addi- 
tion of a galaxy of Tangee colors with which women 
today adorn themselves. 

Che had already international 


company attained 
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stature by 1939, when its beloved founder died, to be 


succeeded in the presidency by his daughter Constance, 
who was well-equipped for the position. She had for 
a number of years been working side-by-side with her 
father, learning the business and preparing for that 
inevitable day when the burden of direction would 
fall on her slim shoulders. 

Mrs. Huhn is an executive in the true sense of the 
word. 

While recognizing and assuming her full share ol 
responsibility, she knows how to delegate proper au 
thority. She has surrounded herself with able executives 
—and she lets them do their jobs without interference. 
Yet no one familiar with the organization doubts hei 
thorough and complete familiarity with every facet ol 
Tangee operations, her knowledge and sagacity in all 
moments of decision. 

She knows how to inspire loyalty in her subordinates 
and is, in turn, loyal to the men and women who work 
for her, as attested by the fact that nearly one-third of 
the personnel of the House of Tangee has been in the 
Witness the 
plaque that greets visitors in the reception room. 

Under 
expanded both its products and its markets; yet the 


9 


company’s employ lor 25 years or more. 


Mrs. Huhn’s aegis the House of Tangee has 
Long Island City plant remains the nerve-center of its 
global operations. 

Today, Tangee lipsticks, powders, rouges and make- 
up foundations are manufactured in fifteen countries 
and are distributed all over the world save in the coun- 
tries behind the Iron Curtain. Yet a sample from every 
batch of every product made in one of the distant 
factories is submitted to the Long Island City labora- 
tory for analysis and approval before the green light is 
given for production to begin. 

Mrs. Huhn 


tablished by her father and, as science itself has pro- 


has maintained the same standards es 
gressed, has incorporated improvements in any Tangee 
product that could be improved. An example of this 
is found in the recent addition to all Tangee lipsticks 
of permachrome, a special ingredient to add to the 
permanence and indelibility of a lipstick. 

She has maintained, too, her father’s policies of man- 
agement, his feeling for people, his interest in the lives 
and welfare of those who worked for him. As a result, 
Mrs. Huhn is as truly beloved by her employees as was 
her father. 

They are proud of her, cf her beauty and of hei 
accomplishments, and they are proud of the work they 
are doing together. They look forward to working with 
her toward a bigger and better future. 

Today, the Tangee line, which started as the one 
Pangee Natural Lipstick, includes eight shades of lip- 
stick, six shades of face powder, rouges to match the 
lipsticks, pressed powder, cake makeup, and the new 
Miracle make-up foundation. 


Many present day cosmetic and drug items must be 
re-designed if they are going to compete for the atten- 
tion of super market shoppers.—Harold Hutchins. 


A business man is known by the company he keeps 
The Item. 


solvent. 
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The Things That Never Meet the Eye 


TPHEY are building a bridge across the Tappan Zee. 

The contract has just been let. It will be three miles 
long and will be an important link in the New York 
thruway from the Bronx to Buflalo. 

In time to come millions of people will cross that 
bridge and marvel at the structure. But the most im- 
portant part, on which the safety of the bridge and 
their very lives depend, they will never see. The struc- 
ture below the water. 

Phat part will be buried for ages. Only a lew engi- 
neers and their workers will ever have seen it. But it 
had better be there, and it had better be good. 

Years ago I made a survey for an clevator manulac 
turer. Up to that time an elevator meant to me, as pet 
haps it does to you, the car I stepped into and in which 
I rode to my destination. 

I found that this manufacturer didn’t even make the 
car. The elevator was the machine housed in the top ot 
the building. Every time we step into the elevator can 
we blithefully trust our lives to that unseen mechanism. 

One weak part, one bit of careless workmanship o1 
inspection, one less safety device, and it’s good morning 
nurse! 

These are the things that never meet the eye. 

Seven-eighths of an iceberg is below the surface of 
the water. No human eye had even seen the part that 
wrecked the ‘Titanic. 

So, I've been thinking how few things there are in 
life that are really good and that show on the surface 
the qualities which make them good. 

And by the same token how the things that break 
down or wear out too soon, or just don’t work, owe 
And 
how supremely important in any human endeavor are 
the things that never meet the eye. 

Such things as experience, organization, honest work- 
manship, double checks, little extra touches that could 
be dispensed with. But most of all integrity. 

These are the great intangibles, without which there 
is never true accomplishment. 

You can never take out of any product, whatever it 
may be, more than the people who created it have put 
into it.—R. O. Eastman, 


their failure to hidden or disguised weaknesses. 


Trade Associations 


TMuHE Department of Commerce reports that there are 

more than 12,000 trade associations and 5,000  pro- 
fessional associations in the country. Chambers of com- 
merce run to 4,000; women’s organizations to 100,000; 
and civic service and luncheon groups to 15,000. 

National trade associations alone have more than a 
million business firms as members, and these associa- 
tions employ more than 16,000 executives and clerical 
workers. Their public relations budgets aggregated 
more than $50,000,000 in 1945, and probably exceed 
$100,000,000 today. 

There are 70,000 labor organizations, and, according 
to the United States Treasury Department, their an- 
nual income totals almost a billion dollars a year. 
Trade Assn, Journal, 


American Executives’ 
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Effects of alkalinity and acidity 


cific cosmetic products . . . Corrective 


DR. STEFAN A. KARAS 


HE term “active ingredient” has been so univer 


sally used in the cosmetic and allied industries, 

that one seldom stops to inquire what an active 
ingredient might be. In attempting to offer a defini 
tion, one must warn that a direct answer, which would 
encompass every active ingredient and exclude every 
thing else, is hardly possible. In a sense, all ingred 
icnts have a certain function; they have a certain 
amount ol activity. However, some ingredients may be 
“inert.” “They only as vehicles, as 


termed are present 


carriers, as solvents or diluents, as the case may be. 
These may be water, usually the waxes, probably the 
mineral and vegetable oils. Everything else performs 
some function, contributing color, odor, cleansing a¢ 
tion, luster, or some quality to the cosmetic. 

Many of these properties have been discussed during 
the course of this series of articles. Others are taken up 
here separately. Some active ingredients may be used 
in one product only, and for one purpose only. For 
example, a sunscreen would have no purpose except in 
a sunburn-prevention oil or cream. But other active in 
gredients, that may contribute to the control of the 
acidity, for example, might be used in many types of 
that 


used tor color and odor. 


cosmetics. Certainly is the case with the materials 


ilkalinity and Acidity 

Cosmetic products usually fall into a category that 
can be termed low-range alkalinity; that is, they have 
a PH slightly above 7. On very rare occasions, they go 
up to 9, but such products are usually designed for a 
specific harsh action, such as depilatory action, which 
would call for a PH up to 9 or even 10. 

On the opposite side of the picture, we have the so 
called acid creams, made with a large variety of o1 
ganic and mineral acids. Gattefossé was one of the first, 


® Eleventh of series of articles on primary functions of cosmetics 
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It is often advisable to compound a mild local anesthetic, such 


as benzocaine, with antisolar agents. 


some fifteen years ago, to recommend the use of these 
acid creams. 

Regardless of whether they are made with organic 
or mineral acids, and whether the PH is only slightly 
below 7 or goes all the way down as low as 4, those 
products have not gained wide commercial success 
during recent years, and today they are not in pre- 
dominant use. In my opinion, this lack of lasting pop- 
their use, for the 
“feel” of the skin is not as pleasant as after the use of 
alkaline creams. 

Acidity has a very definite function. I: 


detergency, and it causes a certain shrinkage of the 


ularity is due to the after-effect of 


is an aid to 


skin during the application, thus producing a sort of 
rough finish or touch. Contrary to this, when alkaline 
products are 
ammonia or amines (as triethanolamine), and recently 
amides and particularly quaternary ammonium com- 


used, such as sodium, potassium, and even 


pounds, the after-eflect following the use of these ma- 
terials is one of smoothness, just as after cleansing with 
borax-beeswax creams or with common sodium salt. To 
summarize, the application of an alkaline cream, as 
compared with an acid cream, can be said to be very 
mild in its effect. 

Protection against the burning rays of the sun is 
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DR. STEFAN KARAS, consultant, 
is the author of this eleventh in a 
series of articles on primary func- 
tions of cosmetics and factors in- 
volved in their manufacture. 





afforded by a variety of chemicals, such as menthyl an- 
thranilate, phenyl salicylate (salol), quinine, tannin, 
menthyl salicylate, and others. These chemicals either 
absorb or they deviate the burning rays of the sun, but 
they perform other functions, have other action on 
the skin, as well. These other activities may include 
astringency, detergency, staining, or irritation. To pre- 
vent deleterious effects from the use of these antisolar 
agents, the proportions are very carefully controlled. 
Often, of course, such ingredients may not cause irri- 
tation, but may be in use at a time when the burns are 
irritating, and a mild local anesthetic is compounded 
with the antisolar agent. Such a constituent might be 
benzocaine. 

The quantity of the antisolar agent used in a cos- 
metic is dependent on several factors. If it is to be used 
in a vegetable or mineral oil vehicle, it may be rather 
high, going from ten,to twenty per cent. However, if 
the product is to be semi-liquid lotion or cream, con- 
taining water, the proportion should preferably be 
under ten per cent. 


Hormones and Vitamins 


Hormones and vitamins have been in use for ap- 
proximately twenty-five years in cosmetics. It can be 
said that their action is not so much chemical as it is 
biological or rather biochemical. The consequences 
and effects of the use of materials—if any—are 
still controversial, with a rather widespread belief 
that they exert predominant action upon the human 
organism, especially when they are incorporated into 
a vehicle that facilitates absorption through the skin. 

The proportions in which the vitamins are used in 
creams vary considerably, but a number of products 
have appeared on the market containing from five to 
ten thousand international units per ounce. Quanti- 
ties of comparable proportions of synthetic estrogenic 
hormones are also recommended. Probably the most 


these 


widely used of the vitamins for cosmetic application 
has been vitamin A. 


Depilatory Action 

Depilatory action is of necessity a harsh action, ac- 
different 
which probably the most common 


complished by a number of materials, of 
now in use is cal- 
this function, the 
control of the alkalinity (the PH) is most important, 
because it is related to the time of dissolving the hair; 


the higher the PH (generally above 9), the shorter is 


cium thioglycolate. In performing 
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the time needed to dissolve the hair. A PH of 10, for 
example, will generally take only an application of 8 
to 10 minutes to accomplish satisfactory depilatory 
action. Above the 10 PH, the time necessary to ac 
complish the depilatory action is shortened by only 
one to two minutes, but at the expense of increased 
harshness on the skin. 


Hair Waving 

Ihe curling of the hair presents problems in certain 
respects similar to the depilatory action, with the ac 
tive ingredient in the former being the ammonium 
thioglycollate, in place of the calcium thioglycolate. The 
PH, which again must be controlled with utmost care, 
is kept at about 9 to 9.5, and the strength of the al 
kali is directly related to the time necessary to accom 
plish the curling. The entire subject, in all its com- 
plexities, cannot be understood without reference to 
an abundant literature, and particularly to the articles 
by Dr. Everett McDonough and Raymond Reed in the 
Journal of the Society of Cosmetic Chemists. 


Bleaching Ingredients 

The bleaching of the skin has been studied from 
various viewpoints. It is believed that some chemicals 
cause an actual removal of an outer layer of the epi- 
dermis, and then the layer directly below, which be 
comes visible at the surface, is not as dark until it has 
been exposed to the sun for some time. However, fon 
the removal of blemishes, such as freckles, such action 
would be unnecessarily drastic and certainly ineffective, 
and instead such selective bleaches as ammoniated mer- 
cury compounds are in use. However, there are majon 
instructions 
should be given on the labels, and proportions should 
be carefully worked out before a product is marketed. 


objections and dangers, so that good 


Corrective Action 

A group of cosmetic products, generally known as 
the treatment lines, are widely sold for their corrective 
action. Several ingredients are usually found in these 
materials; particu. rly benzaldehyde (or oil of bitter 
almond, which is , redominantly benzaldehyde). ‘The 
benzaldehyde is usually present in the proportion of 
one to three per cent, and in such quantities is en- 
tirely safe. These materials are used to give a healthy 
appearance to the skin, particularly the face. They 
seemingly bring the blood to the surface of the skin, 
restore a healthy color, combat wanness, and contrib- 
ute the ruddiness which is so often associated with a 
healthy appearance. 

In addition to benzaldehyde, other materials are often 
used such as wintergreen oil (methyl salicylate) and 
balsam Peru, if not in cosmetic creams, then more often 
in ointments, but for precisely the same purpose. 


Cooling Agents 

There are only rare occasions in cosmetic formulation 
that a cooling agent is required, and for that purpose 
menthol is usually ideal. In addition to cooling, it has 
certain astringent action on the skin. Other cooling 
agents, such as camphor, have less desirable odor. 


Deodorant Action 


Probably few active ingredients have been subjected 
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to so much controversy as have the deodorants, of which 
the greatest attention has in recent years been focussed 
on chlorophyll and hexachlorophene, with the latter 
working as a bactericide. It has recently been proposed 
that a deodorant, to warrant use of such name, should 
diminish the odor more than does a comparable product 
for which no deodorant claims 
The 


they also had antiperspirant action, and should not be 


are being made. 


traditional deodorants were aluminum. salts: 
overlooked. In addition to the usual underarm deodor 
ants, there seems to be a growing field for other active 
deodorant ingredients, such as deodorant soaps, men 


strual deodorants, dentifrice deodorants, and others. 


Scalp Treatment 

Che ideal product for scalp treatment has certainly 
not been discovered. One of the few active ingredients 
of real value in this respect is resorcin, a diphenol 
which, like most phenols, has the drawback of irritating 
ellects. However, it has some value for its properties in 
combatting dandruff and, until more research uncovers 
a better anti-dandruff material, it will probably be used. 


Astringency 

Probably the ideal astringent is alcohol, which upon 
evaporation leaves the skin cool and very slightly irri- 
tated. So slight is this irritation, under most conditions, 
that it is a desirable quality, provided the alcoholic 
product is not able to make its way to the most sensitive 
areas. Facial products made with alcohol should be 
restricted to alcohol not stronger than thirty per cent. 


Perfume 

In this series of articles, the question of perfume has 
Perfume should 
be considered among the inert, but rather among the 
addition to the 
which it contributes, perfume often affects other prop- 


been discussed in some detail. nevel 


active materials. However, in odor 
erties. Some perfume ingredients, such as benzyl alcohol, 
for instance, have an analgesic effect. Many others have 
an antiseptic action. When such products as paracresol, 
thymol, and others are used, the perfume ingredients 
should be their total 


merely for their effect on the odor. 


considered fot effect, and not 


Good Manners 
ja FOnaOn who is concerned in persuading othe 


people to do something or buy something or just to 
be friendly and helpful must have what I shall call 
good manners. 

Now good manners is something more than know 
ing how to hold you 
when you go to a church wedding. It is much more 


soup spoon or how to dress 
than a capacity to say the pleasant but insincere thing. 
It is much more than mere tact. It is to feel and, above 
all, to show that you have a genuine concern in others. 

It means caring for people, respecting them, treat 
ing them as equals and sharing their fears and earthly 
ideals. When these matters are felt 
and shown there need be no fear about winning confi- 


concerns and thei 


dence and winning friends, for this attitude will make 


itself known in a hundred ways.—/James A. Farley. 
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Natural Floral Products Situation 


(From our Grasse, 


Weis depression that prevails at this time in the 

world perfumery business, which started to show 
with the first months of 1952, 
The first six months of 


France, Correspondent) 


does not seem to be im- 
the year have been 
difhcult and the lack of a market finds its repercussion 
with the manutacturers of raw materials and as a con- 
sequence it reaches the flower producers whose situa- 
tion is in very unfavorable conditions, this year. 


proving. 


As regards orange blossoms one is compelled to admit 
that no important sale of manufactured products has 
been effected and that those manufactured at the last 
crop have been added to the unsold stocks of the 1952 
campaign. The present lack of sale of Neroli essence 
and orange blossom water is the result of the too high 
prices of these products. They no longer make possible 
the use of natural essence in the manufacture of Eaux 
de Cologne, except for the luxury types; and the orange 
blossom water is done away with more and more in 
the food line (candy, pastry, and family use). 

As to the May rose, the situation is a little better for 
the producers who obtained a more satisfactory price 
for their flowers. Unfortunately the deficit of produc- 
tion increases from year to year, in spite of the meas- 
ures that were taken to increase production. In this 
connection, we pointed out last year that the Groupe- 
ment Interprofessionnel of the flowers and aromatic 
plants (G.1.P.F.A.) had granted an inducement pre- 
mium of 5 francs for each plant put in the soil, in 
order to help the new rose planters or those existing 


already that wished to increase their cultures. This 
premium will certainly be granted this year. 
We are therefore facing a stock of néroli that is 


alarming, the price of which is stabilized at 130/135,000 
francs per kilo, while rose products are lacking and 
prices keep between 225 and 250,000 francs for the 
concentrate. 

Under what conditions does the next jasmine crop 
appear? The forecasts concerning the last crop have 
materialized. The total production has not been ab- 
sorbed and in spite of this “wanted” deficit there sull 
exists an important stock, for which the chances of 
quick sale are very few. The Italian manufacturers also 
have an available stock, which they offer at a quite 
appreciable spread from the prices of our market which 
at this time is quoting 220/240,000 francs for the con- 
centrated essence. 

The prices for the few essential oils and _ flowe1 
essences that were manufactured during these last few 


months are: 


Grasse Geranium Essence Fi 30,000 
Grasse Mint Essence 1800/5000 
Grasse Petit-Grain Essence 14/15.000 
10/45°,, Lavander Essence 1200 /5000 
Lavandin Essence 500 
Orange blossom concentrate 160/170,000 
Mimosa concentrate 11/12,000 

The world economic situation does not permit 


hoping for an improvement and if a recovery should 
take place it will not be before the last months of the 
year. 
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Lentheric’s Nutan 


LENTHERIC offers Nutan, containing 
“Solprotex,” an ingredient claimed 
to allow sale tanning. A five oz. 
bottle sells for $1. 


cory launches a purse-sized swivel 
cologne stick named Twistick at 
$1.25. During the summer, a gift 
sample of solid cologne will accom- 
pany each Coty bath item: Bath 
Salts and Dusting Powder, each 
51.50, Talcum at 85 cents and 
Sachet at $1.25. 


ELIZABETH ARDEN | Is 
Velva Cream Mask, a 
$2.25 and $5. 


marketing 
face-lifter, at 


HAZFI 
three 


BISHOP. recently distributed 
million samples of its new 


liquid-creme cheek color, Com- 
plexion Glow. The $1.25 item is 
now being promoted on_ three 


television shows, the 


company states. 


coast-to-coast 


MENNEN CO. will promote Bath 
Talc For Men, said to be a “first’”’, 
with national advertising. An in- 


troductory offer to retailers features 
one free with every eleven deal. 
The product sells for 59 cents. 


NATIONAL HEALTH-Albs offers Sul- 
Ray, described as a colloidal sul- 
phur bath for use against nervous 
tension. 


ESTEE LAUDER is distributing 
Trick, a 4 1/6 oz. 


Travel 
creme, at $3. 


REVLON is summer promoting its 
Aquamarine line, which includes 
such new items as Spray Deodorant 
and shampoos in fow types; for 
dry, oily, normal or tinted and 
bleached hair. 
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CHARLFS ANTELL is using a_ three 
panel screen window display for 
Lanolin “Formul: A 9 and Shampoo” 


which inquires “Does your hair 
make hay while the sun shines?’ 
Also offered to the trade are 


counter display units each holding 
six 98 cent bottles of its new 
Liquid Creme Shampoo, six 59 cent 
bottles of Shampoo with lanolin 
and hormones, one with six 5-ounce 
98 cent jars of Creme Shampoo, 
and one with 12 4-oz. jars of For- 
mula 9 Lanolin hair preparation, 
98 cents each. 


cory’s Shakti is a new powder spray 
deodorant, said to leave an in- 
visible and non-sticky film. In a 
3 oz. plastic bottle it sells for $1. 


CHARLES ANTELL, ING. Introduces 
Wonder Soap, containing lanolin, 
chlorophyll and hexachlorophene. 
Phe scented soap has a pastel green 
color and is packaged in a_ red- 
white-green wrapper. The soap is 


LAA}, 
Ryo 


Soap display carton 


offered to the trade in a_ 16-bai 
counter display carton. Each ban 
retails for 17 cents or two for 29 
cents. 


HELENE CURTIS offers a giant 11-oz. 
size aerosol dispenser of Spray Net, 
its liquid hair fixative, at $1.79 in- 
stead of $2 for a limited time only. 


HARRIET HUBBAR AYER distributes 
Ayer Tan, vanishing scented sun 
lotion permitting one to smell 


“like you just stepped out of your 
boudoir and not fresh from an 
onion soup bath”, according to a 
publicity release. Four ounces sell 
for $1. 


handled by 
Buffalo (N.Y.) de- 
includes Skin 


THE KAREN LORD line, 
J. N. Adam Co., 
partment _ store, 





x Vow 


Tonic, Liquid Cleanser, Miracle 
Flowing Masque to tighten skin 
contours, Skin-Lite, to clear skin 
of minor discolorations, bleach 
facial hair, and to remove cigarette 
stains, Penetrating Lanolin & Rich 
Oils, Anti-Wrinkle Hormone Oil, 
Make-Up Film, Creme of Creams, 
a lanolin cream base makeup which 
covers blemishes, scars, etc., Rouge, 
Face Powder, Mascara, Eye Shadow, 
Eye Brow Pencil, Lipsticks, Hand 
and Body Fluff, a lanolin softener, 
Brilliantine and Hair Conditioner, 
and Dusting Powder. 


PROCTER & GAMBLE is distributing a 
new home permanent kit for chil 
dren, called Party Curl by Lilt. A 
national magazine, radio, television 
and newspaper campaign has been 
scheduled for August. 


HOUSE OF GUERLAIN will introduce a 
new $8, 14 ounce size of its Shali 
mar perfume. Packaging is the reg 
ular pedestal bottle with blue fan 
shaped stopper in suede box. 


SHULTON, INC. has redesigned its 
Desert Flower Body Sachet in a new 
style glass bottle with shaker top. 
One ounce sells for $1.25. A new 
— display houses six hand-carved 
Y dram Desert Flower Purse Pet 
fume bottles. Each is $1. 


RICHARD HUDNUT announces Dry 
Stik, a cream deodorant and anti 
perspir ant in stick form in white 
plastic push-up container with red 
letters. It retails at $1. 
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GOURIELLI has newly packaged its 
Tang and Here’s How toiletries 
lines. The new ‘Tang series includes 
After Shave Lotion and Cologne, 
Talc in a_ plastic squeeze bottle, 
and two hair conditioners: ‘Tang 
Dandruff Control Shampoo and 
Fang Hair Groom with Lanolin. 
In the Here’s How line, Alter Shave 
Lotion and Cologne come in new 
“utility bottles” and ‘Tale comes in 
a plastic squeeze bottle. 


is tieing in its Straw Hat 
neck 


FABERGI 
Perfume with straw jewelry, 
wear and accessories. 


LENTHERIC’S Gold 'n Bouquet pack 
age features a 314 ounce bottle of 
Bouquet fragrance and a purse-size 
Icicle, individual $1.25 items, to 


, . 9 
gether lor $2. 


Evening in Paris now 
comes as a liquid sachet perfume 


BOURJOIS’ 
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Purse perfume display 


at SI. In the same line, perfume in 
a new gold flacon purse perfume 
container retails at $1. 


SEAFORTH introduces Solid Deo- 
dorant for Men, a stick in a screw 
capped jar, packaged in a green 
and-white trimmed red box. A 
national magazine advertising cam 
paign has been scheduled. The 
item is $1. 


MARY CHESS is promoting Summet 
Soap Quarette, four assorted cakes 
of hand soap in four scents and 
pastel shades, at $1.25, and a 8 
ounce bottle of Summer Lotion 
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with Chlorophyll at 
price of $1.50. 


the special 


DAGGETT « 
RAMSDELL 





Daggett & Ramsdell's Oil Shampoo 


DAGGETT & RAMSDELL offers Perfect 
Oil Shampoo, its new “non-drying, 
natural oil base shampoo”, regu- 
larly $1.50, for $1 during July and 


\ugust. 


MAX FACTOR’S Creme Puff base-and- 
powder combination is featured in 
two new displays. One is a four- 
color counter unit holding 18 pack- 
ages and featuring a shade chart 
and a shadow box at the back, con- 
structed to hold an open Creme 
Pull compact. The other is a full- 
color lithographed two-planed card- 
board display. 


ARNOLD CONSTABLE’S New York de- 
partment store, tied in King Men 
toiletries with the English corona- 
tion through an equerry in full 
British regimental uniform, who 
greeted visitors and presented them 
with a Warrant in Old English 
script and phraseology, inviting 
them to visit the men’s toiletries 
section of the store and receive a 
gilt. 


PINAUD is hot-weather promoting 
its 79 cents special (through Sep- 
tember 15) of its regular $1 size 
Lilac Vegetal After-Shave Lotion. 





Kidmetics display unit 


ASSOCIATED BRANDS, INC. offers a full- 
color display unit of its Kidmetics 
line, containing Bubble Bath, Bath 
Powder, Cologne, Sugar ‘n Spice 
Cologne, Hair Trainer, Smooth 
Skin Lotion and Castile Shampoo 
in a number of individual packages 
and combinations. 


ARTRA COSMETICS has launched a 
four-month’s drive for Imra depila- 
tory, using television network, as 
well as the usual newspaper and 
magazine advertising. 


COUNTESS MARITZA is introducing 
Montage perfumed toilet water, in 


a 374 ounce jewel-shaped bottle 
at $2. 
CICOGNE, INC. offers a 12 oz. bottle 


of Sortilege Friction pour le ban 
for $3.50. 


FURLANGER MFG. CO. offers replace- 
ment puffs identical to the originai 
in Pond’s Angel Face Mirror case 
to variety and drug trade. Individu- 
ally packaged in crimp-sealed cello- 
phane, puffs retail for 10 cents 


ALFRED DUNHILL Men’s Toiletries 
are now using ivory plastic for their 
spiral bottles with dark brown 
“winged” cap. The new plastic 


packaging includes a 4 oz. bottle of 
after shave lotion at $2, 4. oz. 
cologne at $3, a spray-top bottle of 
deodorant at $2, and tale at $1.50. 
Men's toilet soap is a recent addi- 
tion to the line. Single tablets are 
85 cents, a Gift Box of three is 
$2.50. 


CHE TONI DIVISION of the Gillette Co. 
is running a nationwide contest to 
select “America’s Prom Queen” on 
behalf of Prom Home Permanent. 
Offered are War Bonds, a week’s 
trip to Hollywood, and a screen and 
television test. A similar contest is 
being conducted in Canada. The 
winners are to be considered as pos- 
sible models in Prom Home Per- 
manent advertising. 
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Current 


F. T. C. States Policy on Longer 
Lasting Lipstick Advertising 


Longer lasting lipsticks may be 
described as indelible type or non- 
smear type without risk of F.T.C. 
proceedings, according to a newly 
announced policy of the commis- 
sion. 


Cosmetic Rule on Push Money 


Relaxed by F. T. C. 


The curb on push money in the 
cosmetic trade practice rules of the 
Federal Trade Commission — has 
been relaxed. The rule was written 
a year and a half ago on the ground 
that it was unfair for an industry 
member to pay push money to pro- 
mote his product over competing 
products with the capacity and 
Ne of leading the purchaser 

» be misled or deceived into the 
erroneous belief that the sales clerk 
was free from any such special in- 
terest or influence. 

The new rule adopted by the 


Federal Trade Commission July 1 
states: 
“It is an unfair trade practice 


lor any industry member to pay or 
contract to pay anything of value 
to a sales person employed by a 
customer of the industry member, 
as compensation for, or as an in- 
ducement to obtain, special or 
greater effort or service on the 
part of the sales person in promot- 
ing the resale of products supplied 
by the industry member to the 
customer. 

“Il. When the agreement or un- 
derstanding under which the pay- 
ment or payments are made or are 
to be made is without the know- 
ledge and consent of the sales per- 
son’s employer; 

‘2. When the terms or conditions 
ol the understanding or agreement 
are such that any benefit to the 
sales person or customer is depen- 
dent upon lottery or chance, 

“3. When any provision of the 
understanding or agreement re- 
quires o1 contemplates practices 
or a course of conduct unduly and 
intentionally hampering sales of 
products of competitors of any in- 
dustry member; 

‘4. When because of the terms 
or conditions of the understanding 
or agreement, including the dura- 
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Rulings 


tion, or the attendant circum- 
stances, the effect may be to sub- 
stantially lessen competition 01 


tend to create a monopoly, o1 

When similar payments are 
not accorded to sales persons o1 
competing customers on propor- 
tionately equal terms in compli- 
ance with sections 2 D and E ol 
the Clayton Act. 

“(Note: Payments made by an 
industry member to a sales person 
or a customer under an agreement 
or understanding that all or any 
part of such payments is to be 
transferred by the sales person to 
the customer or is to result in a 
corresponding decrease in the sales 
person’s salary, are not to be con- 
sidered within the purview of this 
standard rule, but are to be con- 
sidered as subject to the require- 
ments and provisions of Section 2 
A of the Clayton Act.)” 

FTC officials say the consumer 
aspect of the rule was abandoned 
as unworkable. They point out 
that the rule applied only to man- 
ufacturers, and that nothing in the 
rules prevented a retailer from 
providing “push money” to em- 
ployes without disc losing the fact 
to the public. There has also been 
some disagreement within the com- 
mission over the legality of a rule 
designed for consumer protection. 

The Commission’s action pro- 
vides a standard rule for use in 
future trade practice codes. The 
cosmetic industry rule remains on 
the books until the industry  re- 
quests modification, 


F. D. A. Prohibits Use of 
Coumarin Flavor in Foods 

The Food and Drug Administra- 
tion has prohibited the manufac- 
ture and use of coumarin as a fla- 
voring agent in extracts, flavors, 
and all food products intended for 
human consumption, 


F. T. C. Studies Sales Plans 
of Cosmetic Manufacturers 


Sales plans of the nation’s 14 


“most important” cosmetics man- 
ulfacturers have been studied by 
the Federal Trade Commission to 


determine whether they follow the 
trade practice rules for the 
metics industry. 


ccs- 


F.T.C. 
Advertising Claims 
Claims 


Attacks Charles Antell 


made in newspaper, ra- 
dio and television advertisements 
about the effects of Charles Antell 
Formula #9, Charles Antell Sham- 
poo, and Hexachlorophene Soap 
are challenged as being misleading 
and deceptive in a complaint is- 


sued against Charles Antell Co., 
Inc., Baltimore, Md., and T.A.A., 
Inc., New York and Baltimore, Md. 


the Federal 
announced, 

Representations called into 
question and alleged to be false 
the complaint include the follow- 
ing: (1) That the main ingredient 
otf Charles Antell Formula #9 is 
lanolin and the lanolin present is 
of full strength and potency, (2 
that lanolin is the only natural oil 
or grease that is absorbed by the 
hair and scalp, (3) that Formula 
#9 will loosen the scalp, (4) that 
its use will cause the hair to curl, 
and (5) that it will prevent the 
loss of hair and baldness. 

Questioned also are the claims 
that Charles Antell Shampoo con- 
tains substantial quantities of lan- 
olin and that the hormones con- 
tained in the product cleans o1 
aids in the cleaning of the hair and 
scalp and that Hexachlorophene 
Soap (a) will remove twenty-five 
times more dirt and other foreign 
matter from the skin than ordinary 
soap, and (b) will prevent the de 
velopment of impetigo and cradle 
cap in the case of babies, and 
pimples, boils, blackheads on othe 
skin blemishes of external origin 
generally. 


Trade Commission has 


Perfume Sold Through Vending 
Machines Subject to Excise Tax 


Perfume sold through coin op 
erated vending machines is a retail 
sale and is subject to the federal 
cosmetic excise tax according to 
Ruling 114 of the Bureau of In 
ternal Revenue. 


Fair Trade and McGuire Act 
Upheld by Appeals Court 


The constitutionality of — the 
Louisiana fair trade law and the 
federal McGuire Act has been up- 
held by the U. S. Court of Appeals 
for the Fifth Circuit in the first 
federal circuit court decision 
handed down since Congress passed 
the McGuire act. The decision 
came on an appeal by Schwegmann 
Bros. of New Orleans from a de- 
cision in favor of Eli Lilly & Co. 
in the lower court. It is expected 
that this new case will reach the 
U. S. Supreme Court. 
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Fragrances, Deodorants, Bath Goods, 
Tales Bolster Sagging Season 


JEAN MOWAT 


Chieago—While buyers are al 
ready placing their orders for the 
early Christmas 
lragrances are 


business, summet 
sailing full 
The flower colognes, body 
tales, bath bubble 
hold up what otherwise would be 


speed 
ahead. 
salts and items 
a sagging volume, 
Treatments, on the 
are slow, vet the 
that is being done is directed to 
wards the 


other hand, 
only advertising 


who Is 
supposed to retain her school girl 
complexion. 


‘6 ” > 
girl OVeCr OO 


Treatments before 35 


“So far as I am concerned,” said 
a State Street buyer, “if we went 
alter the girl before she is 35 we 
would have no difficulty in keeping 
her school girl complexion and 
making a good profit for ourselves 
at the same time.” 

A number of buyers agree that, 
by taking the teen-ager into a booth 
and demonstrating how to apply 
make-up—and fragrance—sales  in- 
variably result. 


Fragrance at the Bar 


[his raises the question why the 
popular and successful make-up 
bars aren’t utilized to sell fragrance 


Phe bar has a method of 
selling creams that might well be 
adapted to this. When under the 
driers cream is applied to the face. 
Why not add to this a fragrance? 
The heat would quickly leave the 
residue of the and give 
the woman an excellent idea olf 
not she liked it. And il 
a sale would be made. 
“You've got 
em” is the 


as well. 


lragrance 


whether o1 
she did 
to sell 
buyer put it 
and has been using the non-aircon 
diticned department to permit a 
better sale of fragrances than when 
it is so cold and damp that the 
evaporation is slow. The faster it 
dries the better is the sale. 

Fragrance is more than gilding 
the lily. Buyers state that if instruc- 
tion on how to use it, as well as 
make-up, were given in classes at 
the high school and college level, 
the average American woman 
would really be well-groomed, with 
sales to show for it. 

Doubting Thomases are invited 
to try and find an opening in the 
career classes held by manufac- 
turers of finer cosmetics. Women 
are not obtaining good grooming 
information from the girl behind 
the counter—she has to make her 
bock—but they do get it at the bar. 


to show ‘em 


Wav O11 


Stick Cologne Sales Way Off; 


Deodorants Move Fast 


MARY LINN WHITE 


Cineinnati—Hot humid weathe1 
zoomed the sales of light-scented 
and floral colognes, with Dorothy 
Gray's frankly-titled “Hot Weather 
Lotion” probably doing the best 
over the entire city. But the cool 
ing stick colognes which last year 
were the news of the summer, are 
scarcely mentioned now. Every 
Store contacted commented: ‘Sales 
way off.” The exception was Alms 
and Doepke, which reported aver- 
age success with them, and ex- 
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plained the possible reason for thei 
general failure this season. 


Evaporation and the Container 


“The evaporation disappointed 
most women. Some education is 
necessary to teach them the ab- 
solute necessity of closing the con- 
tainer. Why, right in the depart- 
ment, potential customers pick 
them up, open and examine them, 
and put them down without re- 
placing the top. The container is 
very impertant on an item like this. 





Floral colognes, deodorants, 
hair and bath goods sole 
highlights in sluggish summer 
season. 


Stick colognes appear to have 
run their course as a novelty. 


Kidmetics, men’s lines volume 
increasing steadily; range of 
products growing. 


The ones which operate like a lip- 
stick, swiveling out with a turn ol 
the fingertips, are the most success- 
ful.”” Rubinstein’s “Apple Blossom 
Time” is of this type and Coty 
will have a new one, with which 
the store expects to have the same 
gratifying results as last year with 
solid colognes. 

At Mabley and Carew the ex- 
planation for the poor luck with 
the solids was “they were run into 
the ground last year. Every single 
line had one, some wrapped in foil 
inconveniently, in all sizes. It was 
just too much. It was bound to run 
out and we said so at the time.” 

The usual name-line colognes, 
however, regained more than the 
territory they lost last summer 
through the popularity of the stick 
scents. Coty’s Muguet de Bois was 
mentioned at the John Shillito Co., 
while Mabley and Carew cited 
Matchabelli’s “Summer Frost” at 
$l as a succes (ditto for that entire 
new line, probably because of the 
$l tag, the buyer reasoned). Both 
Mabley and Carew and Shillito had 
rushes on Arden’s “Blue Grass’”’ in 
a “puff-puff” bellows-type plastic 
container. Coty’s free atomizer was 


popular enough to push Coty 
cologne sales. 
Deodorants of all kinds went 


fast, with Mabley and Carew boast- 
ing the most tremendous luck in 
history with Tussy’s annual price- 
reduction sale on the creme deo- 
dorant. Shillito had special men- 
tion for Shulton’s “Old Spice” stick 
deodorant. 

Shillito was just starting a pro- 
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motion on “Je Reviens’, a French 
fragrance which went into drug 
stores during the war and did a 
general fade-out. The manufacturer 
retrenched in France and will go 
alter prestige business once more, 
with some success, the store expects. 


Spot Successes 


“Easy-do” hair-curling lotion (a 
half-way home permanent used like 
wave-set) was much-wanted at Roll 
man’s, where sun lotions also were 
hot. Shillito did well with a “purse 


kit’, a compact and comb in a 
small kit with matching fabric, by 
Lenoir at $1. Max Factor’s “Creme 
Pull” continued good there, as did 
Lanolin Plus. Hudnut’s Lite and 
Brite was popular at McAlpin’s, 
and, in spite of the limited market, 
Mabley and Carew mentioned Lo- 
bex, a medicated cream for the skin 
troubles of adolescents. The store 
mentioned that Tussy’s and Rubin- 
stein’s anti-pimple treatments also 
were in steady demand. General 
treatments were off. 


Retail Business Volume Up 6 Per Cent, 
But Toiletries Are Sluggish 
Se 


MAGGIE FLEMMING 


Buffalo—The yen for “pancake” 
has risen sharply this past week, 
proportionate to the sudden in 
crease in Buffalo’s temperature and 
humidity. 

The flatccake make-up of Max 
Factor and Coty are leading the 
parade. However, this seems to be 
the only stimulating activity of 
note. Despite the fact that city-wide 
volume of retail business was up 
6°, over figures for this same 
period last year, this increase was 
not felt in the toiletries depart 
ments of Buffalo stores, with the 
possible exception of the Wm. 
Hengerer Co. The fact that toilet- 
ries volume in most stores failed to 
keep pace with the gain they re- 
flected last month, and also failed 
to be a factor in the 6°) increase 
in volume of miscellaneous retail 
activities, contributed to the enig 
ma. Granted, Buffalo has suffered 
incessant rain, which surpassed the 
heretofore record  day-after-day 
rains of the 1890's. But this condi- 
tion did not prove detrimental to 
other sections ol department stores, 
during this past month. So whoeve1 


wants to un-riddle this one can 
have it; your reporter passes! 


Sprinkled Stars 


Hengerer’s figures were helped by 
the Tussy deodorant half-price 
sale, which was a sellout with a 
fast-disappearing re-order . . . and 
by the Revlon discontinued lip 
fashion reduction, offering two lip- 
sticks for the price of one. Revlon’s 
deodorant, on the other hand, is 
moving but not as fast as expected 
for this time of year. Leading fra- 
grances at this store were Dana’s 
Summer Snow package, and Ar- 
den’s Blue Grass mist and dusting 
powder puffer. 

This Arden item was a leader at 
J. N. Adam’s, too. But the biggest 
flurry here was created by the new 
Miracle Vac cap for hair-drying. 
Revlon match-maker and _nail- 
builder sets were producing solid 
sales, as were Hudnut home perma- 
nent, their Light ’n Bright, and 
Coty’s toilet water with free 
atomizer. In short, seasonal items 
of the better known lines are doing 
fairly well, but not as well as nor- 
mally expected for this period. 


Kidmetics, Combination Packages 
Prove Rapid Sellers 


LEE MC KENNON 


New Orleans—Cosmetics for the 
young fry have in the past gained 
prominence here at holiday seasons, 
usually Christmas and Easter, but 
now they are standard stock and 
rate a section of their own in one 
of the leading department stores. 
Helen Pessl’s Little Lady Bubble 
Bath in envelopes, Bubble Bath 
liquid in the $1 size and Toilet 
Water, $1, are selling very well, the 
buyer reports. Other items selling 
well on this counter are imported 
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Bubble Bath Diary, a box contain- 
ing 7 envelopes of bath salts, named 
for the days in the week; 2 bars of 
Shaped and_ painted like 
clowns, hanging on cords, boxed 2 
together for $l; 5 small bars of 
imported soap in the shape of baby 
dolls, named Quintuplets, $1; and 
castile soap made into Walt Disney 
characters that won't wash off until 
the soap is gone, packaged 2 in a 
box with a bottle of liquid bubble 
bath for 59 cents. The buyer says 
adults buy these items to take home 


soap 








Lentheric's publicity director, Annette Green, 

keeps an eye on a limited edition shipment 

(via Queen Mary) of Royal Rose (named for 

Princess Margaret Rose) perfume from the 

London Salon, and heading for Lentheric's 

New York Salon and Lord and Taylor's Fifth 
Avenue store. 


and if a child accompanies the 
shopper, the sales mount’ up 
rapidly. 


Combinations Sell Rapidly 


Group packaging is more plenti- 
ful this season than it has been 
since Christmas and it is selling 
rapidly, another buyer advises. 
Bourgois has numerous bargains 
that the customer is carrying away. 
These include 2 cologne sticks for 
$l; Evening in Paris cologne stick 
and liquid cologne for $1; Evening 
in Paris, Mais Oui and Endearing 
bottles of cologne together in a red 
plastic folding container for $1; the 
same 3 fragrances in solid colognes 
for $l; Lilac, Rose and Lily of 
Valley liquid sachet for $1; Rose 
and Black Tulip in a handy pack- 
age for $1. Lentheric’s Sheer Beau- 
ty Hand Treatment for $1 includes 
hand lotion and toilet soap in a 
plastic bag. Lentheric’s 3 fragrances 
in solid cologne packaged together 
for $2.25 sell well. 

Mother’s Day shopping followed 
the pace set at Easter. Business was 
not at all brisk until the last week 
when it took on a frenzied aspect 
and buying was very good. Father's 
Day worked the same way. Although 
there is some additional activity in 
men’s toiletries for graduation gift- 
ing, customers are not crowding the 
counters and the buyers feel the 
final week will be a rush. Len- 
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theric’s Three Musketeers in Tan- 
bark fragrance has moved nicely. 

Ireetmint, the foot ointment 
which was briskly promoted at one 
of the larger department stores 
here last month is getting repeat 
orders. Summertime attention to 
the feet is not surprising and Treet- 
mint is popular, 

Phat Perennial, Dorothy Gray's 
Hot Weather Cologne, is again sell- 
ing very well. One buyer said there 
are several reasons. The name is 
attractive, the brand well known 
and the quantity so large for the 
price. Lucien Lelong’s solid cologne 
in the sale price of two $2 sticks 
for $2 is moving very nicely. Viva 
hasn’t caught up with the phenom- 
enal sale of its pace-setter, Invisible 
Beauty Strap, but it is selling well 
even though it hasn't had the wide- 
spread advertising that Invisible 
Beauty Strap enjoyed. 

One department store here now 
puts a small lettered card in its 
front windows saying: “The scent 
sprayed in the today is 

-" and reports that usually 
a nice boost in sales of that scent 
is noticed. The scent used for 
spraying is furnished by the manu- 
facturer and the buyer says it surely 
does pay a nice return on a small 
investment. 


aisles 


Edward A. Sport Laboratory 
Using Radio for Hair Product 


The Edward A. Sport Labora- 
tory, South Weymouth, Mass. has 
signed a six months contract with 
station WVOM in Boston to ad 
vertise Lady Hilda lanolin hair re- 
finer. This product is endorsed 
nightly, Monday through Friday, 
on the Gretchen Jackson Show. 


DCAT of N. Y. Board of Trade 
Annual Meet September 24-27 


The Drug, Chemical and Allied 
Trades Section of the New York 
Board of Trade will hold its 63rd 
annual meeting September 24-27 at 
Pocono Manor Inn, Pocono Manor, 
Pa. 


Film Process Combines Odors 
with Subject Matter 


Smell-Orama, a which 
teams motion picture scenes with 
appropriate odors, was shown by 
its creator, St. John Terrell, in a 
recent preview of his first aromatic 
film, Music Circus. Odors are 
spread through a ventilating sys- 
tem and removed by an ozonator. 
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Angelique president Lee Swartout and re- 
search director Charles Granville. 


Angelique Showers Paris 
with Perfumed Rain 

\n American perfume in Paris 
made the news recently when rain 
clouds over the city were seeded 
with dry ice, impregnated with 
Black Satin perfume essential oils. 


Lee Swartout, president of Angeli- 
que Perfume Co. of Wilton, Conn., 
research director Charles Granville, 
and other members of the company 
recently spent eight days in Paris 
awaiting the proper weather condi- 
tions, and then claimed a Black 
Satin-fragrance rain on their first 
attempt. The rain-making process 
is said to be the same as that used 
by professional rain-makers. 

Granville claims that in secret 
tests over Nevada and Connecticut 
during the past year he had already 
produced two perfume — rain 
showers. 


Beauty, Barber Shop Supply 
Dealers N.B.B.M.A. Guests 


Beauty and barber shop supply 
dealers attending the National 
Beauty Trades Show, at New York 
City’s Hotel Statler, will be the 
guests of the National Beauty and 
Barber Manufacturers’ Assn. at a 
cocktail party and reception in the 
Statler’s Keystone Room, on Tues- 
day evening, September 1, 5:00 to 
7:00 P.M. 


Sun-Time Sales Show Trend Away from 
Tan-Promotion to Burn-Protection 


JEAN ROBERTS 


Dallas—Summer came upon 
Dallas suddenly this year. Almost 
overnight -the temperature rose 
from the pleasant eighties to the 
“over a hundred”; consequently, 
the main features in cosmetic ad- 
vertising have been sun tan lotions 
and hot weather skin care products. 

We took a brief tour around 
some of the counters for a visit with 
sales clerks in order to ask them if 
buying habits have changed in re- 
cent years since so many articles 
have appeared warning about the 
harmful effects of too much direct 
sun, too fast. 

Most of them believed that there 
was a definite change. They said 
as short a time as two years ago, 
women were interested in lotions 
which weuld give them a quick tan. 
They were very anxious to get a 
deep tan early in the season, most 
ol them believing that it not only 
was becoming but healthy. 


Slow but Safe 


loday, however, 


that ma, 


clerks report 
customers seek protec- 
tion trom the sun’s rays, some even 
using heavy powder bases over all 
the exposed skin areas when swim- 
ming. The desire for a very deep 
tan has almost disappeared. Now 
there is more concern about wheth- 
er an overdose of violet ray will 





ruin the texture of the skin perma- 
nently. 

Several department heads are 
turning this trend to advantage by 
concentrating on lotions and skin 
builders not only in advertising but 
in special clerk coaching. Rather 
than promoting a quick tan, they 
are promoting a safe tan. 

Now that vacation time is at 
hand, several department stores are 
displaying plastic containers for 
almost every kind of cosmetic. One 
store has a large counter devoted 
to cosmetics best suited for travel. 

Another store has been concen- 
trating on summer hair care as well 
as skin care. 

Again this summer, stick co- 
lognes are being featured as coo! 
ing agents. and one store advises 
practically bathing in cologne sev- 
eral times a day to keep cool. An- 
cther gimmick is quick. setting 
hair using cologne for wetting in- 
stead of water. It dries much more 
quickly and the scent remains 
faintly for some time. 

Men’s cosmetics continue to get 
more emphasis. This year almost 
every cosmetic counter carried dis- 
play areas for Father’s Day Items. 
he day, of course, does not ap- 
proach Mother’s Day in volume, 
but every year it grows... and 
every year the number and variety 
of items suitable for father grows. 
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Cooperative Advertising Plans of 
Soap Companies Ruled Lawful 


Cooperative advertising agree- 
ments used by Procter & Gamble 
Co., Lever Bros. Co. and Colgate- 
Palmolive-Peet Co. meet the de- 
mands of the Robinson-Patman 
Act according to a ruling of F.T.C. 
examiner Earl J. Kolb. In endors- 
ing the cooperative arrangements 
which are used throughout the 
soap industry Mr. Kolb pointed 
out that the benefits were offered 
to all and the terms were such that 
all could participate. 

The co-op deals attacked by FTC 
included two types of contract: a 
cooperative advertising agreement, 
involving allowances of 10¢ to 50¢ 
per case, for firms which agree to 
render sales promotion and adver- 
tising service by conducting nine 
feature sales annually, and a dis- 
play feature advertising agreement, 
with a 6¢ per case allowance, for 
customers who provide a prominent 
mass store display, together with 

feature sale for one week. 

Mr. Kolb also supported the 
soap companies on two other is- 
sues raised by the commission: 

On rebates to chains to cover 
price drops on warehoused inven- 
tories, he ruled soap companies 
habitually encouraged big custom- 
ers to warehouse — substantial 
quantities of soap, and offered 
price protection as an inducement. 
While the allowances were made 
chiefly to chains which have three 
or more stores, the system Was Care- 
fully administered so that no allow- 
ance was made for merchandise 
which was available for use in re- 
plenishing floor stocks. 

On “count and recount” deals 
used to stimulate the movement of 
merchandise out of warehouses 
during intensive promotion peri- 
ods, he ruled that allowances were 
available to all chains, and the 
opportunity to purchase at reduced 
prices through jobbers was avail- 
able to other customers, meeting 
the requirements of the law. 


12th Annual N.B.B.M.A. 
Conference August 15 


S. L. Mayham, ‘T.G.A. executive 
vice-president, will speak on pro- 
posed legislation affecting the man- 
ulacture of cosmetics, and George 
O. Grifhth, chairman of the Drug 
and Toilet Preparations Trafhic 
Conference, will speak on the 
freight problems of small manufac- 
turers at the 12th annual National 
Beauty and Barber Mfrs. Assn. con- 
ference on August 15 at the Statler 
Hotel, New York. 
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These addresses will be devoted 
to discussions of industry problems 
during which officers and directors 
for 1953-1954 will also be elected. 
The convention will wind up with 
a cocktail reception and gala din- 
ner party in the evening. Dorothy 
Morrison of Rilling-Dermetics will 
act as Mistress of Ceremonies and 
entertain with songs. 


Canadian Report Sees Procter 


& Gamble Trade Restrictions 

Efforts to maintain resale prices 
are ascribed to the Montreal 
branch of Procter and Gamble Co. 
of Canada, Ltd. in a report by the 
Restrictive Trade Practices Com- 
mission to Hon. Stuart Garson, 
Justice Minister. 

A law passed by Parliament in 
1951 forbids suppliers to order a 
wholesaler or retailer to resell 
goods at a fixed price, and threat- 
ening to cut off supplies if the or- 
der is not obeyed. The report 
claimed that the concern threat- 
ened to, and in one instance actu- 
ally did, cut off supplies when a 
distributor declined to abide by a 
price maintenance order. Possible 
prosecution is being considered. 


S.C.C. of Great Britain Elects 
Officers, Council Members 


The following officers and coun- 
cil members were elected at the re- 
cent annual general meeting of the 
Society of Cosmetic Chemists of 
Great Britain: 

President, R. H. Marriot, D.Sc., 
F.R.L.C.; vice-president, F. V. 
Wells; hon. treasurer, E. Polan; 
hon. secretary, S. J. Palling, B.Sc., 
A.R.LC; and as members of the 
council: B. Bell, B.Sc., A.R.I.C. 


H.H.; H. W. Hibbott, MSc., PhD, 
A.R.I.C.; H. Holmes, A. W. Mid- 
dleton, B. Sc., Ph.D., F.R.1I.C, and 


J. Pickthall, F.R.L.C. 

Four lectures have been sched- 
uled for the winter session: “Some 
Aspects of Cosmetic Advertising,” 
by Mrs. Evelyn Forbes, beauty edi- 
tor of Vogue; “Colour and Colour 
Vision,” by Prof. W. D. Wright; 
“Colloid Chemistry,” by Prof. J. H. 
Schulman; and “Talking of Per- 
fumes,” by J]. Pickthall. 


Chemical Industries Show in 
Philadelphia Nov. 30-Dec. 5 


The 24th biennial Exposition of 
Chemical Industries, scheduled for 
November 30 to December 5, will 
be held in the Commercial Mu- 
seum and Convention Hall in 
Philadelphia, instead of New York 
where it had been held almost con- 
tinuously since 1915. 


Shampoo Manufacturers Seek 
More Favorable Freight Rate 


A change from the present toilet 
preparations freight rate bases to 
the ones for soap is sought by a 
committee of shampoo manufac. 
turers, called the Shampoo Mfrs, 
Freight Committee. 


New Group of Women’s 
Publications Formed 


Formation of a new unit selling 
the young women’s market, Pines 
Women’s Group, has been an- 
nounced by William A. Rosen, 
vice-president and advertising di- 
rector of Pines Publications, Inc. 
The group is composed of Screen- 
land, Silver Screen, and True Life 
Stories. 


Guest Pae Corp. Distributes 
Cosmetic Kits in Hospitals 


Distribution of 100,000 ‘“Beautil- 
ity Kits,” containing about 10 sam- 
ples of non-competing toiletries, to 
women patients in private hospi- 
tals has been started by Guest Pac 
Corp. of New York. Hospitals 
pay up to 13 cents per box, with 
their name imprinted, while man 
ufacturers pay $50 per thousand for 
inclusion of their products. Also in- 
cluded in the box is an illustrated 
booklet with descriptive editorial 
copy and a full page advertisement 
on each manutacturer’s product. 

Guest Pac has already distributed 
more than 20,000,000 toiletries sam 
ples through its hotel and college 
sampling operations. 


American Council of Commer- 
cial Labs. Meet Nov. 4-7 


The American Council of Com 
mercial Labs., Inc. will hold its an 
nual meeting November 4-7 in De 
troit, Mich. 


International Giftware Show 
August 24-30 in New York 


Displays of giftware and fancy 
goods by manufacturers and im- 
porters over the world are being 
arranged by the First United States 
International Gift and Fancy 


Goods Show, scheduled for August 
24-30 at the Hotel Astor, New York. 


Rob Roy Labs at 
New Address 

Rob Roy Labs., consultants and 
producers of private label special- 
ties, pharmaceuticals and cosmetics, 
has been relocated at 631 N. Co- 
lumbia Blvd., Portland 11, Oregon. 
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Sales Surveys and 
Regional Variations 


HERE comes to our desk the 

Kighth Annual Consolidated 
Consumer Analysis bringing _ to- 
gether studies that have been made 
on brand preferences by local news- 
papers in seventeen American cit- 
ies. From Maine to California, 
throughout the North, Midwest, 
and Far West, and then to Hono- 
lulu, some 44,000 families were 
interviewed on more than 500 sepa- 
rate subjects. Only the South and 
the Southwest are omitted from 
this study, and it is to be hoped 
that representative newspapers in 
those areas will be included in the 
future. At a single glance, one can 
determine the percentage of fam- 
ilies in each market that uses a 
particular product, the relative 
position of the leading brands in 
that market, and the percentage 
of preference shown for leading 
brands in each market. 

On previous occasions, we have 
expressed doubt as to the accuracy 
of some of these surveys, the valid- 
ity of the methods of gathering the 
data, the extent to which the fam- 
ilies can be considered representa- 
tive of all of the people in the 
community. These doubts continue 
to haunt us. However, if we should 
accept the data, we cannot help but 
wonder why there is such a great 
difference between the greater suc- 
cess of a given brand in one area 
and its lesser success in another. 
Che section on drugs and toiletries, 
lor example, opens with informa- 
tion on toilet soap for baths, and 
there we learn that Ivory is in first 
place in Milwaukee with 25 per 
cent of the market, and in sixth 
place in Salt Lake City, with 9.5 
per cent of the buyers. Turning to 
liquid shampoo, Halo is given the 
prize-winning share in Omaha, 
with 29.6 per cent, but in Seattle 
falls to a very poor second, with 
only 10.5. Or consider the women’s 
underarm deodorants, where Stop- 
ette ranges from 3.5 per cent in 
Sacramento to 29.2 in Milwaukee. 
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Editorial -°**‘WE’”’ 


Only the companies themselves 
are in a position to compare these 
and other equally great variations 
with their sales figures, in order to 
obtain an indication of the validity 
of the findings. Nevertheless, we 
suggest that such a study would be 
of inestimable value to the indus- 
try. Are the differences in the find- 
ings from one city to another due 
to the lack of accuracy of the stud- 
ies? If so, what can be done to 
correct such a situation? If not, 
what are the factors that determine 
the relative successes and failures 
of a product whose quality, pack- 
aging, pricing, and national adver- 
tising are the same from one market 
to another? 


A New Editor 
At the Helm 


OT all of our friends and read- 

ers in America are familiar 
with the European perfumery jour- 
nals, but those who subscribe to 
these publications read them with 
delight. From England, France, and 
elsewhere on the continent, several 
magazines of the highest quality 
come our way each month. If these 
publications are rolled up so tightly 
that it requires months on the bot- 
tom of a pile of books betore they 
can be straightened out, we forgive 
this slight inconvenience and rush 
to see what new interesting infor- 
mation is presented in a very fine 
layout. One of these journals now 
has a new editor—not new to the 
industry, but to the publication. 
As editor of Perfumery and Essen- 
tial Oil Record, W. R. Littlejohn 
takes over a publicaton whose his- 
tory can fill him with pride, and to 
which he will bring a lively, alert, 
and dynamic mind. To both editor 
and journal, we send our congratu- 
lations and best wishes for success. 


For Prompt Disposition 
Of FTC Cases 


THY HERE is a new chairman of the 
Federal Trade Commission, and 
no doubt many new policies will 





be forthcoming. Certainly it is 
early to evaluate the effects of such 
policy changes on industry, but 
when Edward F. Howrey assumed 
his chairmanship of this important 
body, he said: “We must speed up 
our procedures and dispose of cases 
promptly.”” Anyone who has ever 
had a case pending before the FTC 
knows how slow its activities have 
been, how a case dragged on over 
months and then years, and how, 
during that period, an aura of un- 
certainty hung over the firm, crip- 
pling its sales and promotion plans. 
If Chairman Howrey does nothing 
else, the prompt disposition of 
cases will in itself be an achieve- 
ment. But if he does this, he will 
have the time and the forces for 
many other achievements. 


A Story Is Told 
By Price Statistics 

BULLETIN from the Drug, 

Chemical and Allied Trades 
Section office offers some statistics 
on the prices of chemicals, drugs, 
and allied products. From June 
1950 to March 1953, the price index 
of all chemicals and allied products 
rose from 92.1 to 104.2. During 
this period, industrial chemicals 
rose trom 96.3 to 113.9; paints and 
paint materials increased from 94.6 
to 106.0; inedible fats and oils, 
starting at 48.8, skyrocketed in 
early 1951, and then leveled off at 
59.0; mixed fertilizer rose 9 points 
while fertilizer materials increased 
by 14; and other chemical products 
travelled from 91.1 to 102.9. And 
during this time, what was happen- 
ing to drugs, pharmaceuticals, and 
cosmetics? The figures show 91.3 in 
June, 1950, and 91.6 in March, 
1953. We believe that there is a 
public relations story here that 
should and can be exploited. The 
public should know how these 
products are being kept at a steady 
price level, despite increasing costs 
of labor, equipment, and raw ma- 
terials. It is a story which, we are 
confident, can be used to good ad- 
vantage in the struggle to repeal 
or to lower the cosmetic good 
grooming penalty tax. 


There Will Always Be 
A Beauty Parlor 


E ran an article a few months 

back, which we entitled, 
“There Will Always Be A Beauty 
Parlor.”” The writer, who had ex- 
amined both sides of a controversy, 
concluded that beauty parlor at- 
tendance was high and perhaps on 
the increase; that this was not due 
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to disillusionment with home 
permanents so much as increased 
interest in permanents; and that 
the two forms of cosmetic aid, pro- 
fessional and home, could coexist 
with only apparent antagonism but, 
in actuality, be mutually helpful 
to each other. We wish that all 
interested in this 
question would obtain the Sixth 
Annual Breck Survey of Beauty 
Shop Attendance. In 1948, the first 
year of the survey, it was found 
that 35.7 per cent of the women 
responding to a query had made at 
least one visit to a beauty parlor 
during the last three months of the 
previous year. This figure increased 
each year, dipping slightly in 1952, 
and in 1953 has reached its high 
point, 52 per cent. It goes without 
saying that the use of home perma- 
nents was greater among those who 
had not visited a beauty shop dur- 
ing this period, being 37 per cent 
of that group, while only 17 per 
cent of those who attended the 
beauty parlor at least once also 
had a home permanent during this 
same three-month period. The 
Breck study is extremely interest- 
ing, and the firm should be con- 
gratulated for its policy of making 
market data of this nature public. 


those who are 


Coumarin, the Story 
Of a Healthy Reaction 


HEN a research laboratory, in 

the course ol routine 
testing, discovered to the astonish 
ment of everyone that coumarin 
might have cumulative toxic effects, 
an entire industry reacted with 
model speed—almost eagerness and 
alacrity. Installations costing mil 
lions of dollars were cut down to a 
small traction of capacity almost 
overnight, and a product consid 
ered well-nigh “irreplaceable” in 
flavor formulas was eliminated in- 
stantaneously. All of this without 
government edict, without test and 
retest, and based upon a fear that 
may, on further study, be shown to 
be unwarranted. How different 
from the pictures of an industry 
callous to the needs of the public 
that has been painted by our lat- 
terday political overseers and half- 
educated muckrakers! 


sone 


Toiletry Sales Pushed 
In Supermarkets 


E opened up a recent issue of 

our contemporary publication, 
Super Market Merchandising, and 
noted with interest the considerable 
amount of toiletry advertising. 
Here was an appeal to the supers 
to purchase, stock, and sell deodor- 
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ants, hair creams, baby powder, 
dentifrices, ‘and numerous other 
products that once were considered 
the sole and exclusive property of 
drug and department stores. Actu- 
ally, the move toward selling “non- 
foods"”’—as the supermarket indus- 
try calls these products—has_ been 
pioneered by the smaller stores and 
the independents, and only re- 
cently have the larger chains shown 
a definite interest along these lines. 
The AXP is today only beginning 
to turn its attention to drugs. and 
cosmetics, long after these prod- 
ucts were sold in other food stores. 
Whether a_ full-scale and whole- 
hearted entry into this market by 
the largest chains will result in 
greater changes in cosmetic mer- 
chandising, advertising, packaging, 
and pricing, is something that will 
be watched with utmost interest. 
Will this force the cosmetics out of 
the drug and department store? We 
are confident that this will not be 
the case, but that the total usage 
of cosmetics will increase, the food 
stores will gain a greater percent- 
age of the market, and the old-line 
and new-type outlets will continue 
side by side, at an equilibrium that 
will provide a_ profitable place 
for all. 


On the Passing 
Of Colleague and Friend 


W! join with colleagues and 
friends, men and women from 
coast to coast, in expressing oul 
deep sorrow at the passing of David 
Bennett. During his lifetime, he 
brought to the United States a 
name well-known in France, and 
around that name of Albert Verley, 
he built a company that plays a 
major role in the aromatics indus- 
try. His friends were many, and we 
were happy to count ourselves 
among them. His monument is the 
company he built, which he headed 
until the day of his death, and 
which we are confident will con- 
tinue to thrive under the most con- 
scientious and intelligent guidance. 
gut he leaves a gap, and as we 
contemplate it, we feel it is the gap 
that each must leave if he is to take 
from life that which it offers. And 
David Bennett did enjoy that proc- 
ess of living, just as he sought to 
bring greater joy to it for others. 


“How fares it with the happy 
dead?” asked the great poet, Alfred 
Lord Tennyson, when he penned 


his immortal In Memoriam upon 
the death of a close friend, and 


these were the words that came to 
mind when we learned that David 
Bennett had died. 








Census Statistics Needed 
By American Business 


E are not unmindful of the 

great problems facing an Ad- 
ministration seeking tq effectuate 
large cuts in an enormous budget. 
When a budget adds up to many 
billions, it might seem not at all 
difficult to be able to swing an axe 
and knock off a few million here 
and there. But every reduction 
means that some government pur- 
chase or service must be curtailed, 
and there are probably few such 
purchases or services that are not 
vital to some citizens, groups, agen- 
cies, or businesses. We are there- 
fore not unsympathetic to the ef- 
forts of the House Appropriations 
Committee, which has turned down 
a request from the Department of 
Commerce for $11,500,000  neces- 
sary to carry out the 1953 censuses 
of business and manufacture. How- 
ever, such censuses are urgently 
needed for marketing purposes. 
The argument that many large 
firms have their own marketing 
programs and that the censuses are 
therefore superfluous is both false 
and irrelevant. False, because even 
the largest firms cannot hope to 
have data breaking down their own 
industries and peripheral ones as 
accurately as can the government; 
irrelevant, because the studies are 
particularly important to small 
business enterprises, which have no 
other means of gaining access to 
these figures. Businessmen, anxious 
as they are to see a lower budget 
and gain relief from the high tax 
program, have risen almost to a 
man to demand continuation of the 
census studies. We raise our voice, 
and urge that you too raise yours. 


Fair Trade Receives 
Continued Support 


is said and done, was won by 
the nation’s retailers, with the sup- 
port of mi inufacturers and their as- 
sociations. If fair trade is to be 
meaningful, if the laws are to be 
enforced, the manufacturers will be 
deserving of full credit. Eli Lilly, 
Sterling Drug, Bristol Myers, 
Johnson & Johnson—these are a 
few among many of the country’s 
leading firms that have gone into 
the courts to demand that fair 
trade be enforced. This is a battle 
that may have to be fought and 
fought again, without cease. We 
have used these columns to warn, 
as have many others, that the war 
against price-cutting is not yet over. 


T HE fair trade victory, when all 
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IN WHICH the T. G. A. 
ANSWERS CERTAIN CRITICISMS 


G THIS ADVERTISEMENT is designed to answer the most frequent criticism of 
The Toilet Goods Association, its management, and, more particularly, 
its activities. It has frequently been stated by those who, for one reason or 
another, are not members of the Association that ‘‘it is run by a small group 
of big fellows’’, to which is usually added ‘‘in New York’’. The implication 
has always been that this ‘small group’’ runs it for their own peculiar benefit. 
Nothing could be further from the truth. 


A GLaNce at the Directorate of the Association shows clearly that its 

members are by no means confined to the ranks of the ‘‘ big fellows’’ and 
that they are by no means all ‘‘in New York’’. Instead, the members of the 
Board of Directors have over the years been most carefully chosen to represent 
every phase of the industry and every group of industry products, every section 
of the country where cosmetics are a major industrial factor, and every size of 
company. These directors and the officers, who incidentally are chosen with 
the same thought in mind, establish the general policies of the Association. 
It is certain that were they biased or selfish in their views, those on the Board 
whose interests might be hurt by such an attitude would be most vocal in 
their opposition. Has anyone heard a Director voice this common criticism? 


Tue supcet of the Association for a comparatively small industry is a 

substantial one. Apportioned among our membership that budget indi- 
cates that the cost of servicing the small manufacturer in the lowest dues 
bracket is approximately four and one half times the annual dues received from 
him. Every member pays dues in accordance with his ability to pay. Every 
member from the largest to the smallest gets exactly the same service from the 
Association and its staff. When we oppose unfavorable legislation; when we 
secure favorable rulings on disputed matters from Government Bureaus; when 
we work to protect trade marks; when we promote scientific research for the 
betterment of industry products, the results are equally available to the little 
fellow and the big fellow and to the manufacturer in Charleston Four Corners 
and the manufacturer in New York,—and, incidentally, non-members often get 
equal benefits with those who pay. 


We are not embarrassed by this criticism. Among our members are 

hundreds of little fellows who are delighted with and proud of their 
membership. May we suggest, however, that our critics find some new 
and sound ground for their criticism (undoubtedly many such grounds exist) 
and that they then tell ws what’s wrong. At which point we will do our 
level best to correct the errors of our ways. 


THE TOILET GOODS ASSOCIATION, INC. 


9 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 


Further advertisements in this series will present to the industry what we feel will be an 
interesting picture of your Association's activities. Please read them and get to know us better. 


46 July, 1953 The American Perfumer 










THE 

new 

aromatic chemical 
musk-tonkin type 

lasting, economical — *10° Ib. 


Useful addition to present standard fixatives 


Does not discolor perfumes, creams, soaps, and 
other cosmetic preparations 


Like a string around a package, if... 
| J HOLDS THE PERFUME TOGETHER 
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») 


* 





AD Polak’s Frutal Works, Inc., Middletown, New York 


*Domestic and Foreign Patents applied for. 
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Plastic coated glass aerosol 


New Aerosol Bottle 


A new plastic coated glass aerosol 
bottle for the marketing of many 
cosmetic and pharmaceutical items 
that are inconsistent with packag- 
ing in metal containers is offered 
by the Wheaton Plastics Co. and 
is said to be the latest development 
in the field pressure packaging. 

Drugs and chemicals corrosive to 
metal will not attack the inert glass 
lining, the manufacturer claims. 
Perfumes and cosmetic prepara- 
tions, which have not been aerosol 
packed for aesthetic reasons, can 
now be offered in sh: itterprool bot 
tles according to the company. 

Phe plastic coating embodies sut- 
ficient tear and. tensile strength to 
retain all of the glass if the bottle 
should break upon dropping the 
manufacturer says. Coatings of vari- 
cus colors are available and are 
suitable for direct printing or ad- 
hesive labels it is said. 


New Plastic Collapsible Tube 


A new type of plastic collapsible 
tubes, either transparent o1 opaque 
and available in any color which 
may be printed up to four colors 
and remain wrinkleproof are of- 
fered for use in packaging sham- 
poos, soaps and other cosmetics by 
the Wallace Container Co. Initial 
production is devoted to one shot 
usage for single application. The 
tubes are claimed to be chemically 
resistant to oils, solvents, acids and 
alkali and will not deteriorate in 
storage. The makers also state that 
they may be boiled in water for 
sterilization and can be hot filled. 
They are claimed to be leakproof 
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and will withstand impact and 
rough handling. Samples and 
further information may be had 


on application. 


Coumarin Substitute 


A new product, Dolcourin, de- 
eee by Dodge & Olcott Inc. 180 
Varick St., New York, 14, N. Y. 
offered as a replacement suggestion 
for users of coumarin. The new 
product, it is stated, contains no 
coumarin or coumarin derivatives. 
It is suggested that it be used in 
any formula where coumarin o1 
tonka has been used as a partial o1 
complete replacement. It is stated 
to be high in fixative value and 
approximately equal in flavon 
strength and tonal quality to 

coumarin. 


Trade Literature 


Europe and Her Trade Fairs is 
the title of a 32-page well illustrated 
booklet issued by the European 
Travel Commission to acquaint 
U. S. business men with the grow- 
ing importance of 18 of the major 
fairs of the current year. Full in- 
formation about each fair is given 
in the booklet which is free for the 
asking. 


The Givaudan Flavorist is the 
name of a new flavor publication 
issued by Givaudan Flavors Inc., 
330 W. 42nd St., New York, 36, 
N. Y. There is a foreword in the 


and Developments 


first issue by E. R. Durrer, presi- 
dent. Copies of the first and subse- 
quent issues may be had by writing 
to the company. 


Some Remarks About Ylang- 
Ylang is the title of a 16-page book- 
let issued by N. V. Chemische 
Fabriek Naarden, Holland. The 
booklet is illustrated and contains 
much useful information about 
ylang ylang oil. 


A vanilla products brochure con- 
taining 24 pages of formulas for 
manutacturing and for professional 
use has been issued by Dodge & 
ng “err oa Varick St., New 
York, It contains the Dow 
iain. eal solubility charts 
and a section devoted to Vaniprox 
products. It is illustrated. Copies 
are available on request to the com- 
pany. 


New and old uses of Atlas chemi 
cal products and Darco activated 
carbons are covered in a new pub- 
lication Chemmunique, which has 
just begun public: ition. The first 
issue is written in a chatty, in- 
formative style and gives useful in- 
formation. Copies may be had by 
writing to the Atlas Powder Co., 
Wilmington, Del. 


The Aromatics Catalog of the 
Aromatics Division, Dow Chemical 
Co., 30 Rockefeller Plaza, New 
York 20, N.Y. consisting of 32 
pages covers raw materials for the 
perfumer and flavor chemist, fin- 
ished odors and deodorants for 
soap manufacturers, cosmeticians, 
perfumers and for industrial users 
together with a complete listing of 
aromatic chemicals offered. 


The latest wholesale price list ol 
Neumann, Buslee & Wolfe Inc., 
5800 Northwest Highway, Chicago, 
31, Ill. contains 20 pages. Essen- 
tial oils and basic materials, fla- 
vors, perfume bases and other 
products offered by the company 
are covered. 


A new solvent wax for eosin 
known as Loramine Wax O. M, 101 
is described adequately in an 8&- 
page pamphlet issued by Dutton & 
Reinisch Ltd. 
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. . another original contribution to 


the reviving interest in floral odors 
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— TURN THE PAGE 





by ALBERT VERLEY & COMPANY | 


» « +» @ companion odor to our new Mimosa Fle 
Extra, offering you equally interesting possibilities | 


new, original effects. 





Following the extended vogue of blended exotic compositiog 
it is natural to expect a revival of interest in floral typy 

One neglected floral note is Sweet Pea. We believe th 
there is an important place for an outstanding Sweet P 
creation — not only as an interesting note in an extend 


blend of florals or in an exotic composition, but also as 


ALBERT VERLEY AND CO., INC. perfume in its own right. 
466-472 W. Superior St., Chicago 10, IIl. : ‘. 
114-116 E. 25th St., New York 10, N. Y. Pois de Senteur Extra has been created as a new Sw 
: . Pea odor worthy of this opportunity. Like our new Mimo 
MEFFORD CHEMICAL CO. y J 


1026 Santa Fe Ave., Los Angeles 21, Calif. : aca Ae : 
Fleur Extra, it offers a means of utilizing an appealing ne 


ALBERT VERLEY AND CO., INC. 


F which has had very little exploitation. Investigate its app 
222 Front St., East, Toronto, Ontario : 


cation to your products. 


Representatives in all principal cities 


throughout the world. . : : 
oe Write for working samples and prices. 





Synthetic Aromatic Products and Organic Isolates » Synthetic Flower Oils and Aromatic Bases « Bouquets and Finished Compositil\ 





Fle 


Ww 
mot 


nc 


LPP 


siti 


Hints for Improving Production 


Getting materials into, through and out of the plant efficiently may 


be the means of saving considerable sums of money according to 


materials handling expert. 


OW much money might in- 

dustry be able to save by do 

ing a better job of handling 
materials? According to a man who 
should know what he is_ talking 
about, the answer is seven billion 
dollars. Allen K. Strong, the man 
responsible for this estimate, works 
as a materials handling expert for 
the American Cyanamid Co. 

According to the Foreman’s Let- 
ter Mr. Strong stated that in 1951 
industry spent $58 billion on wages 
and salaries in manufacturing 
plants throughout the country. 
About 25 per cent of every pay roll 
dollar was spent on just moving 
things from one place to another. 
It costs us about $14 billion to 
move the stuff into the plant, un- 
load it, warehouse or stockpile it, 
then move it again 
We move it several times between 
operations, departments, buildings 
and even plants. By using modern 
equipment, applying a few 
materials handling principles and 

little ingenuity, we can cut that 
Si4-billion bill in half. 

Mr. Strong observed that indus 
try has been concentrating its ene) 
gies on the improvement of manu 
facturing processes, without giving 
sufhicient consideration to the tre 
mendous costs involved in getting 
materials into, through, and out ol 
the plant. As a case in point, he 
mentioned a company that pro 
duces materials in a plant in up 
state New York; ships it for first 
stage processing to one of its plants 
in West Virginia; then ships it for 
final processing to its Connecticut 
plant; the finished product is then 
distributed among the company’s 
plants in Connecticut, New York, 
and Virginia. 

“Many companies have no idea 
how much money they're spending 
in moving materials,” Myr. Strong 
explained. “The handling costs of 


process it. 


basic 


receiving and storage are frequently 
buried in the overall accounting fig- 
ures. Without a lot of checking it is 
impossible to sav what portion of 
the total is actually unnecessary han- 
dling. Nor do many plant managers 
know whether their present han- 
dling cost per unit is better or worse 
than a year ago. The same thing ap- 
plies to handling in production. 
How many handling operations are 
part of the machine operators’ job 
and are buried in the piece work 
rater Many plant managers would 
get quite a shock if they studied 
what it costs to move a piece of ma- 
terial from the receiving platform 
to the customer.” 

But he has also come across many 
examples of effective materials han- 
dling. “Some companies are using 
the fork truck as a tractor to draw 
several trailers. One man can load, 
unload and deliver materials that 
lomerly required as many as three 
conventional motor trucks. Some 
plants have set up a two-way radio 
between the dispatcher’s office and 
the drivers. As a result, fork trucks 

re being utilized about 90 per cent 

instead of 40 per cent of the time. 
Then there are the straddle trucks, 
newcomers to the stacking field, 
which carry loads of two or fou 
thousand pounds and require an 
aisle width of six to seven feet in 
stead of eleven or twelve feet. This 
reduces aisle requirements by about 
0 per cent. At present building 
costs, this truck is worth its weight 
in gold.” 

It isn’t necessary to purchase €X- 
pensive, mechanized equipment to 
get low cost handling. ‘There are 
small cranes of the jib and bridge 
type that are suitable for one-man 
lilting operations. They're low in 
cost but big in time and energy sav- 
ings. There are dozens of different 
types of tote boxes, racks and othe 
kinds of home made equipment that 


. Four ideas to keep in mind 


can reduce materials handling costs. 
You don’t have to be a materials 
expert to move a supply of ma- 
terial closer to the operator to elim- 
inate unnecessary steps. But you do 
have to be sufhic iently interested in 
materials handling to recognize un- 
necessary motions. And you have 
to be sufficiently interested in mak- 
ing improvements to eliminate un- 
necessary work.” 

Mr. Strong observed that mate- 
rials handling problems are not lim- 
ited to any one department or area. 

“No type of business is ‘different.’ 
They all have handling problems. 
I’m sure that it would pay any fore- 
man to set aside time every month 
or so to review his operations. On 
my last job as a plant manager in a 
textile mill, | found out that walk- 
ing through the mill on a general 
fishing expedition never revealed as 
much as when I decided before- 
hand what look for—whether it 
was quality of work on one trip, 
housekeeping on another, compli- 
ance with fire regulations on the 
next, and so on. That’s why I feel 
a foreman can discover a lot more 
about weaknesses in his operations 
if he looks at one particular job at 
a time. 

“He'll also find that it is worth 
while to keep four simple ideas in 
mind during these inspection tours: 
the mechanical advantages to be 
gained from the use of the princi- 
ple of the lever; the use of wheels 
for moving things easily; the use 
of the incline for sliding materials 
from one point to another and the 
use of gravity in drop delivery 
chutes and the like.” 


1 materials handling reference 
chart describing the full line of 
handling equipment made by the 
Kornylak Engineering Corp. has 


been issued in the form of a leaflet. 
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What do YO 
Aromati 


A clean and fr 
desirable long-lc 


A high degree 
supervision an 


Freedom from 
discoloration. 


An economica 


The perfumer will immediately recognize 
these qualities in VERONA aromatic raw 


materials—elusive qualities which long expe- 


rience has enabled us to capture and pass on 


to the perfumer for use in building aromas 
for finished cosmetics, soaps, toiletries and 


allied preparations. 


VERONA raw materials have proven them- 
selves in countless applications—proven 
their value at the point-of-sale where 


customer appeal is all-important. 


or ih ah 
aterial 


will impart stability and 
r finished product. 


careful manufacturing 
f control. 


racteristics of irritation or 


exceptional olfactory value. 


Among the many fine VERONA raw 
materials, note the following outstanding 
products: 


CYCLAMAL VERONOL RESEDALIA FLORANOL 
THE IONONES CUMIN KETONE JACINTHAL 


Sole representatives in the United States for 


J. & E. SOZIO, Grasse, France 


NATURAL ABSOLUTES ESSENTIAL OILS 
RESINOIDES 


Write us on your Company letterhead for 


our complete catalog 


USE VER(NA PRODUCTS TO BUILD SALES FoR (@////, PRODUCTS 


Aromatics Division 


26 Verona Avenue, Newark, N. J: 
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VERONA CHEMICAL COMPANY 


208 North Wells Street, Chicago, Ill. 
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Inexpensive Heat Exchanger 


For the continuous heating o1 
cooling of oils and many othe 
liquid and chemical products the 
Cherry-Burrell Corp. offers a new, 
low capacity, plate type heat ex 
changer selling at much less than 
standard models. 


Multiple Addressing of Container 


The direct to containei 
is the newest and fastest method of 
addressing or marking containers 
for shipment according to the 
Weber Addressing Machine Co. 
\ll that it required the company 
states is the simple routine for 
typing a stencil, attaching it to a 
hand printer and then printing an 
entire shipment of boxes or cartons. 
This system it is added is replacing 
the stencil board and brush 


system 





Address printer 


method and completely eliminates 
the need for labels. The combina 
tion consists of a new hand printer 
and pre-cut’ stencils to print a 
facsimile label or form. The usea 
fills in the variable information 
such as address etc. with a type 
writer or by hand with a. stylus. 
The stencil is attached to the hand 
printer and the facsimile label and 
address are printed in one opera 
tion. 


Illuminator for Steam Gages 


Instant and accurate gage read 
ines of the boiler water level ovet 
longer distances, through dust pat 
cles in the air or deposits on the 
glass is afforded by the 
mercury vapor illuminator offered 
by the Jerguson Gage & Valve Co. 
When a gage is equipped with it 
the water column shows blue-green 
topped with a brilliant emerald 
green spot at the water level. 


new 


Lave 


Automatic Lid Sealing Machine 


For applying metal seals, inner 
seals and friction lids to tin and fi 
bre cans Tite Cap Machine Co. of 
fers a new fully automatic lid seal 
ing machine which employs a novel 
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method of applying such seals to 
any position on the can by means 
of a rotating magnetic head timed 
with the continuous movement ol 
the can on a chain conveyor. 


Plastikhold—Expansion Anchor 


Plastikhold, an entirely new kind 
of expansion anchor to make pos- 
sible the attachment of fixtures sim- 
ply and inexpensively to plaster, 
tile or stone without standard 
screws Is announced by American 
Plastics Corp., a divison of Heyden 
Chemical Corp., 342 Madison Ave., 
New York, 17, iy We 


Millipores, New Filtering Medium 


\ new filtering medium with 
pores separated by walls not much 


thicker than molecules is now ol 
fered for bacterial research and 
other special jobs by the Lovell 


Chemical Co. according to a report 
in the Monthly Bulletin of Arthw 
I. Little, Inc. Finished millipore 
filters look like fairly thin 
of paper, and are indeed made up 
ol cellulose-based chemicals. How- 
ever, there the similarity ends. The 
filters are said to contain approxi 
mately 80°, voids, arranged in a 
uniform cell structure of about 50 
million pores per square centimete? 


sheets 


ol cross section. ‘The filter passages, 
much smaller and much more uni 
form than in the finest filter papers, 
are capable of acting as definitive 
separatory particles 
smaller than millionth of an 
inch in diameter. Possibly the most 
interesting application of the milli 
pore filter, in the eyes of the bac 
porous 
micro 
Bacteria re 
surlace of the 


screens ton 
one 


teriologist, is its use as a 
matrix on which to 
organisms for study. 
tained on the very 


grow 


capillary structure may be kept 
well and evenly fed, and then 
growth carefully controlled, with 


only a few drops of culture medium 
(food supply). Thus, the new filters 
may cut routine tests and 
accuracy, at much greate) 
than with = standard 
agar and petri-dish techniques. 
Outside the field, 
the millipore filters have been used 
lor experiments in dust sampling, 
filtration of airborne radioactive 
dust, and filtration olf 
ultra-fine dispersions, among other 


costs ol 
mcreas¢ 
CONVCHICHCE 


bacteriological 


selective 
Commercial applications 
undetermined, but the 
themselves have 
made in sizes up to 2 feet by 4 feet, 
with good reproducibility, and can 
thus be chemical 
filtrations up to pilot plant scale. 


things. 
are as vet 


membranes been 


used in some 





Immersion heater 


Immersion Heater for Alkalines 


A new type of heavy duty steel 
sheathed immersion heater for alka- 
line bath heating has been = an- 
nounced by the Cleveland Process 
Co. Units are portable. A single 
unit can serve many tanks and be 
readily mounted over the side of 
the tank. It is also available with 
a brass sheath for maintaining con- 
stant water supply. 


Processing Literature 


1 package has been prepared by 
the National Wholesale Druggists’ 
\ssn. on what the independent re 
tail druggist can do in 1953. It con- 


tains a sound slide film based on 
This Week’s 1952 survey of the 
drug industry; a booklet “Here’s 


How the Druggist Can Make More 
Money in 1953”; and a new koda- 
chrome moving picture “Customers 
are People.” 


Oders for industry, germicides 
and fungicides, stabilizers, anti-oxi- 
dants and anti-skinning agents 
manufactured by Sindar Corp., 330 
W. 42 St., New York 36, N.Y., are 
described in a_ 20-page 
which has just been issued. 


catalog 


The uses and qualities of sorbi- 
tol are covered in an informative 
and interesting way in a new book 
let issued by the Atlas Powder Co., 
Wilmington 99, Del. “The Sorbi- 
tol Story” as the booklet is named 
contains 24 pages. 

Kighty different methods for test 
ing, inspecting and analyzing about 
90 different types of products are 
listed in a new folder being distrib 
uted by the American Standards 
esting Bureau, Inc. 
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of the Synfleur laboratories 
enables us to supply the 
original compositions, aromatic 
bases and other necessary perfume 
materials to solve any pre 
you may have. 


Over 64 years of growth is 


of the suecess of this’ @ 


Founded 1889 by Alots Von Isakovics 
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The Toxicity of Coumarin 


The flavoring industry was startled by the voluntary withdrawal 


by principal manufacturers of coumarin as a product for sale 


for use in the flavoring of foods 


{uthorities reviewed 


MORRIS B. JACOBS, Ph.D. 


YOUMARIN was isolated 
from tonka beans, Dipteryx 
odorata, in 1820 and in 1825 

(1); trom yellow sweet clover (me- 
lilotus), Melilotus officinalis L. as 
early as 1833 (/); Perkin synthe- 
sized it in 1867; thus this com- 
pound has been used by way ol 
extracts, as an isolate, and as a 
synthetic for over a hundred years. 
It seems surprising indeed that 
only in 1953 some notice should 
have to be taken of the physiolog- 
ical response of coumarin. 

\ commercial toxicology labora 
tory running routine toxicity tests 
on a new flavoring product found 
that this material was apparently 
toxic. More complete testing of the 
ingredients of the products indi- 
cated that the toxicity was attribu 
table to coumarin. On the basis of 
these results the major manutfac- 
turers of synthetic coumarin de- 
cided voluntarily to withdraw it 
from sale for food use and sub- 
mitted their experimental results 
to the Food and Drug Administra- 
tion. 

It is probable that in the light 
of this “new” information concern- 
ing coumarin, the Food and Drug 


Administration will revise its cur- 
rent standard for chocolate and 
the proposed standard for ice 
cream in both of which coumarin 
is an optional ingredient. 


Natural Sources 


\s pointed out in many refer- 
texts, coumarin is distribu- 
ted rather widely throughout the 
vegetable kingdom. A_ principal 
source is the tonka bean (tonca 
bean, tonquin bean) that is, the 
needs ol Dipteryx odorata (Aubl.) 
Willd. Fam. Leguminosae, former- 
ly classified as Coumarouna odor- 
ata Aubl. This is a large tree in- 
digenous to Guiana and this type 
is known as Dutch tonka. Another 
source is Dipteryx oppositifolia 
(Aubl.) Willd., formerly Couma- 
rouna oppositifolia Aubl. This is 
a tree native to Brazil and yields 
the type of seeds known as English 
tonka beans. 

Coumarin is found in several 
species of clover, as noted above in 
yellow sweet clover, Melilotus of- 
ficnalis L., in the composite 
Trilisa odoratissima Cass (Liatris 
odoratissima Willd.) commonly 
called hound’s tongue or vanilla 


cence 


leaf, in sweet woodruff that is in 
Asperula odorata L., and in many 
other plants. 


Physical Properties 


Coumarin, | ,2-benzopyrone: 
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‘SCH 
0 


sometimes termed cumarin, which 
is the German form of spelling and 
also listed in Beilstein as 5.6 benzo- 
pyron- (2) and as 2-0xo- [1.2-chro- 
men], is the lactone of o-hydroxy- 
cinnamic acid. It forms colorless 
prismatic crystals which have the 
fragrant sweet odor reminiscent of 
new-mown hay and it has a bitter 
burning taste with a pronounced 
woodruff flavor of a coarse char- 
acter, 

Coumarin melts in the range ol 
67 to 70 deg. C. but N. F. cou- 
marin is required to melt between 
68 to 70 deg. C. It has a specific 
gravity of 0.94 and boils at 290- 
292 deg. C. One gram of coumarin 
is soluble in about 400 ml. of cold 
water and in about 50 ml. of hot 
water. It is very soluble in alcohol 
for | gram will dissolve in about 
10 ml. of alcohol; 0.25 part is sol- 
uble in 100 volumes of 10 per cent, 
0.4 part in 100 volumes of 20 per 
cent, 0.6 part in 100 volumes of 30 
per cent, and 1.5 parts in 100 
volumes of 40 per cent alcohol. 
Coumarin is very soluble in propy- 
lene glycol. It is freely soluble in 
essential oils and in fixed oils. 


Physiological Response 


The physiological response of 
coumarin has been studied for 
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Kenneth Knox, a technician in our quality 
control laboratory, is thinking about your 
needs as he works. . . not just about an order 
number. Of course, he pays careful attention 
to specifications; but as he does his testing, 
he is not working with numbers... so much 
as with an individual who has a specific need. 
He knows exactly who is ordering the white 
oil being processed . . . knows exactly what 


it will be used for... 
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which never show up on specifications 
sheets. 

What is true of Kenneth Knox is true of all 
key workers at Penn-Drake—and because of 
that, our customers get better, individualized 
products and service. 

Penn-Drake White Oils are produced in a 
complete line of U.S.P., N.F. and technical 
grades—with regular or custom-refined speci- 
fications. With them you are assured of 
absolute purity . . . perfect uniformity from 
order to order . . . and a product which is 
refined specifically for your needs. 


PENNSYLVANIA REFINING COMPANY 


BUTLER, PENNSYLVANIA 
BRANCHES: CLEVELAND, OHIO AND EDGEWATER, N. J.— REPRESENTATIVES IN PRINCIPAL CITIES 


The American Perfumer 


26 FRSA 


eR REET 


Ee 











Ape ems 


me 


ae 


Ep 


Se ee 








about one hundred years, that is, 
longer than the period which has 
elapsed since it was synthesized by 
Perkin. Thus Ellinger (5) pointed 
out in 1908 that Buchheim and his 
student Malewski had studied the 
physiological response of coumarin 
as early as 1855 (//). Other pio- 
necring workers were Kohler (/0) 
and Harnack and Witkowski (8). 

Ellinger in 1908 concluded that 
coumarin at right doses was a use- 
ful narcotic for frogs and rabbits 
particularly for laboratory experi 
ments because of its prompt action 
and its slight action or influence 
on the circulation. He found that 
it was not a suitable narcotic for 
dogs because the dose 8 cg. (0.08 
gram) per kilogram caused vomiting 
and irritation in dogs. Ellinger also 
cited the work mentioned pre 
viously of Buchheim and Malew 
ski (1855) which indicated that it 
was not suitable as a narcotic for 
man, 

Some twenty years later Berg 
strom (2) showed that coumarin 
exerted an inhibitory action on the 
isolated heart of a frog, diminished 
the amplitude of its beat, and fi 
nally arrested it in the diastole. He 
found that in relatively small doses, 
coumarin increased the adrenaline 
ellect on the rabbit intestine and 
concluded that this indicated that 
it had an affinity for the inhibitors 
portion of the sympathetic nervous 
system, 

Bergstrom (3) showed that cou 
marin acts as an anesthetic on 
organ preparations. He thought 
that its inhibiting effect on the 
sympathetic and parasympathetic 
stimulants may be due entirely to 
the diminished contractility — of 
smooth muscle caused by the cou 
marin, 

Rai (/5) restudied the action ol 
coumarin and found that coumarin 
is a substance which generally de 
presses the smooth muscle of the 
rabbit, and mouse. In_ the 
case olf earthworms and round 
worms coumarin in- small doses 
stimulated the muscle but large 
doses of the compound depressed 
muscle. Rai found that coumarin 
dilated the peripheral blood ves 
sels in the frog and rabbit, slowed 
the action of the heart, depressed 
the skeletal muscle and the moto 
nerve endings. Death followed 
subcutaneous injections of — the 
order of | mg. per kilogram and 
was due to a central depression of 
the respiration and heart. 

The intensity and duration of 
the contractive effect of coumarin 
on the muscles of the frog were 
found to be proportional to the 
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concentration of coumarin by de 
Moura Campos (/2) who made a 
series of studies on coumarin and 
on tonka extract. 

It was also shown by de Moura 
Campos (/3) that a 0.4 per cent 
solution diminished the amplitube 
of the beat of the heart of toads 
and that a 10 per cent solution 
stopped the heart on the diastole. 
He also noted that coumarin has 
a curare-like action (/4) which can 
be differentiated from that of 
strychnine, veratrine, or scopa- 
lamine. 

Spath and Kuffner (79) studied 
the action of coumarins on fish. 
\ctually the fish they used were 
the common guppy, Lebistes re- 
ticulatus (Guppyi), the familiar 
live bearer of tropical fish aquaria 
and they found that for fish whose 
average weight was 130 milligrams 
concentration of coumarin of the 
order of | mole of coumarin pei 
1000 liters of water caused death 
in 8 hours. 

\n interesting observation was 
made by a group of investigators 
who were interested in non-nitro 
hippuric acid 
(2/7). In these experiments 2 rams 
were given 10 grams of coumarin 


gen precursors ol 


and one ram was given 10 grams ol 
piperonal (heliotropin) tor two 
successive days with a regulated 
diet alter a preliminary period ol 
7 days. In the case of the coumarin 
the animals fell asleep. 

Spath in a review of the activ 
itv olf the natural coumarins sum 
marized the action of coumarin as 
follows: Coumarin acts as a nai 
cotic for rabbits, frogs, earthworms, 
and many other animals. It has 
the action of a sedative and a hyp 
notic in the mouse. It has an irri 
tant toxic action on many animals 
as for instance the dog. About 5 
grams will kill a sheep and the 
lethal dose for a horse is 40 grams. 
The concentration of coumarin, 
but more particularly of related 
compounds, is of significance in 
the teed and fodder of herbivorous 
animals, 

More recently Ito and coworkers 
(2) studied the toxicity of cou 
marin to mice. 


Physiological Activity 


The physiological activity of 
coumarin in both the animal and 
vegetable kingdoms is very varied. 
The literature indicates that it has 
(blastokolin) action, 
that is, it is a material (as termed 
in botany) that acts as an inhibitor 
ol germination or growth or more 
generally acts as a mitosis poison 
(6,7). Coumarin causes knob form- 


blastocolin 





ation on onion roots. It has been 
studied as an antihelminthic, as an 
anticoagulant, as a synergist for 
insecticides, and as a narcotic. 
he work of Ellinger, Levaditi, 
Bergstr6m, Rai, and ‘Trendelen- 
berg (22) on the physiological ef- 
fects of coumarin on animals and 
on man and much of the early 
literature on the physiological ef- 
fects of coumarin has been re- 
viewed by von Werder (23). 


Hemorrhagic Effect 


One cannot have any discussion 
concerning coumarin without 
pointing out that cattle eating im- 
properly cured sweet clover hay 
develop a hemorrhagic tendency 
(Jo, 17). This was shown to be 
due to the presence of a coumarin 
derivative which acted as an anti- 
coagulant. This substance is di- 
coumarol, 3,3 *methylenebis (4- 
hyvdroxycoumarin). It is also known 
by the names of dicoumarin and 
melitoxin, An even more powertul 
anticoagulant which has had some 
exploitation as a rat poison is a 
related derivative known commer- 
cially as Wartarin. 


Physiological Effect on Humans 


\ search of the common texts 
on pharmacology and _ toxicology 
does not give any significant in 
formation concerning the toxicity 
of coumarin to human_ beings. 
Sollman (/8) merely refers to the 
work of Bergstrom already men- 
tioned above. 

There does not appear to be a 
single instance cited in the litera- 
ture that serious physiological ef- 
fects have been caused in human 
beings by the use of coumarin as 
a flavoring ingredient. However, a 
description and discussion of 3 
cases of pathological effects such as 
hemorrhage and intoxication at- 
tributable to the use of coumarin 
therapy has been given by Dom- 
inici (#). 

Despite these many citations 
from the literature, it is clear that 
much remains to be done on an 
adequate study of the toxicity of 
coumarin and its physiological et- 
fect on animals and considerable 
work must be done to evaluate its 
effect on human beings. 
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Flavored Notes 


STUDY has been started at the 

University of California on the 
comparative sensitivity of the so- 
called fundamental tastes. Thus it 
was found that taste panels could 
detect (in approximate ratios) | 
part of quinine in 250,000 of water; 
1 part of concentrated hydro- 
chloric acid in 10,000 parts of 
water; | part in 2500 with respect 
to common salt (sodium chloride) 
that is 0.04 per cent; and only | 
part of sugar in 500 of water that 
is 0.2 per cent. It will be interest- 
ing to see the exact data when pub- 
lished. 

The United States Patent Office 
has granted patent No. 2,631,145 
concerning the preparation of ter- 
peneless essential oils to Morris B. 
Jacobs, Donald F. Othmer, and 
N. Wishnefsky. 

When I discussed the toxicity 
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of flavoring materials in an article, 
I mentioned that there were in- 
stances of industrial hazard in the 
use of such materials. The name 
of “vanillism” was given to a type 
of poisoning which at times affects 
persons who work with vanilla.— 
M. B. J. 


Polak & Sehwarz 17th Affili- 
ated Company in South Africa 


Polak & Schwarz announces the 
establishment of its seventeenth 
affliated company in Roodeport- 
Johannesburg, South Africa. J. Ph. 
C. Wessing has been appointed as 
Managing Director. 

H. L. Hompes & Co. in Cape- 
town and Durban, Mr. D. Cohen 
in Port Elizabeth and G. Isenberg 
(Pty) Ltd. in East London’ will 


continue as local agents in South 
Africa. 


Southern Comfort Corp. Ties 
in with Soft Drink Producers 


Southern Comfort Corp is tieing 
in with Seven-Up, Canada-Dry and 
Dole pineapple juice for a mid- 
summer campaign featuring three 
hot weather drinks. 


Schwegmann Bros. Advertising 
Appeals to Public 

Appealing to the public, current 
Schwegmann Bros. advertising lists 
the fair trade price and its price of 
one product of each of 15 manu- 
facturers by whom it has been 
sued, urging: “Judge for yourself 
from the list of “crimes” 
whose welfare was served.” 


above, 


BIMS Member-Guest Tourna- 

ment at Sleepy Hollow July 22 
The member-guest golf tourna- 

ment of the BIMS will be held at 


the Sleepy Hollow Country Club, 
Scarborough-on-Hudson, July 22 


Fritzsche Flavor Booth Offers 
200 Samples at Exhibition 


More than 200 different flavor- 
ing compounds were featured at 
the Fritzsche Flavor Booth at the 
annual Institute of Food Technol- 
ogists’ Exhibit June 22-24 at the 
Hotel Statler, Boston. A catalogue 
guide, listing all the samples in 
numerical sequence, according to 
use, enabled visitors to examine 
the flavor or spice oil best suited 
to his needs. Sample request cards 
were also provided. 

in attendance at the New York 
essential oil and flavor firm’s L.F.T. 
booth were Boston office manage 
T. Fred Baker and Boston repre- 
sentative Gerald D’Amico. From 
the New York office were Dr. Er- 
nest Guenther, technical director; 
Dr. E. H. Hamann, in charge ol 
flavor research; Robert Krone and 
Ray Thompson, flavor sales; and 
R. W. Wilmer, advertising man 


oarr 
ager. 


Foster D. Snell Reports on 
Radioactive Decontamination 


Foster D. Snell, Inc., consulting 
chemists, has completed two years 
of research on radioactive decon- 
tamination of surfaces such as walls 
and buildings, highways and_ by- 
ways. Findings were and are being 
reported in a series of technical pa- 
pers presented by Dr. Foster D. 
Snell and associated authors be- 
fore chemical societies in Paris, 
Nottingham, and Stockholm. 


Chemical, Allied Industries 
of Mich. Set Tri-City Meet 

The Tri-City Summer Party of 
the Chemical and Allied Industries 
Assn. of Michigan, featuring golf, 
swimming, bridge, canasta, steak 
dinner and dancing, will be held 
‘Tuesday, July 28 at the Meadow- 
brook Country Club, Northville 
(cutside of Detroit), Mich. 





HOW TO Solve YOUR COLOR PROBLEM 


IN THE QUICKEST POSSIBLE WAY 


LEEBEN 


CHEMICAL C., 





INC. 
Interstate Color Co. Division 


389 WASHINGTON ST., NEW YORK 13, N. Y. 


Use F. D. & C. Certified Food 

Colors for Flavoring, Extracts, 
> Flavors and all other food 
| products. 








TEL.: WALKER 5-0210-0211 
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You get all the moneysaving advantages of stock bottles and jars combined with style 
and sales-provoking design when you pack to attract in Maryland Glass. A wide 


variety of classic designs in a complete range of sizes is always in stock, ready for immediate 


shipment. On the other hand, we'll create a distinctive design for your exclusive use if 


you'd like. Just drop us a line giving us the nature of your product and the sizes you pack. 
We'll submit samples and prices without obligation. Write today. 


Maryland Glass Corporation, Baltimore 30, Maryland. 


pack to attract in Maryland glass 














in Deodorants, your 


Best Sales Insurance 


ST 
! is a GIVAUDAN Perfume 


Your deodorant is doubly effective in sales and repeat-sales if it 





is equipped with an appealing odor. Givaudan perfumes for 
deodorants are specially compounded for lasting qualities and 
proper diffusion from the skin, to aid the deodorant to perform 
its function fully and efficiently ... and to provide the greatest 
possible satisfaction in use. 

If you have any problem concerning odor as sales insurance 


ei] for your product, let Givaudan help you solve it. 


CGivaudan-Delawanna « 


Bs Leaders in Creative Perfumery 
a 5 330 West 42nd Street + New York 36, New York 
i a Branches: Philadelphia + Boston « Cincinnati + Detroit +» Chicago « Seattle « Los Angeles » Toronto 


Why Givaudan? 


- because Givaudan’s perfume service laboratories 






are available to create distinctive fragrances for you, 






designed to blend harmoniously with the ingredients 






of your product. 


























The next time 
you think of Rose, 
think of Charabot 





INTEGRALE* ROSE 
ABSOLUTE ROSE 
HYPERABSOLUE* ROSE 
LIQUID ESSENCE ROSE 
FLORALINE* ROSE 
CONCRETE ROSE 

“Trade Mark 
also headquarters for F 
OTTO ROSE BULGARIAN Pf 


at 


You wouldn't buy 
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a Rose 


When you buy a rose you are entitled 
to all the aromatic quality, 

value and satisfaction the flower 

can give. 

Whether it’s an Absolute 

or an Hyperabsolue — you'll get 

more for your money .. . 

and it has to be better 


because its CHARABOT! 


Sole distributors in the U.S. and Canada for CHARABOT & CIE., 
successors to HUGUES AINE, Grasse, France 


CHARABOT. 






132 NASSAU STREET 


NEW YORK 38, N. Y. 
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Comparative Viscosities of 


Coconut Oil Liquid Soap 
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Figure 1 


HE mobility of a liquid soap 

is an important characteristic 

for use in filling machines. 
While the mobility and the viscos- 
ity of a liquid may not be synony- 
mous, there is a close relationship 
when liquids are free from gela- 
tion. Since the viscosity of a soap 
can be taken as an indication of 
its ease of flow through the pipes 
and tubing of a filling equipment, 
a study of viscosities of coconut oil 
liquid soaps at various tempera- 
tures and concentrations was made 
to obtain this information. 


*The Davies Young Soap Co., Dayton, Ohio 


Reprinted from the Journal of the American Oil 
Chemists’ Society, Vol. XXX, No. 3, pp 100- 
103, March 1953. 


RALF B. TRUSLER, Ph. D.* 


Liquid soaps behave diflerently 
physically when their fatty acid 
components are varied in molecular 
weight and structure. The present 
problems are kept from becoming 
too complex by limiting the kind of 
liquid soaps to those derived from 
coconut oil. Potassium soaps ol 
coconut oil and of coconut oil fatty 
acids were used so that the range 
of concentration might be varied 
more widely than if the soaps were 
made from sodium hydroxide. Also 
the potassium soaps are the most 
commonly manufactured and used. 

\pparatus used for obtaining 
these data was a Brookfield Vis- 
cometer shown in Figure |. Me- 
chanical features of this instrument 
made this work possible. It is a 
viscosimeter consisting of a synchro- 
nous motor, a spindle or other de- 
vice that is rotated in the liquid 
examined, a dial, and a 
pointer, The pointer is connected 
to the power unit through a cali- 
brated spring. The torsion on the 
spring is a measure of the shearing 
force exerted on the liquid by the 
rotating spindle, and this amount 
of torsion is a measure of absolute 
viscosity which can be read upon 
the scale. There are a number of 


to be 


speeds and spindles and types of 
stirrers so that one can be chosen to 
measure the viscosity of any liquid 
in question as well as to detect 
non-Newtonian flow properties. 

The instrument used for this 
work was the model (LVF) pro- 
vided with a spindle guard shown 
in the diagram Figure 2 and indi- 
cated by B. The operating position 
of the spindle A and of the spindle 
guard B are indicated by the dotted 
line. The guard B is fastened into 
operating position over lugs by a 
slight turn. Spindle A is attached 
by threads onto the driving mech- 
anism at C, 

A speed selector H regulates the 
RPS of the spindle A. The switch 
G and the clutch E are indicated in 
Figure 2. The clutch E is a locking 
device for protecting the spring 
from severe initial torque and also 
for locking the pointer on the dial 
so that a reading can be taken. 
More complete description of the 
apparatus and its scope can_ be 
furnished by the manufacturer. 

In order to adapt this instrument 
to the present problem, the spindle 
guard was detached from its sup- 
port and inserted through two slots 
in the lid L of the glass jar F. The 
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Sorbitol is plentiful . . . 


Sorbitol’s supply is unaffected by the factors which often 
limit the availability of other polyols. It's made from a 
natural raw material—corn sugar or other refined 
sugars—of which some 20 billion pounds are available 
each year. Atlas manufacturing facilities can produce 
millions of pounds of sorbitol annually, and this capacity 
can be increased quickly and economically. Sorbitol 

is a major product of Atlas . . . not a by-product. 


Sorbitol costs less today than ever 


Despite inflation, sorbitol costs less today than it did 
six years ago. Its price has dropped steadily . . . while 
other polyols have fluctuated widely. This has been 


accomplished through expansion and refinement 
of the Atlas process. 


COMPARE ALL POLYOLS 


before you buy . . . and choose the one that proves 
superior on every count. To help you utilize sorbitol’s 
unique characteristics in your product, Atlas offers full 
technical information and research service. 
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soaps had no glycerol in their com- 
position as this was washed out in 
the acid water and the wash wate 
of the previous operation. 

Viscosity data were obtained 
upon these soaps at various tem 
peratures, and curves were con- 
structed which are shown in Figure 

It can be observed that there is 
very little difference in the viscosi- 
ties of a 20° potassium coconut oil 
soap and 20°, potassium coconut 
oil fatty acid soap. However when 
the concentration of soap is = 
creased somewhat, the bodying a 
tion of glycerol becomes ines. 
For example, curve H_ represents 
a 30°, coconut oil fatty acid soap. 
C jomparing this with curve C, the 
30°] coconut oil soap, the latter 
has about 5 centipoises greater vis- 
cositiy. These two soaps are com- 
pared on the usual dry or total 
solids basis. Actually, the soap, as 
combined fatty acids soap CG, i 
only 26.7%. The greater viscosity 
of this soap is due to the presence 
of glycerol. 

Curve | in Figure 4 represents 
the potassium coconut oil fatty acid 
soap, having 35.6°% total solids. 
has exactly the same amount of 
combined fatty acids as the soap 
for curve E, the standard 40°, li 
quid soap. Again, the bodying ac 
tion of glycerol in liquid soap com 
position is obvious. 

Figure 5 shows graphically what 
happens when additional glycerine 
is added to a liquid soap. The 
soaps represented by curves C and | 
have 26.7°% of combined fatty acids. 
Curve C represents a standard 30% 
liquid potash soap. A 40°%, soap 
containing glycerol and 35.6°% of 
combined fatty acids was reduced 
to a 26.7% combined fatty acid 
soap (like C) by adding additional 
glycerol. This is done sometimes 





Mscostly n@nt poise 


Figure 5 
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to gain transparency. Again we see 
that the viscosity of the liquid soap 
is almost doubled in the tempera- 
ture range that the soap generally 
is used. The regular 40% liquid 
coconut oil soap has a higher vis- 
cosity than sales appeal demands. 
A decrease in this viscosity is not 
injurious to the appearance of the 
product and facilitates the hand- 
ling of the soap in the plant. This 
improvement can be gained by the 
addition of salts, one of which is 
potassium chloride. The addition 
of potassium chloride has been rec- 
ognized as being beneficial in re- 
ducing the viscosity of a liquid 
soap, but the real gain had not been 
recognized until the viscosity of 
these treated liquid soaps has been 
determined. Curve K, Figure 6, 
shows that a great reduction in Vis- 
cosity is obtained; the viscosity 
drop amounted to about 25 centi- 
poises. This soap is very acceptable, 
having total solids of 40%, of which 
only 0.5% is potassium chloride. 
\ still further gain in quality and 
ease of handling comes from add- 
ing 0.5°% sodium salt of ethylene- 
diaminetetra acetic acid, commonly 
called a chelating agent. This addi- 
tion, shown by curve L, Figure 6, 
not only reduced the viscosity of 
the soap but also enhances its ap- 
pearance and its detergent proper- 
ties and may be well called an ac- 
tive and useful additive. The pres- 
ence of 0.50% of EDTAA salt re- 
duces the viscosity of the usual 40% 
liquid soap by about 33% 

At concentrations above 41 to 
12°), potassium soaps of coconut 
oil (including glycerol) begin to 
gel, and at about 43.5% total solids 
they become a firm gel. The gel 
so firm that the soap has a “ring” 
when struck. Soap in this condition 
is termed “crystal” or “crystal 











base.” Liquid potash soap made 
from coconut oil fatty acids and 
free from glycerol begins to gel at 
about 37.5% and is a firm crystal 
base at 40.59% concentration. Hence 
a glycerol-free crystal base has less 
total solids by oven dry test than 
one made from coconut oils, but 
the two are practically equal in the 
amount of combined fatty acids. 
These gelled soaps of the crystal 
type have some peculiar properties. 
They are liquid when hot and 
solid when cold. They remain in 
the crystal state through the range 
of useful temperatures from about 
5°C. to 80°C. When the crystal 
base type of soap is cooled to a low 
temperature, these soaps again li- 
quely and become quite thin. Li- 
quid soaps that are so concentrated 
that they are passing from the 
liquid state to the crystal state first 
become thick and viscous but upon 
chilling return to a thinner liquid. 
For the present it is assumed that 
this condition explains the reversal 
in the viscosity of a liquid soap, 
curve I, below 15°C. (Figure 4). 
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Glycerine Producers’ Assn. 
to Hold Second Research Match 


The Glycerine Producers’ Assn. 
has announced the second annual 
Glycerine Research Award compe- 
tition. Awards will be presented at 
the next association convention in 
January 1954. The awards of 
$1000, $300, and $200 respectively 
recognize outstanding research in 
the application of glycerine on 
glycerine derivatives during the 
current yea 
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* Interdependence * 


For EMULSIFIERS 


America’s leading manufacturers of toiletries and cosmetics 


depend upon Goldschmidt products. 


TS oe a 


For the continued growth of our business we depend upon 


our old and new customers. 


Interdependence—built on mutual respect and confidence, 
reliable service and the principle of fair dealing—is the foun- 


dation of American business. 


GOLDSCHMIDT Products include 
TEGIN EMULSIFIERS . . . TEGOSEPT PRESERVATIVES 


LANOLIN ABSORPTION BASES . . . GALLATE ANTIOXIDANTS 


GOLDSCHMIDT 


CHEMICAL CORPORATION 


153 Waverly Place, New York 14, N. Y. 
SERVING INDUSTRY FOR A QUARTER CENTURY 


ES ST ee Se eel 


SALES REPRESENTATIVES 


BOSTON ¢ CHICAGO «+ LOS ANGELES - ST. LOUIS © MONTREAL « TORONTO 
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Cosmetic Credit Men Enjoy 
Outing at Westhampton, N. Y. 


It's always tair weather when 
members of the Drug, Cosmetic & 
Chemical Credit Mens’ Association 
and their guests get together. This 
was particularly so June 26 when 
the annual Summer party was held 
at the estate of the popular group 
secretary Nat Otte in Westhamp 
ton, N. Y. Those who enjoyed bath 
ing made use of the nearby beach; 
those who enjoyed tennis had a 
splendid opportunity to display 
their skill; and those who preferred 
cards enjoyed bridge while those 
who got their greatest pleasure 
from meeting old friends and re 
newing acquaintances found the in 


Upper left: William Otte, William Kelly, 
Anthory Fasullo, and Lovis Candee after en- 
joying the athletic activities. 


Upper right: The five musketeers John 
Thompson, Andrew Dragoset, Anthony Fa- 
sullo, Chairman Allan MacNiven and Joseph 
Lynch shortly before the banquet. 


Upper center: A few of the many merrymak- 
ers at the al fesco banquet. Lower center: 
The Summer home of Nat Otte, the popular 
group secretary. 


Lower left: Mrs. Anthony Fasullo, Mrs. W. E. 
Foster, Mrs. William Otte and Mrs. Louis 
Candee play bridge on the lawn. Lower 
right: Allan MacNiven, the chairman, relaxes 
with Richard Keyes. 
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formal social gatherings most de- 


lightful. At the conclusion of the 
day's festivities a banquet was en- 
joyed at a popular Westhampton 
restaurant where the members and 
their guests dined al fresco. The 
complete success of the affair was 
due to the able management of Nat 
Otte assisted by William and 
Robert Otte and Wesley E. Foster, 
chairman of the entertainment 
committee. 

Iwo of the couples at the party 
were celebrating their 25th wed- 


ding anniversaries: Mr. and Mrs. 
Louis Candee and Mr. and Mrs. 
Owen Clayton. Both men are 
coincidentally former chairmen of 


the group. 


BIMS of Boston Enjoy Golf 
At Largest Turnout 


BIMS of Boston held their first 
tournament of 1953 at the Weston, 
(Mass.) Golf Club June 24. The 
largest turnout in some time en 
joyed the excellent golfing facili- 
tics and dinner. Golf prizes were 
won by Henry Dillon, Jr. of Rust- 
master Chemical Co., Hugh ‘Titus 
of Merck and Co., Jack Vander- 
water of R. W. Greeff Co., and Dr. 
Edward Hoffman of Unity Feeds. 

Door prizes were won by E. P. 
Bement, of BB Chemical Co.; F. J. 
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Harler Jr. of Whittaker Clark and 
Daniels, Inc.; Granville M. Neal of 
the Eclipse Food Products of Prov- 
idence, R. I.; and L. Carpenter of 


Better Brushes, Inc., of Palmer, 
Mass. 
Chairman Hart Harris Jr. ol 


S. B. Penick & Co. announced that 
the next BIMS outing will be on 
August 13, at the Dedham (Mass.) 
Polo and Country Club. 


Kolmar-Wileckens Constructing 
New Montreal Cosmetics Plant 


A new plant for manufacturing 
cosmetics and special chemicals is 
under construction in Montreal, 
Canada, and is expected to be oc- 
cupied by the firm of Kolmar-Wilc- 
kens in August. Head office of the 
concern is in Kolmar Labs., Mil- 
waukee, Wisc. 


Three Cosmetic Firms Gain 
Temporary F. T. Injunctions 
Three cosmetic houses have won 
temporary injunctions to prohibit 
fair trade price violations by a New 
York discount house, E. ]. Korvette 


Co., which operates four retail 
stores. The three manutacturers, 
Coty, Lanvin, and Chanel are 


seeking permanent injunctions. 





Bureau of Consultation for FTC 
Suggested by New Chairman 


A bureau of consultation to act 
in a cooperative and consultative 
capacity to business; to give infor 
mal advice on all kinds of matters | 
involving the laws administered by 
the Federal ‘Trade Commission and 
to bring about voluntary compli. 
ance with such laws by means of 
conferences is suggested by Chair. J 
man Edward F. Howrey. It is be 
lieved that the Eisenhower admin 
istration backs the proposal. 


Elmer E, Mills Corp. to 
Expand Bottle Operations 


Intensification of the production | 
and promotion program of the bot 
tle division of the Elmer E. Mills | 
Corp., Chicago, has been an- | 
nounced following a court ruling 
that its methods do not infringe on 
those of the Plax Corp., Hartford, 
Conn. | 


— 


Chemical, Allied Industries 
Assn. of Mich. Golf Match 


‘The Chemical and Allied Indus- 
tries Assn. of Michigan held its 
second golf match of the season ' 
June 30 at the Western Golf & | 
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It's the old 4B & P MAGIC 


THAT WILL KEEP YOUR PRODUCTS 
‘WALKING’ OFF COUNTERS EVERYWHERE. 


WITHIN YOUR BUDGET, MAY WE PROVE THAT 
WE CAN DESIGN AND MANUFACTURE FOLDING 
BOXES AND DISPLAYS FOR YOU THAT WILL 
BE PRACTICALLY IRRESISTIBLE ? 
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400——-ABSOLUTE JASMIN—E 


A true simulation of absolute Jasmin 
Extraction. To be used to replace the 
absolute outright or in conjunction with 
the absolute. 


$25.00 per Ib. 


ALBERT VERLEY & COMPANY, INC. 
114-116 East 35th St., New York 10, N. Y. 





401—BLOSSINE 
Apple Blossom Fragrance 


A new, moderately-priced version of one 
of today’s most popular perfume odors. 
Captures all of the beauty of the fra- 
grant apple blossom. May be used in 
a wide range of cosmetics and toiletries. 
Why not try it? 

2 oz. sample $1.50 1 Ib. $8.50 


AROMATIC PRODUCTS, INCORPORATED 
15 East 30th Street, New York 16, N. Y. 





402——CYCLAMAL 


The accepted ingredient for the im- 
provement of floral odors. Powerful, 
clean, lasting—it is economical to use. 


1 oz. sample—$0.75 


VERONA CHEMICAL COMPANY 
26 Verona Ave., Newark 4, N. J. 
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NEW DUAL-USE COUPON 
or 

YOUR CONVENIENCE 

for 


a 


1. Requesting Information or Literature 


2. Ordering Samples 


The handy coupon on the third page of the Sampler Sec- 
tion is divided in two sections. As you will see, one section 
is to be used only when further information and literature 
is wanted. The other section is for ordering Samples. 


Technical Abstracts 

Experiments to Develop Fluorine- 
Containing Tooth Pastes. Oskar Eichler 
and Ilse Appel (Univ. Heidelberg, Ger.). 
Arzneimittel-Forsch. 2, 72-7 (1952). In or- 
der to study the reaction of F- with tooth 
enamel, undertaken 
with ingredients used in tooth paste. 
Shaking of NH,F or HOCH,CH,NH,HF 
with CaCO, or tooth powder in a hetero- 


model expts. were 


geneous system shows that quant. removal 
of soluble F occurs already after 5 min at 
high concns.; small amts. of F are absorbed 
on the solid. F is bound more strongly at 
lower pH. (NH,)sCO, (I) or buffering sub- 
little lauryl sul- 
(II) counteracts the reaction. Part 
of the bound F can be washed out with 
H.O, the 
CaCO, binds F more strongly after stand- 
ing several months. The presence of I or 
II keeps more than 14 of the F in a re- 
of F 
Abs. 46, 20, 


stances have influence; 


fonate 
bound firmly. 


major part is 


active form. I favors the reaction 


with powd. teeth. Chem. 


9780, 1952. 


Room Disinfectant. Elizabeth Weiz- 
mann. Austrian 167,779, Nov. 10, 1950. 
Ihe disinfectant which is preferably used 
in the form of a spray consists of a mixt. 
of at least 2 of the following chlorinated 
hydrocarbons: MeCl, CC},.-CCl,, or CHC: 
CCl,. The amt. of CHC1:CCl, in the mixt. 
is preferably below 50% by vol. Order-im- 
proving ingredients e.g. oil of turpentine, 
may be added. Cf. C. A. 46, 5346d, 4776h, 
7701g. Chem. Abs. 46, 16, 7720. 





403——C/DIVOL STANDARD 
NOVILLE 


Compares favorably with 10% infusion 
of Civet Absolute. Give life to the 
Jasmin component of fine floral bou- 
quets. Reasonably priced at 


$8.80 per pound 


NOVILLE ESSENTIAL OjL CO. 
1313 Fifth St., North Bergen, N. J. 





404—DIANTHUS CRIOSA 
NOVILLE 


Carnation?—Yes, and of deep rich fra- 
grance rarely found at this price. It lasts 
and lasts—something to remember when 
working on powder perfumes. 


$9.80 per pound 


NOVILLE ESSENTIAL OIL CO. 
1313 Fifth St., North Bergen, N. J. 





405—DOLCOURIN 


New D&O flavoring developed especially 
to serve as a replacement suggestion 
for Coumarin. High in fixative value 
and approximately equal to Coumarin 
in flavor strength and tonal quality. 


$2.50 per pound 


DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N. Y. 
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formal social gatherings most de- 
lightful. At the conclusion of the 
day’s festivities a banquet was en- 
joyed at a popular Westhampton 
restaurant where the members and 
their guests dined al fresco. The 
complete success of the affair was 
due to the able management of Nat 
Otte assisted by William and 
Robert Otte and Wesley E. Foster, 
chairman of the entertainment 
committee. 

Iwo of the couples at the party 
were celebrating their 25th wed- 
ding anniversaries: Mr. and Mrs. 
Louis Candee and Mr. and Mrs. 
Owen Clayton. Both men = are 
coincidentally former chairmen of 
the group. 


BIMS of Boston Enjoy Golf 
At Largest Turnout 


BIMS of Boston held their first 
tournament of 1953 at the Weston, 
(Mass.) Golf Club June 24. The 
largest turnout in some time en- 
joyed the excellent golfing facili- 
ties and dinner. Golf prizes were 
won by Henry Dillon, Jr. of Rust- 
master Chemical Co., Hugh ‘Titus 
of Merck and Co., Jack Vander- 
water of R. W. Greeff Co., and Dr. 
Edward Hoffman of Unity Feeds. 

Door prizes were won by E. P. 
Bement, of BB Chemical Co.; F. J. 
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Harler Jr. of Whittaker Clark and 
Daniels, Inc.; Granville M. Neal of 
the Eclipse Food Products of Prov- 
idence, R. I.; and L. Carpenter of 
Better Brushes, Inc., of Palmer, 
Mass. 

Chairman Hart Harris Jr. of 
S. B. Penick & Co. announced that 
the next BIMS outing will be on 
August 13, at the Dedham (Mass.) 
Polo and Country Club. 


Kolmar-Wilckens Constructing 
New Montreal Cosmetics Plant 


A new plant for manufacturing 
cosmetics and special chemicals is 
under construction in Montreal, 
Canada, and is expected to be oc- 
cupied by the firm of Kolmar-Wilc- 
kens in August. Head office of the 
concern is in Kolmar Labs., Mil- 
waukee, Wisc. 


Three Cosmetic Firms Gain 
Temporary F, T. Injunctions 


Three cosmetic houses have won 
temporé ary injunctions to prohibit 
fair trade price violk a by a New 
York discount house, E. J. Korvette 
Co., which eka “on retail 
stores. ‘The three manutacturers, 
Coty, Lanvin, and Chanel are 
seeking permanent injunctions. 








Bureau of Consultation for FTC 
Suggested by New Chairman 


A bureau of consultation to act 
in a coope rative and consultative 
capacity to business; to give infor- 
mal advice on all kinds of matters 
involving the laws administered by 
the Federal Trade Commission and 
to bring about voluntary compli- 
ance with such laws by means of 
conferences is suggested by Chair. 
man Edward F. Howrey. It is be- 
lieved that the Eisenhower admin- 
istration backs the proposal. 


Elmer E. Mills Corp. to 
Expand Bottle Operations 


Intensification of the production 
and promotion program of the bot- 
tle division of the Elmer E. Mills 
Corp., Chicago, has been an- 
nounced following a court ruling 
that its methods do not infringe on 
those of the Plax Corp., Hartford, 
Conn. 


Chemical, Allied Industries 


Assn. of Mich. Golf Match 


Phe Chemical and Allied Indus. 
tries Assn. of Michigan held its 
second golf match of the season 
June 30 at the Western Golf & 
Country Club near Fenkel. 
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It’s the old 4B & P MAGIC 


THAT WILL KEEP YOUR PRODUCTS 
‘WALKING’ OFF COUNTERS EVERYWHERE. 


WITHIN YOUR BUDGET, MAY WE PROVE THAT 
WE CAN DESIGN AND MANUFACTURE FOLDING 
BOXES AND DISPLAYS FOR YOU THAT WILL 
BE PRACTICALLY IRRESISTIBLE ? 
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400—ABSOLUTE JASMIN—E 


A true simulation of absolute Jasmin 
Extraction. To be used to replace the 
absolute outright or in conjunction with 
the absolute. 


$25.00 per Ib. 


ALBERT VERLEY & COMPANY, INC. 
114-116 East 35th St., New York 10, N. Y. 





401—BLOSSINE 
Apple Blossom Fragrance 
A new, moderately-priced version of one 
of today’s most popular perfume odors. 
Captures all of the beauty of the fra- 
grant apple blossom. May be used in 
a wide range of cosmetics and toiletries. 
Why not try it? 
2 oz. sample $1.50 1 Ib. $8.50 


AROMATIC PRODUCTS, INCORPORATED 
15 East 30th Street, New York 16, N. Y. 





402——CYCLAMAL 


The accepted ingredient for the im- 
provement of floral odors. Powerful, 
clean, lasting—it is economical to use. 


1 oz. sample—$0.75 


VERONA CHEMICAL COMPANY 
26 Verona Ave., Newark 4, N. J. 





& Essential Oil Review 


TUDDDERENANAAAOAODDAAAONORDOODENOAUAGUOLEENAOUOULOREONCOUOUOOREREUOUONONOOOOOREEODONOOOROOoHOEONIOOE 


NEW DUAL-USE COUPON 
for 

YOUR CONVENIENCE 

for 


1. Requesting Information or Literature 


2. Ordering Samples 


The handy coupon on the third page of the Sampler Sec- 
tion is divided in two sections. As you will see, one section 
is to be used only when further information and literature 
is wanted. The other section is for ordering Samples. 


Technical Abstracts 

Experiments to Develop Fluorine- 
Containing Tooth Pastes, Oskar Eichler 
and Ilse Appel (Univ. Heidelberg, Ger.). 
Arzneimittel-Forsch. 2, 72-7 (1952). In or- 
der to study the reaction of F- with tooth 
enamel, model expts. were undertaken 
with ingredients used in tooth paste. 
Shaking of NH,F or HOCH,CH,NH,HF 
with CaCO, or tooth powder in a hetero- 
geneous system shows that quant. removal 
of soluble F occurs already after 5 min at 
high concns.; small amts. of F are absorbed 
on the solid. F is bound more strongly at 
lower pH. (NH,)sCO, (1) or buffering sub- 
stances have little influence; lauryl sul- 
fonate (II) counteracts the reaction. Part 
of the bound F can be washed out with 
H,O, the major part is bound firmly. 
CaCO, binds F more strongly after stand- 
ing several months. The presence of I or 
II keeps more than 14 of the F in a re- 
active form. I favors the reaction of F 
with powd. teeth. Chem. Abs. 46, 20, 
9780, 1952. 


Room Disinfectant. Elizabeth Weiz- 
mann. Austrian 167,779, Nov. 10, 1950. 
rhe disinfectant which is preferably used 
in the form of a spray consists of a mixt. 
of at least 2 of the following chlorinated 
hydrocarbons: MeCl, CC},.-CCl,, or CHCI: 
CCl,. The amt. of CHCI1:CClI, in the mixt. 
is preferably below 50% by vol. Order-im- 
proving ingredients e.g. oil of turpentine, 
may be added. Cf. C. A. 46, 5346d, 6776h, 
7701g. Chem. Abs. 46, 16, 7720. 





403——C/DIVOL STANDARD 
NOVILLE 


Compares favorably with 10% infusion 
of Civet Absolute. Give life to the 
Jasmin component of fine floral bou- 
quets. Reasonably priced at 


$8.80 per pound 


NOVILLE ESSENTIAL OJL CO. 
1313 Fifth St., North Bergen, N. J. 





404—DIANTHUS CRIOSA 
NOVILLE 


Carnation?—Yes, and of deep rich fra- 
grance rarely found at this price. It lasts 
and lasts—something to remember when 
working on powder perfumes. 


$9.80 per pound 


NOVILLE ESSENTIAL OIL CO. 
1313 Fifth St., North Bergen, N. J. 





405—DOLCOURIN 


New D&O flavoring developed especially 
to serve as a replacement suggestion 
for Coumarin. High in fixative value 
and approximately equal to Coumarin 
in flavor strength and tonal quality. 


$2.50 per pound 


DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N. Y. 
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406—FRAISE PURE XX 3346 


A new strawberry flavor of unmatched 
true-to-nature properties. For lipsticks 
and cosmetics as well as for pharm- 
aceuticals and food products. 


Trial pound: $10.00 Postpaid 


SLUYS ROCKFORD, INCORPORATED 
Rockford, Michigan 





407—HYDRO MAGNOLIA 


The lovely fragrance of the Magnolia 
flower, fresh, heady and intoxicating is 
faithfully captured in this new creation. 
Its low cost makes its use of particular 
interest in many compositions. 


Price per Ib. $6.70 


ROURE-DUPONT, INC. 
366 Madison Ave., New York 17, N. Y. 





408—LANOLIN DERIVATIVES 


Oil-soluble and water-soluble emulsi- 
fiers combining desirable lanolin char- 
acteristics with ease of use in creams 
and hairdressings. Information and 
samples on request. 


ATLAS POWDER COMPANY 
Industrial Chemicals Dept., Wilmington 99, Del. 
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NEW DUAL-USE COUPON 
for 

YOUR CONVENIENCE 

for 


1. Requesting Information or Literature 


2. Ordering Samples 


The handy coupon on the third page of the Sampler Sec- 
tion is divided in two sections. As you will see, one section 
is to be used only when further information and literature 
is wanted. The other section is for ordering Samples. 


Method for the measurement of the 
covering power of cosmetic and thera- 
peutic powders. O. Jacobi (Imhausen- 
Forschung, Wiesbaden, Ger.). Fette u. 
Seifen 53, 223-5(1951). A method: is de- 
scribed for measuring the covering pow- 
ders and raw materials by detg. reflectance 
with a Pulfrich photometer. 


Flavoring Materials, Wm. E. Barch 
(to Standard Brands Inc.). U.S. 2,594,379, 
Apr. 29, 1952. When H,S is bubbled 
through a soln. of an aliphatic aldehyde 
or aliphatic methyl ketone with the long- 
est chain no more than 6 C atoms, a 
heavy white ppt. of the trithio polymer is 
obtained. When this reaction is carried out 
in a solvent, such as triethyl citrate, the 
product obtained is a stable soln. of a 
double compd. of the carbonyl compd. and 
1 mol. proportion of the monomeric thio 
analog. These solns. 
flavoring purposes. Chem. Abs. 47, 1, 232, 
1953. 


may be used for 


Fats. CXX. 8. Lipide Replacement in 
the Human Skin and its Measurement 
by Paper Chromatography. H. P. Kauf- 
mann, A. Szakall, and J. Budwig. Ibid. 406- 
8. The lipides present in the epidermis af- 
ter defatting consisted mainly of fatty acids, 
particularly oleic acid. An ext. of the skin 
(not.defatted) contained glycerides. Chem. 
Abs. 46, 14, 6851. 





409——MICROGEL WATER 
PERMANENT 999 


covers with 2% to 5% the disagreeable 
odor of cold wave liquid. 


Trial pound: $5.00 Postpaid 


SLUYS ROCKFORD, INCORPORATED 
Rockford, Michigan 





410—MUSK—T 


A faithful reproduction of Natural Ton- 
quin Musk. A solution of 2 ozs. to 1 
gallon successfully replaces the natural 
tincture 4 ozs. to 1 gallon. 


$50.00 per Ib. 


ALBERT VERLEY & COMPANY, INC. 
114-116 East 25th St., New York 10, N. Y. 





411—RESEDALIA 


The current odor note of rising popu- 
larity. Try a fraction of 1% in florals 
or perfumes in conjunction with the 
Ionones. 


1 oz. sample—$1.25 


VERONA CHEMICAL COMPANY 
26 Verona Ave., Newark 4, N. J. 
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412——RESINOID MOSS ‘‘S”’ 
Unusual, low-priced ingredient for im- 
parting Moss characteristics to almost 
any type of compound. Skilled Per- 
fumers find it invaluable in formulating 
Chypre and exotic compound for 
colognes, toilet waters, powders, soaps, 
incense, etc. 

1 Ib. $4.25 Ib.—2 oz. sample—$.75 


NAUGATUCK AROMATICS 
254 Fourth Avenue, New York 10, N. Y. 





413——ROSCENT 
Floral Rose Geranium Fragrance 


Here is a new, interesting and extremely 
economical Rose fragrance. Its delight- 
fully refreshing odor will add sales 
appeal to all of your cosmetics and 
toiletries. A trial order will convince 
you! 

2 oz. sample $1.00 1 Ib. $5.00 


AROMATIC PRODUCTS, INCORPORATED 
15 East 30th Street, New York 16, N. Y. 





CULORADORRONAEOEREADOROHAGEAUHEO UU DEREESOEONORRODEEEOGROROGEEOEtanOeOecOeeOaeiED 


Skin and Hair Tonic, Nobuaki Kondo. 
Japan. 888 (’50) Mar. 31. An equal mixt. 
of oleic and linoleic acid (100 g.) and 
30 g. cholesterol are mixed, 0.6 g. of which 
is mixed with 100 g. ale. The mixt. is 
allowed to stand for 2-3 days. If a portion 
seps. On top or bottom, it is emulsified by 
adding 95°% alc. and water and then 
mixed with perfumes. K. Kitsuta. Chem. 
Abs. 46, 16, 7719 and 7720. 


The Analysis of Cosmetics. S. H. 
Newburger (U.S. Food and Drug Admin., 
Washington, D. C.). Assoc. Food & Drug 
Officials U. S. Quart. Bull. 15, 42-8 (1951).— 
Typical formulas are given for face pow- 
ders, cosmetic creams, “cold” nail lac- 
quers; and procedures are outlined for 
these formulations for their 
components, W. T. S. Chem. Abs. 46, 10, 
1743. 
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414—WATER-SOLUBLE 
PRESERVATIVE 


Methyl Chemosept® Sodium is the 
only water soluble preservative of the 
Para-Hydroxybenzoate type. Goes into 
solution readily, protects emulsions and 
creams more effectively. 


1 Ib.—$2.60 


CHEMO PURO MFG. CORP 
32-25 Queens Bivd. Long Island City, N.Y. 


“The Sampler is always welcomed and 
read with much interest. It is a help- 
ful source of information and we thank 
you for it.” 


—from a letter written by the 
Laboratory Director of one of the best 
known cosmetic and perfume manu- 
facturers. 
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INFORMATION REQUEST FORM 


Please have further information and literature sent on 


AMERICAN PERFUMER 48 West 38th Street, New York 18, N. Y. 


409 412 400 403 
410 413 401 404 
411 414 492 405 


Please attach coupon fo your company’s letter head or comparable identification. 
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Court Rules on Use of Word 


Free, Jeris Hair Tonic Claims 

Using the word “free” or any 
other word or words of similar im- 
port or meaning for any merchan- 
dise (1) which is not in truth and 
fact a gift or gratuity and (2) 
which is contingent upon the pur- 
chase of other merchandise or the 
performance of some service was 
ordered discontinued in an initial 
decision issued by Hearing Exam- 
iner J. Earl Cox against Jules and 
Nathan Winarick and Floyd H. 
Pepper, trading as Ar. Winarick, 
Inc., New York, the Federal Trade 
Commission has announced. 

Representing, directly or by im- 
plication, that barbers are quali- 
fied for or capable of diagnosing 
or treating diseased conditions of 
the hair or scalp is also ordered 
discontinued. 

Issues raised in the complaint in 
regard to .the claims that Jeris 
Antiseptic Hair Tonic (1) is a 
cure for dandruff, (2) will relieve 
itchy scalp, (3) will prevent ex- 
cessive falling hair, (4) used with 
massage, will stimulate blood flow 
in the scalp to the extent that hair 
roots will be nourished, and (5) 
will promote or cause healthy hair 
growth or will result in a healthy 
scalp, were dismissed by the hear- 
ing examiner. 

The examiner attacked F.T.C.’s 
interpretations of Jeris’ advertis- 
ing. The examiner found that no 
claimed cures of diseased condi- 
tions were made, and distinguished 
between the relieving of falling 
hair claimed for the product, and 
the claim of prevention of falling 
hair which the F.T.C. charged to 
the concern. 

In dismissing the charges he 
stated: “The product at issue in 
this proceeding is a hair tonic not 
a medicament. The general public 
would not look upon the advertise- 


ments of a hair tonic with the 
same expectancy as they would 
upon an advertisement of a medi- 
cine having alleged curative pow- 
ers. 


Harriet Hubbard Ayers Holds 
Annual Sales Meeting 

Keith Porter, Harriet Hubbard 
Ayer president, and Jervis J. Babb, 
president of Lever Brothers Co., ad- 
dressed the three-day annual Ayer 
sales meeting held last month in 
the auditorium of Lever House, 
New York. Herbert Chapin, new 





Herbert Chapin, New Ayer sales manager, 

shows Jervis J. Babb, Lever Bros.’ president, 

a gold pencil with the sales motto AINDA 

(attention, interest, need, desire, and action) 
at the recent Ayer's sales meeting. 


sales manager, presided over the 
meeting. 

Albert Elias, merchandising man- 
ager, showed the entire line of new 
products, including a new cream, 
and the sceduled color promotion. 


American Alcolac Corp. 
Relocates Offices 


American Alcolac Corp. an- 
nounces the removal of its New 
York offices to larger quarters at 
Suite 7810 Empire State Building, 
350 Fifth Avenue, New York 1, 
N.Y., Telephone OXford 5-2482. 


Chemical Specialties Assn. to 
Meet in Washington Dec. 6-8 


The Chemical Specialties Manu- 
facturers Assn. will meet in the 
Hotel Mayflower December 6, 7 
and 8. It will be the 40th annual 
meeting. 


Braun Hobar Corp. Buys 
Kampas Mfg. Co. 


Braun Hobar Corp. of Milwau- 
kee, manufacturer of molded caps 
and other packaging specialties, 
has purchased Kampas Mfg. Co., 
plastic manufacturer of the same 
city. 


Paris Perfumes, Inc. Moves 
to New York Address 


Paris Perfumes, Inc. has moved 
from 27 East 22nd Street to 67 Iriv- 
ing Plance, New York 3, N.Y., 
Telephone ALgonquin 4-3865. 


Sees Australian Import Rules 
Forcing Local Packaging 


Australian federal import restric- 
tions force American and other 
overseas companies to either build 
their own or use local manufac- 
turing and packaging facilities in 
order to retain their Australian 
markets, according to Kenneth J. 
Eastaugh, managing director of 
Simpsons Mfg. Pty. Ltd., Melbourn 
packaging concern, upon his recent 
arrival in New York from Lon- 
don. 


J. R. Kennedy, Rexall, Canada: 
Good Pharmacy Invincible 


No merchandising competitor 
can defeat the pharmacist who op- 
erates an outstanding store, John 
R. Kennedy, chairman of the 
board of the Canadian Rexall Drug 
Co., Ltd. is quoted in an article 
about him in the May 1 issue of 
Drug Merchandising. 
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in AL Atonilice 


Our services encompass not only the supply 
of perfume and flavor materials 
but also authoritative counsel 


for their effective application in perfume, 
soaps, cosmetics and allied uses. 
We invite your inquiry. 


NEW YORK 3, N. 
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Coty Buys Controlling Interest 
in Lucien Lelong Companies 


Che controlling interest in Societe 
des Parfums Lucien Lelong, Paris, 
France and in Lucien Lelong, Inc., 
Chicago, Ill. with offices in Paris, 
New York, Chicago and Los An 
geles has been purchased by Coty 
Inc. The world business is handled 
out of Paris while the American 
business is covered through New 
York and Chicago. 

Both companies will continue to 
be operated in the future as in the 
past. Joseph Stein who has been 
president of Lucien Lelong Ince. 
since it was organized in 1927 will 
continue and there will be no 
changes in present policies or per 
sonnel according to Philip Cortney, 
president of Coty, Inc. 

In explaining the purchase, which 
it is understood is 55°; of the 
stock of the Lucien Lelong com- 
panies, Mr. Cortney stated that 
Coty aided Lucien Lelong in get 
ting established in the perfumery 
business in Paris and as a result a 
friendly feeling has always existed 
between the two companies. Lucien 
Lelong, now well advanced in years, 
and a number of the larger stock- 
holders in the Lelong companies 
desiring to retire agreed to. sell 
their interests to Coty Inc. Origi- 
nally Lucien Lelong was a cou 
turier exclusively. 

\ new corporation, the Lucien 
Lelong Co., will conduct the opera 
tions. Coty Inc. has not acquired 
the Lelong building. 


Plans Custom-Blended Powder 
Sales in Drug Stores 


Distribution — of its custom 
blended face powder through drug 
and department stores has been 
planned by Georgette Klinger. The 
product, first solely available at 
the firm’s New York house, would 
be blended either by demonstra 
tors or threugh the use of a skin 
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Hazel Bishop, Hazel Bishop Co., and Robert 

L. Moore, Bureau of Advertising, American 

Newspaper Publishers Assn., at the recent 

luncheon of Merchandising Executives Club 
of New York. 


chart, upon which the customer 
would check off her complexion 
characteristics. The retailer would 
mail the order to the New York 
salon, where the powder would be 
blended. 


Revlon Licenses Israel Firm 
to Manufacture Its Products 


Revlon products will be manu- 
factured in Israel, under license 
from Revlon International Corp. 
of New York, by the Calumet Co. 
of Tel Aviv. Appearance and qual- 
ity of the products will be identical 
with those made in the United 
States. 


Flavor, Perfume Output 
Down 7 Per Cent in 7°52 

Fotal U. S. flavor and perfume 
materials output dropped 7 pet 
cent In 1952 as compared to 1951, 
according to U. S. Tariff Commis- 
sion preliminary statistics. Sales of 
flavor and perfume materials, how 
ever, rose from 25,000,000 — Ibs., 
valued at $40,000,000, in 1951 to 
26,000,000 Ibs., valued at $40,000,- 
000 in 1952. 

Potal U. S. output of flavor and 
perfume materials amounted to 
28,000,000 pounds in 1952 against 
30,000,000 pounds in 1951. 





Survey Shows Buyers Expect 
Increased Perfume Sales 


Perfume sales this Christmas are 
expected to be “appreciably 
greater” by 27°, of a panel of 132 
store buyers in leading department 
and drug stores over the country, 
68°), anticipating 1953 sales “about 
the same” as those of 1952. Polled 
by Bennett-Chaikin, marketing re- 
searchers, the buyers reveal that 
their sale of perfume on special oc- 
casions is divided as_ follows: 
Christmas—63°%, of special occa- 
sion sales; Mother’s Day—14%; 
Easter—8°%; Valentine’s Day—8%; 
Other—7°%. 

The importance of Christmas 
sales is emphasized by the fact that 
almost half, 47°%, say their Christ- 
mas sales account for more than 
60°(, of special occasion business, 
and none of them place it at less 
than 20°,. Among other special 
occasions, less recognized in the 
stores’ promotion plans, Mother's 
Day runs well ahead, with 17% in- 
dicating Mother’s Day accounts for 
over 20°, of special occasion sales. 

Men are revealed as buyers of a 
much greater share of the perfume 
sold at Chrstmas than of year- 
round sales, 63°; of the store buy- 
ers Claiming men buy over 40°% of 
the Christmas sales but only 23°, 
reporting that men buy over 40°% 
of their year-round sales, the sur- 
vey states. 


J. F. Bullock Canadian Toilet 
Goods Mfrs. Assn. President 


J. F. Bullock, ‘Toronto, was 
elected president of the Canadian 
Toilet Goods Mfrs. Assn. at the 
organization’s annual convention 
in Quebec City. Other officers 
elected were: first vice-president, 
C. L. Bean; second vice-president 
EK. <A. Williams: third _ vice- 
president, Andre Ligne; treasurer, 
R. Fairbanks; secretary, F. R. Mc- 
Brien. 
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Patricia Morrison, fashion and beauty co- 
ordinator for Toni Co., boards United Air 
Lines at Chicago on her way to New York 
to receive an award as outstanding alumnae 
of Tobe-Coburn School for Fashion Careers. 


Hudnut Divides Foreign Opera- 


tions Into Three Divisions 


Division of Warner-Hudnut, 
inc.’s foreign business in 122 coun- 
tries into three major geographical 
operations has been announced by 
president Elmer H. Bobst. 
Frank CC. Cleary, 
Hudnut’s manager for 
was named director of 


Warner- 
Canada, 
British 
Eastern 


Commonweakh.. and Far 
operations. 


Robert H. 


















NOW AVAILABLE 


CERAMOL 
SELF-EMULSIFYING 
WAX 


CERAMOL is a new emulsifier 
especially designed for those 
hard-to-make emulsions. It pro- 
extremely stable oil-in- 
water emulsions with oils, either 
with or without lanolin. These 
emulsions are even stable to 
acids, alkalis and metal salts. 
They can be produced over a 





duces 


wide viscosity range by a simple 
agitation. 


CERAMOL is sate to use. 
It is not an irritant on hu- 
man skin. On the contrary, 
it possesses useful emoll- 
ient properties and is der- 
matologically innocuous.* 
© Write for samples, clinical 
data and technical bulletin 


307 on applications and sug- 
gested formulas. 
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ACETO 
CHEMICAL CO., INC. 


40-40 Lawrence Street 
Flushing 54, N. Y. 
Independence 1-4100 


Warner-Hudnut’s Manager for 
Mexico, was named director ol 
Latin American operations. Paul 
R. van der Stricht, former secre- 
tary of Heyden Chemical Co. and 
president of Heyden Export Corp. 
has joined Warner-Hudnut and 
was named director of European 
operations. Mr. Gleckner will also 
serve as director of administration 
for the new foreign organization. 

The firm’s foreign business in 
pharmaceuticals and cosmetics is 
claimed to have exceeded $27,000, 
QOO last year. 


Owens-Illinois Glass Co. 
Promotes Three Executives 


Owens-Illinois Glass Co. has as- 
signed three men new and_ in 
creased responsibilities in its sales 
and marketing program. 

Harold J. Carr, as director of 
business research, will coordinate 
market studies, analyses and fore- 
casts on the national economy, the 
glass industry and the industries 
that Owens-Illinois serves. Henry 
C. Rudy has been named director 
of merchandising and will coordi- 
nate the merchandising activities 
the company and its subsidiaries. 
EK. L. Herron has been named di 





Gives extremely 
stable O/W 
emulsions for 


Vanishing Creams 
Depilatory Creams 
Foundation Creams 
Cleansing Creams 
Cream Shampoos | 


Medicated 


Ointments 
Ointment Base 


and other 


specialties 





tical manufacturing experience of nearly 
100 years’ specialization in beeswax and beeswax 
compounds are at your service without cost or 
obligation. Write about your beeswax problems to 
WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1855 


Spermaceti—Ceresine —Red Oil—Yellow Beeswax —Composition 
Waxes — Stearic Acid — Hydistear 


ordinate the advertising activities 
of the company and its subsidi- 
aries. 


Max Factor, Jr. and Wife Home 
After Three-Months’ Tour 


Max Factor, Jr., president of 
Max Factor Make-up Studios, and 
his wife, Mildred, have returned 
to their Beverly Hills home after a 
three months’ business tour of Eu- 
rope, including England, France 
Belgium, Holland, Switzerland, 


Italy and Ireland. 





Max Facior, Jr. and his wife Mildred upon 
their arrival in Paris. 
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Fragrance Foundation Names 
New Members to Committees 


New members for 1953-1954 have 
been appointed to the five stand- 
ing committees of The Fragrance 
Foundation, president H. Gregory 
lhomas, president of Chanel, Inc., 
has announced. 

Serving on the Trade Relations 
Committee are Leo Talamini, 
chairman; Helen Blake, E. W. Ma 
honey, Jean Millon, Guy Roche 
elle, Richard Salomon, and Alvin 
Welvzel. 

On the Educational 
Committee are Kathleen Spencer 
Cory, chairman; Amelia Bassin, 
Pegey Bell, Neva Bradley, Hazel R. 
Cades, Jill Jesse, Dawn Norman 
and Esther Rowley. 

The Public Relations Commit 
tee is composed as follows: Donald 
Brvant, chairman; Ruth Boyle, 
Charles C. Bryan, Robert Horsey, 
and E. K. Stoyanofl. 

Che Program Committee consists 
of Thomas B. Haire, chairman; 
Bernice Peck, Pierre Coutin, Sarah 
Lee; Owen Stoner, and Herbert 
Storter. 

On the Membership Committee 
are Frazer V. Sinclair, chairman; 
J. I. Poses, J. S. Wiedhopf, and Mi 
chael Lemmermeyer. 


Publicity 


B. T. Bush, Jr. Goes to 
Midland for Dow Chemical Co. 


B. T. Bush, Jr., has been ap 


pointed to handle aromatic sales 


for The Dow Chemical Co. He 
will be associated with the fine 
chemical sales section and make 


his headquarters in Midland. He 
served the past three years as head 
of the company’s aromatics labora 
tory in Jersey City, N. J., and prici 


to that held the same position lor 
several years with Bush Aromatics 
Inc. until the firm was acquired by 
Dow in 1950. 

Dr. D. E. Pletcher, director of 
Dow's Aromatics Department, has 
appointed John Hancock, 
ated with the department for some 
time, to succeed Bush as head of 
the Jersey City laboratory. 

B. T. Bush, Sr., former head of 
Bush Aromatics Inc. and active in 
Dow's aromatics 


associ 


program since 
1950, is continuing to serve in a 
consulting capacity on special 
phases of aromatics research and 
development. Donald Williams, di- 
rector of sales has announced that 
the company is now offering ex 
panded service in the field of in 
dustrial correctives through 
increased personnel in the Mid 
land and Jersey City laboratories. 
[his move makes possible greatet 
utilization of Dow technical sales 
and production facilities. 


odo1 


Foragers Hold 
Annual Meet 


The Foragers held their annual 
meeting June 20 at Travers Island, 
New York. 


Coty Appoints Dr. T. H. Rider 
Director of Cosmetic Research 


Philip Cortney, president — of 
Coty Inc., has announced the ap 
pointment of Dr. T. H. Rider as 
director of cosmetic research of 
Coty, Inc. Dr. Rider was formerly 
director of research and develop- 
ment of the Lever Brothers Co. 
Mr. Cortney also announced the 
appointments of two other execu 
tives in Coty’s 
Laboratories. 


general research 


Jean Martin — has 





Adolph Weinberger, Melvin A. Block, of the Block Drug Co., Samuel Rubin, of Faberge Per- 

Drug & Cosmetic Div. of the Joint Defense Appeal admire a plaque presented to Wein- 

berger in recognition of his contributions in the fight to protect American democratic liberties, 

a} a recent J.D.A. dinner in New York, Left to right are: Jack |. Poses of D'Orsay Sales Co., 

Adolph Weinberger, Melvin A. Block, of the Block Drug Co., Samuel Rubin, of Faberge Per- 
fumes, and Leo Bertisch, president of United Cigar-Whelan Stores Corp. 
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Dr. T. H. Rider 


been made director of the labora- 
tories and Dr. Yolande Valer has 
been named assistant to the di- 
rector. 


Among Our Friends 


JAMES H. McNAMARA, dean 
of the sales staff of Fritzsche Bro- 
thers, Inc., has retired after 35 
years of service with the company. 
He was honored at a cocktail party 
and dinner tendered him by his 
firm on July 1 at the New York 
Athletic Club. 


NATHAN R. C. FRETZ, who 
was associated with Dodge & OI- 
cott Inc. for 28 years, has joined 
the Aromatics Division of Verona 
Chemical Co., Newark, N.J. in a 
sales capacity. Mr. Fretz was grad- 
uated from the University of 
Pennsylvania taking the degree of 
Bachelor of Science in Economics 
after which he served for several 
years in the advertising business. 
He joined Dodge & Olcott Inc. in 
1925 in the foreign department 
shifting over later to sales where 
he specialized in perfumer materi- 
als including the deLaire special- 
ties. In his new 
concentrating on aromatic 


position he is 
chemi 
cals and various associated lines of 
perfume materials including the 
natural floral products of J. & E. 
Sozio, France, for whom 
his company is American represen 
tative. 


Grasse, 


PAUI BEDOUKIAN is” in 
France, visiting friends in Paris 
and Grasse. 


JAMES R. BODINE has joined 
the market development depart- 
ment of Heyden Chemical Corp. 


L. TRACY SHEFFIELD, presi- 
dent of Shefheld Tube Corp. of 
New London, Conn., has been re- 
elected as director of the Connectt- 
cut Chamber of Commerce. 
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Fine 
Custom 
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and 
Perfume 


Specialties 


Compagnie Parento, Inc. 


Croton-On-Hudson 
New York 


Compagnie Parento, Ltd. 
Toronto, Ontario 


Montreal, P. Quebec 
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JOHN B. CALKIN, chemical en- 
gineer and consultant with offices 
in New York, has been named as- 
sistant to the president, Foster D. 
Snell, Inc., New York. 


WILLIAM H. HOTTINGER 
Jr., newly elected president of the 
Flavoring Extract Manufacturers 
\ssn., who has been associated with 
Boweys Inc., Chicago, Ill. for many 
years, has numerous other activities 
which aid him in his association 
work. He is a member of the legisla- 
tive committee of the Chicago 
Assn. of Commerce and Industry; 
and is vice chairman of Division 24 
on groceries, confectionery and 
food products. He is also a member 
of the Chicago Assn. of Credit Men. 
He was graduated from the North- 
western University School of Law 
and is a member of the American 
Bar Assn. and is a shriner in the 
Masons as well as a past com- 
mander of Eaton-Priddy Post of the 
American Legion. 


LUIS De HOYOS Jr. of Synfleur 
Scientific Laboratories, Monticello, 
N.Y. has returned from an airplane 
trip to Europe. While abroad Mr. 
deHoyos visited London, Paris, Am- 
sterdam, Madrid and also stopped 
in Switzerland. While in Spain he 
visited the town of Pates where his 
father, the late LUIS DeHOYOS 


was born. 


ANSON B. NIXON has resigned 
as vice-president of Hercules Pow- 
der Co. to accept the post of chair- 
man of the board, succeeding 
CHARLES A. HIGGINS, who has 
resigned from that position and 
from membership in the company’s 
finance committee. ALBERT E. 
FORSTER, Hercules _ president, 
will fill the latter vacancy. 


DR. EMIL OTT, Hercules 
Powder Co. research director, is in 
Europe for a two months’ stay as 
delegate from. scientific organiza 
tions in the U.S. to a series of inte 
national science meetings. He will 
visit Switzerland, Germany, France, 
The Netherlands, England, Den 
mark, and Sweden. 


DAVIS FACTOR, board chair 
man of Max Factor & Co., his wilt 
and their 18-year old son, DAVIS, 
Jr., are on a six-weeks’ trip via ait 
plane to Hong Kong, Singapore, 
Fokyo and Australia. A business 
trip for the elder Factor, it is a 
graduation present for their son, 
who was graduated June 18 from 
Beverly Hills High School. They 
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are expected to return early in 
August. 


R. E. HORSEY, vice-president in 
charge of sales of Givaudan-Dela- 
wanna, Inc., and its associate com- 
pany, Sindar Corp., recently par- 
ticipated in the weekly radio pro- 
gram of the American Chemical 
Society broadcast over Station 
WNYC-AM and FM, New York. 
Mr. Horsey was interviewed by 
EDWARD J]. REARDON of the 
American Chemical Society on the 
subject of how pleasant 
aromas are finding new jobs in in- 
dustry”. 





Edmund J, Dempsey 


EDMUND J. DEMPSEY has been 
named general manager of manu- 
facturing for Lehn & Fink Prod- 
ucts, Inc. 


JOHN L. CASSULLO, president 
of Dodge & Olcott, Inc., 180 Varick 
St., New York 14, N.Y. is on a brief 
business trip to Europe. Mr. Cas- 
sullo’s itinerary includes both 
France and Italy and he plans to 
be away for several weeks. 


WILLIAM D. ACKLEY has been 
appointed manager of van Amerin- 
gen-Haebler, Inc.'s Chicago offices. 
He has represented the company 
in the Mid-West since 1946 and is 
currently vice-president of the Chi- 
cago Perfumery, Soap and Extract 
(ssn. 


HANS F. DRESEL, Felton 
Chemical Co., who is a founder of 
the American Assn. of Candy Tech- 
nologists was formally presented 
with the 1953 Stroud Jordan Me- 
morial award at the meeting of the 
association in Atlantic City June 
17. Mr. Dresel was cited for his 
untiring and successful efforts to 
promote and stimulate interest in 
candy technology and especially 
for his work as chairman of the 
Candy Production Conference 





which is held annually at Lehigh 
University. 





Fred Schumm 


FRED SCHUMM has been ap- 
pointed manager of the Ungerer & 
Co. flavor department. He _ will 
make his headquarters at the 
Totowa, N.J., plant. 


HAROLD HUTCHINS, pub- 
lisher of the useful and informative 
Drug & Cosmetic Newsletter, who 
was formerly editor of American 
Druggist, has been named associate 
publisher of Family Digest a new 
consumer magazine to be distrib- 
uted through drug stores. He will 
continue to publish the Drug & 
Cosmetic Newsletter. 


EDWARD H. LITTLE, chair- 
man of Colgate-Palmolive-Peet Co. 
has been awarded the honorary de- 
gree of Doctor of Laws by Davidson 
College. 


MRS. EVA K. GOSSETT, presi- 
dent of the American Pharmaceuti- 
cal Co. is on an extended business 
trip to France, Italy and Switzer- 
land. 


GERTRI'DE L. PEARL who 
has been associated with the Norda 
Essential Oil & Chemical Co. for 
24 years, retired July 1. 


JOHN LITTLE and WALTER 
REIFENBERG have’ been = ap- 
pointed assistants to DR. EP.NEST 
MIANGOLD, chief chemist of the 
\rrow Labs., Inc. research depart- 
ment. 


WILMORE H. MILLER has 
been named vice-president — in 
charge ol operations ol the Toni 
division of the Gillette Co. 


LOIS \NN ZIMMERMAN, 
daughter of MR. and MRS W. F. 
ZIMMERMAN of the _ private 
brand cosmetics concern, was re- 
cently married to DR. ARTHUR 
CHANDLER of Detroit, Mich. 
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W. J. BUSH « CO., Inc. 
Cotiell OL, 


19 West 44th STREET, NEW YORK 36,N.Y.  ¢ MUrray Hill 7-5712 


JOHN HORN 835-839 TENTH AVE., NEW YORK 19, N.Y. 
DIE STAMPING ENGRAVING EMBOSSING 


Telephone * Cable Address 
COLUMBUS 5-5600 HORNLABELS NEW YORK 
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DIE AND LABEL COMPANY MASCARA 


Creators of fine Vatels, ¢ Tags and - Fackages rs UPPOSITORIES . - A; 
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MISS HERTA DE KREITH 
has been appointed assistant sales 
promotion manager by Lentheric, 
Inc. 





Miss Herta de Kreith 


PAUL C. MEELFELD has been 
appointed sales promotion manager 
in charge of container operations 
at Robert Gair Co., Inc., New 
York. 


MYRON L. PENN has been ap 
pointed divisional sales manager olf 
Charles Antell, Inc. for New York 


State and the metropolitan New 
York area. 


JAMES McKNIGHT, George 
Lueders & Co. salesman, who has 
been with the company over 47 
years, celebrated his  eightieth 
birthday recently. 


LAWRENCE E. HORNER has 
been named export manager of two 
Vick Chemical Co. subsidiaries, the 
Alfred D. McKelvy Co. and Prince 
Matchabelli, Inc. 


ED BLOCKINGER, | president 
and general manager ol Elleni Cos 
metics Corp., is master of cere 
monies of an audience-participa 





Ed Blockinger 


tion radio show in Santa Barbara, 
Cal. 


CHARLES W. SHAROT has 


been appointed sales manager in 
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charge of tube sales of the Sun 
lube Corp., a division of the 
Bristol-Myers Co., Hillside N. i 
Mr. Sharot will be remembered fox 
his former connection with the 
Scovill Mig. Co. 


WILLIAM F. FISCHER, Mag- 
nus, Mabee & Reynard Inc. is rest- 
ing at his home alter a siege in the 
hospital following a heart attack. 
His host of friends in the industry 
will be glad to learn that he is 
rapidly recuperating. 


HARRY B. McCLURE, who has 
been with the Carbide and Carbon 
Chemicals Co., Union Carbide and 





Harry B. McClure 


Carboén Corp. division, since 1938, 
has been appointed executive vice 
president. For the past 20 years he 
has dealt with the development ol 
new chemicals and their new indus- 
trial uses, 


BARBARA CAILLER of = Ar- 
thur G. Cailler Co., New York, 
N.Y. brokers in essential oils and 
allied items is on an extended 
business trip abroad which includes 
visits in France, Great Britain, 
Italy and Switzerland. 


ROY W. HAGELIN has been 
named eastern representative of de 
Laire, Inc. Previously he was four 
and half years with S. B. Penick 
& Co. and for 16 years with Dodge 
& Olcott. 


JACK R. ERICKSON has been 
appointed by Lehn & Fink Prod- 
ucts Corp. as its regional sales su- 
pervisol on the west coast. His 
headquarters will be at 6132 South 
Mansfield Ave., Los Angeles. 


GEORGE McGLYNN, Magnus, 
Mabee & Reynard Inc. who was 
formerly president of the Essential 
Oil Assn. of the U.S. is back at his 
desk following his recovery from a 
heart attack. 


DR. DANIEL L. COUCH, who 
is one of the founding mem- 
bers of The Toilet Goods <Assn.’s 
Scientific Advisory Committee, has 
been raised to the Fellowship of the 
Royal Institute of Chemistry of 
Great Britain and to the Fellow- 
ship of the Canadian Institute of 
Chemistry. Dr. Couch has many 
years of scientific experience behind 
him; his scientific career stretches 
back as far as 1903; countries in 
which he has practiced include 
England, France, the United States, 
Canada, and South America. He 
has been a Fellow of the British 
Chemical Society since 1909, and 
is also a Fellow of the Royal Society 
of Arts, American Chemical So 
ciety, the Society .6£ Chemical In- 
dustry, and the Cosmetic Chemists. 


PRINCE AND PRINCESS ART- 
CHIL GOURIELLI (Helena Ru- 
binstein), accompanied by Gourielli 
publicity director Patrick O’Hig- 
gins, sailed recently for Europe 
aboard the “Queen Elizabeth”. The 
Gouriellis will visit Rome, where 
they will open an art exhibit spon- 
sored by Helena Rubinstein. 


JOHN B. BRENNAN, formerly 
with Helen Neushaeter, Inc., has 





John B. Brennan 


been appointed Peggy Sage sales 
manager. MISS RUTH A. BOB- 
BIT'T has been appointed promo- 
tion director. 


JOHN R. LYONS has been ap- 
pointed technical representative of 
Sindat Corp., New York, N. Y. He 


is a graduate of Holy Cross college. 


ROLAND MICHEL, 1163 S. 
32nd Ave., Omaha, Neb. advises 
that he is starting a perfume busi 


Hess. 


DR. ROBERT W. CAIRNS, as- 
sistant director of research for Her- 
cules Powder Co., has been named 
vice-chairman of the Research and 
Development Board, a staff agency 
of the Secretary of Defense. 
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Dr. Alexander Katz Co. 


division of 


F. RITTER & CO. 
Les Angeles 39, California 


Branch Offices in Principal Cities 








When Ordering 
Aromatic Chemicals 
SPECIFY 


GIVAUDAN 


To Assure 
Quality, Uniformity 
and Olfactory Dependability 


Givaudan- 
Delawanna «- 


Leaders in Aromatic Chemical Research 
330 West 42nd Street 
New York 36, N. Y. 


Branches: Philadelphia Boston Cincinnati 
Chicago Seattle Los Angeles Toronto 


Detroit 
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1 LANOLIN 


Write or Phone us for 


Samples and Prices 
| 


Lanolin Anhydrous 
USP 
Superfine Grade 
Cosmetic Grade 
Pharmaceutical 


Grade 


Over 28 Years of Experience in the 


Lanolin Field 


Come to us for Technical Advice 





Croda Incorporated 
51 Madison Avenue, New York 10, N. Y. 
Tel. Murray Hill 3-3090 








Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Isobuty! Quinoline 
Butyl Anthranilate 


Iso Propyl Quinoline e 
Ethyl Anthranilate e 


Skatol 
Linalyl Anthranilate e 


Linaly! Isobutyrate 


AIRMOUNY 


CHEMICAL-’CO., INC. 
600 Ferry Street Newark 5, N. J. 








@PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


@ ABOVE U.S.P. 
STANDARDS 






Pow) 


Serving the Trade for 101 Years 


THEODOR LEONHARD WAX CO., INC. 


HALEDON, PATERSON NEW JERSEY 
Western Distributor: A. C. Drury & Co., 219 E. North Water St., Chicago, Ill. 


@ Samples will gladly be sent 
on request—at no obligation 
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Henry Heidt 


HENRY HEIDT has joined the 
metropolitan sales staff of Dodge 
& Olcott, Inc. A sales representa- 
tive in this industry since the end 
of the war, Mr. Heidt has also been 
associated with the National Biscuit 


HART HARRIS, " New Eng- 
land representative ot S. B. Penick 
& Co., New York, was chairman of 
the committee on arrangements of 
the recently held annual banquet 
of the New England Pest Control 
Assn. at the Boston University Club. 


ALBERT PLAUT, director of 
advertising and promotion of Dor- 
othy Gray, Ltd., New York, N. Y. 
was the speaker at the June 3 
meeting of the Merchandising Ex- 
ecutives Club in the Hotel Shel- 
don, New York. The fascinating 
story of how the Wedgwood line 
was created and merchandised was 
told in an __ interesting way. 
Through this line the company 
achieved a position of eminence in 
the fragrance end of the business. 


NORMAN C. CHADWICK has 
been appointed vice-president in 
charge of sales promotion at Avon 





C. Monroe Wiegand 


Products, Inc. Connected with 
\von since 1924, he had been gen 


eral sales promotion manager since 
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Jack Melody 


Co. and Schoonmaker Labs. Also 
new to the D&O sales staff is JACK 
MELODY, formerly sales engineer 
with the Ethyl Corp. for five and 
one-half years according to an an- 
nouncement oer the ann 


JOHN’ HEHNKE has been ap- 
pointed field sales manager for the 
Allen B. Wrisley Co., to direct field 
operations in the drug and grocery 
divisions; WILLIAM A. WRIGHT 
as merchandising manager, in 
charge of the merchandising pro- 
grams in the drug and grocery 9 
sions; L. NORTON WRISLEY 
sales manager of the drug division: 
and IRA QO. FASH, formerly mar- 
ket, manager, as assistant to the 
general sales manager. 


JACQUES RIEDWEG, a direc- 
tor of Givaudan & Cie., Paris, has 
returned to France following a Visit 
to the United States. While in this 
country, Mr. Riedweg attended the 
conventions of the Toilet Goods 
Assn. and the Society of Cosmetic 
Chemists. 


1946. C. MONROE WIEGAND, 
director of purchases for Avon 
since 1918, and with the concern 





Norman C. Chadwick 


for 23 vears, has also been named 
vice-president according to an an- 
nouncement by the company. 


ANDRE PROT, commercial di- 
rector of Parfumerie Lubin, Cour- 
bevoie, France flew to the United 
States early in May for a_ two 
months trip to the East and Middle 
West of the United States to be 
followed by a trip to Mexico City, 
Havana and Montreal before he 
returns to France. Mr. Prot made a 
study of the market for Lubin 
products which before the war en- 
joyed a wide sale in this hemi- 
sphere. He is the son of Marcel 
Prot, is a graduate of St Cyr, the 
West Point of France; and during 
the war served in the cavalry. 


CHARLES T. LIPSCOMB, JR., 
president of Lever Bros. Co.’s Pep- 
sodent Division, was named Sales- 
man of the Year at the Sales Exec- 
utives Club in Chicago for his arti- 
cle “I Want My Boy to Be a Sales- 
man” in Look Magazine. 

MAE H. ENRIGHT has joined 
Mary Chess, Inc., as traveling rep- 
resentative for the Mid-West. 


Obituary 


F. Semler Dieterich 
F. Semler Dieterich, 57, vice- 
president in charge of merchandis- 





F. Semler Dieterich 


ing of the Mennen Co., Morris- 
town, N.J., died June 18 after a 
long illness. 

He joined the Mennen Co. as 
advertising manager in 1933, after 
having been in the advertising 
field with Frank Presbrey Co. In 
1936 he was named general sales 
and advertising manager at Men- 
nen, in 1938 he became second 
vice president and in 1950 vice- 
president in charge of merchandis- 
ing. 

\s chairman of the Mlrs. Com- 
mittee of the Natl. Wholesale 
Drugegists Assn. he instituted many 
studies of inventory and buving 
practices in the retail drug field. 
He was an enthusiastic worker in 
behalf of Fair Trade. 
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CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM. 


NATURALLY SUPERIOR FOR THE SKIN AND HAIR 


Yes, the AMERCHOLS ARE NATURALLY different, and NAT- 
URALLY better for the skin and hair. They are highly effective 
emulsifiers, emollients and penetrants. 


The AMERCHOLS are Natural non-ionic surfactants which we 
isolate in purified form from animal tissues. The AMERCHOLS 
are stable in the presence of acids, alkalies and most drugs 
and we know of no case of an allergy due to an AMERCHOL. 


Our research laboratories are available to you for advice and information on formulation. Zz 
ean ace 
Write on your business letterhead for technical literature. Senne 
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suspend with VEEGUM 


NEW BULLETIN, A122, just off the press, explains 
why VEEGUM maintains complete and permanent 
suspensions at lower viscosities than organic gums, 
or suspends more efficiently at equal viscosities. ' 
VEEGUM is easily dispersed in hot or cold water. 
It provides free flowing suspensions, and smoother creams and lotions. 








Thixotropic characteristics give added suspending ability. Prepara- 
tions made with VEEGUM retain their stable suspending ability over 
prolonged periods of storage. WEEGUM is white, opaque, non-tacky, 
and non-gelatinous when dispersed in water. 
VEEGUM is non-toxic, non-irritating, and inorganic. It is highly 
<ol purified Colloidal Magnesium Aluminum Silicate. Use VEEGUM for 

} ' rf improved suspension, emulsification, and thickening. 


Our expanded plant is now supplying VEEGUM to meet the steadily 
increasing demands of the cosmetic industry. Write today for the 
new technical bulletin A122, the complete VEEGUM story. 


R. T. VANDERBILT CO. 


SPECIALTIES Qg DEPARTMENT 
>---- 230 PARK AVENUE, NEW YORK 17, N. Y.----; 


(] Please send technical bulletin A122. 
0 Please send sample of VEEGUM. 


NAME 


POSITION 


(Please attach to, or write on, your company letterhead ) 
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Market Report 





Market Active; Vani 


HILE orange oil displayed 

a greater degree of strength 

and vanilla bean prices 
scored gains, price movements 
were generally centered upon a 
number of basic chemicals over the 
past month. The advances in the 
basic chemical group brought some 
items, such as dry forms of caustic 
soda, sodium bicarbonate, the 
benzoates, citric acid, and sodium 
citrate, to the highest levels in 
several years. 

Chlorine and ammonia, two othe1 
basic items for industry, shared in 
the upward price trend. The ad 
vances in citric acid and sodium 
citrate were due in some measure 
to higher soda ash costs although 
makers explained that there had 
been an accumulation of increased 
costs over a period of several years 
such as labor, container and other 
charges. 


Flurry in Vanilla Beans 


\ rather marked flurry in the 
demand for vanilla beans followed 
closely on the heels of an an- 
nouncement by coumarin manu 
facturers to the effect that they 
were discontinuing further sales of 
their product for use in pharma 
ceuticals, foodstuffs or other edi 
ble products pending final results 
on tests now being conducted to 
determine possible harmful effects 
from consumption of the material. 
Despite a generally tight supply 
position in vanilla beans, trade 
factors stated that 125 tons of 
beans changed hands in a rela 
tively short period. The activity in 
vanilla beans was accompanied by 
a rise in prices due to the high 
prices prevailing in the principal 
primary centers, namely Marseilles, 
Madagascar, and Mexico. 

Some trade factors were in- 
clined to discount the reports cun 
rent to the effect that the upturn 
in vanilla sales was due to the dis 
continuance of the use of coumarin 
lor edible purposes. Coumarin had 
been used in edible products for a 
great many vears. However, some 
concern was expressed regarding 
the rather sharp increase in con- 
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sumption in more recent years. 
The article will continue to be 
sold for technical purposes. Pro- 
duction of coumarin during the 
vear 1952 amounted to 291,000 
pounds according to official data. 
Sales of the material during the 
year amount to 343,000 pounds. 


Citrus Oils Strong 


\ seasonal upturn in the de- 
mand for citrus oils has been 
rather late in getting started be- 
cause of the unfavorable weather 
over the past few months. How- 
ever, prices of both lemon and 
orange displayed a rather marked 
degree of strength in view of a 
generally light supply situation. 
The volume of Floridian orange 
oil produced over the past season 
proved to be below expectations. 
Moreover, Californian oil from the 
next crop will not appear on the 
market for some time. There ap- 
pears to be little hope for any im- 
provement in the supply of domes- 
tic lemon oil. Some moderate 
quantities of lemon have been ar- 
riving here from Italy but they 
failed to have the slightest influ- 
ence upon local prices. Once the 
heavy consuming season sets in de- 
mands are likely to run far in ex- 
cess of the available supply. Be- 
cause of the large exports of fresh 
fruit to Russia and other countries 
at fancy production ol 
lemon oil in Italy has been negligi- 
ble in recent months. 

Future supply of neroli and rose 
is expected to be ample. The rose 
crop is reported to be good this 
year both as to quality as well as 
quantity. Lavandin appears to lean 
toward the firm side. Private ad- 
vices from France stated that the 
market was extremely strong at 
the Lavandin Carnival at Riez 
which opened early in May. Some 
fairly heavy sales were placed for 
the account of principal buyers of 
Grasse and Montbrun. Because of 
the lack of rains and the increase 
in prices of all articles consumed 
or used by the farmer, the future 
suggests continuation of exceed- 
ingly firm conditions, it was said. 


pi ic Cs, 


lla Gains 


While it will be another sixty 
days or more before distillation of 
new crop spearmint or peppermint 
gets underway, prices on both oils 
showed a greater degree of soft- 
ness. Prices of new crop spearmint 
oil fell below $7 per pound for 
July-August shipment from the 
mid-West. Early reports have indi- 
cated that the coming crop of 
spearmint will be 15 percent larger 
than last season although weather 
conditions between now and cut- 
ting time could very well change 
the picture. 


Menthol Weak 


The menthol market was in a 
peculiar position. Prices on Bra- 
zilian menthol softened despite the 
uncertainty of obtaining import 
licenses and a reduced production 
in Brazil this year. Prices for 
Japanese menthol dipped to $7.35 
per pound but quickly recovered 
on continued firm prices from the 
primary center. Absence of any 
real consumer demand served to 
have a softening influence upon 
the general tone and the Korean 
peace reports likewise served to 
brighten the possibilities of an 
easier supply picture for the more 
distant tuture. Stocks have been 
accumulating in China and some 
fairly low prices have been quoted 
out of that country for shipment 
to Europe and Canada. 


Glycerin Firm 


No price movements were noted 
in glycerin but the market contin- 
ued to work into a firmer position. 
\ further drop in imports was 
noted in the face of a good buying 
movement. Future buying was re- 
ported as quite brisk with some in- 
terests showing concern over a com- 
ing seasonal decline in domestic 
production. Normally some pro- 
ducers close their plants for a week 
or two for vacations. Vegetable 
waxes were featured by rather sub- 
stantial advances in carnauba and 
ouricury. The trend in rosin was 
downward with gum prices falling 
close to the government support 
level. 
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ESSENTIAL OILS DORIS: Sircesnsnsnis Ola lo PO. Cucnaeeeeonvacs 85.00 110.00 
Cloves, from buds ...... 9.50@ 10.00 PE. ccneccssneewert 210.00@ 270.00 
All prices per lb. unless otherwise speci- RE iis ew acikewes/esierie’ 2.404 3.00 Nutmeg, East Indies 3.004 = 3.50 
fied. SIE. so ekncausessieace 2.10@ 2.35 Ocotea Cymbarum ...... 70a 1,00 
[EME séecnsvonccasd 18.00@ 25.00 CONE, iv secssbuwasees 5.604 7.85 
Almond Bit, FPA per Ib. 3.40@ 3.80 PE. “Aisi tuarsnecewnns 4.35@ 5,25 DEERE weiaveneniness 15.00@ 48.00 
DOC TEMG cscccesces 09a 90 EN oc6s40duvcabasoas 4.25@ 5.20 Orange, Florida ......... 80@ = 1.00 
Apricot Kernel .......... 45a 60 Dill RN Oo re iy 3.904 4.70 
RE can eeu ese eec enews 175@ 2.00 MO scasusuakacwkees 4.100 1.60 hg MN. ccunceceen 1.25@ 
Angelica Root .......... 80.00@ 115.00 eee, EOGAM. .ccccccscs 3.004 3.90 NN, ky cicciee mite 800d 
Angelica Seed .......... 60.00@ 90.00 EE Terre 6.00G 6.85 CREE, piniscrecccuces 2.15@ 2.85 
NN, WIS she sessnisas 190@ = 2.30 Eucalyptus Orris Root, concrete (0z.) 6.50@ = 8.75 
PD <tcbekcadenihsuem 1.00@Nom’I,. PRED cascntdassyesas 20a 1.20 Coneréte, extra .......0- 12.00 15.00 
Be Us cosckesaoe sarees 150@ 2.10 MD: cnsoaka sna teeas .75 1.25 EE <i oei ie beeh nr ee 7.50@ 10.00 
PE rer, 11.35@ 14.25 Fennel, Sweet .......... 2.400 3.00 Pennyroyal, European ... 2.00@ = 2.50 
EE: chetacebinens 3.00@ 4.25 COMORES). case a seensin's 9.00 11.00 Peppermint natural ...... 5.20@ = 5.35 
Birchtar, crude .......... 180@ 2.10 EE. nc cnaswansecss 2.80G 3.00 PROEIOE oc ccccsenees 5.70@ 5.90 
Birchtar, rectified ....... 2.65@ 3.00 Geranium, Rose, Algerian 10.50@ 12.00 IN ing ses 093 00 b aw 2.35@ 2.85 
ee eee 41.004 4.75 INN S.c54.00<e 000500 10.00@ 11.40 Pimento, Berry ......... 4.75@ 5.75 
Cafepat USP. ...cseccoe 2.20@ = _2.75 PE <sctnnvgiesiuke 6.00@ ~~ 6.75 DE idtalsc at tank eoen 2.75@ 3.00 
Cajeput (technical) 185@ = 2.35 NE 5b bs cones suesines 12.75@ 14.00 Pinus Sylvestris ........ 2.504 3.00 
SI: bn bes ciceneb nese 10.25@ 18.00 Guaiac (Wood) ........ 150@ = 1.75 Peer er 3.15@ 4.00 
Camphor “White” ...... 284 00 RS Wi eer a cance akKe 2.15@ 2.75 Rose, Bulgaria (0z.) .... 55.00@ 70.00 
Cananga, native ........ 10.60@ 11.25 Juniper Berry .......000 2.85@ 3.50 Synthetic, Ib. ......... 30.00@ 35.00 
OE 42sakwsenneect 12.25@ 13.00 SE ere 9.85@ 12.60 Rosemary, Spanish ...... 65a 95 
PO Scbccsesaeeueuae 2.75a 3.35 ee ee 2.15a 3.00 Sage 
Cardamon .............. 35.00@ 45.00 Lavender, French 40-42% 6.25@ 7.75 PE. caikwavecnen on .90G 1.15 
CROOREEEED, sssss0n00c00% 35.00@ 40.00 ME ksekoninencdeses 160@ 2.00 DPAUMMIOR 660.560s8008s 6.50@ 8.35 
Cassia, rectified, U.S.P. .. 8.00@ 10.00 een, GO csivcsccce 5.50@ 7.25 Sandalwood, N. F. ...... 10.00@ 10.75 
Ceder leaf, USP. ...... 2.15@ 3.00 CT Te 6.25@ 9.00 Sassafras— 
RON acscedrexsce 55a 85 ee 110@ = 1.40 eee 0G 65 
MN cciseexsesckersnee 16.50@ 20.00 Limes, distilled ......... 6.25@ 7.40 SONG THO cccccccccvcces 31.00@ 35.00 
Chamomile Hungarian ...185.00@ 255.00 PRION 6 ch s02ssren 7.85@ 9.50 Spearmint .......ceceee. 7.715@ 8.25 
Cinnamon Linaloe wood ........... 3.35@ 3.85 PD o.v.co0ceence ravines 2.25@ 2.75 
DY ckschcaunbanenaee 22.00@ 40.00 SE EOD oesecensase 10.00@ 12.00 Sweet birch Southern 2.10@ 3.00 
DE ccc erkeksacenseewn 135@ 3.00 PD chinhoenwonnicesiies 3.50@ 4,15 ee eer 4.95@ 8.00 
Citronella, Ceylon ...... 59a 90 PUR nv scxsswecdenion 3.10@ 3.60 BOT .casecsesvviecices 8.35@ 9.00 
OPN) vsaccastnscncnsees 110@ = 1.35 Neroli— THYME, TOM 060000000008 185@ 2.85 
BENJ. FRENCH, INC. 
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éivcidills Chistes 





DESCOLLONGES 
PRODUCTS 





TUBEROSE FLEURS 


This warm floral note, power- 
ful and lasting, represents a 
remarkable synthesis of the 
Tuberose flower and is inter- 
esting in many modern compo- 


sitions. 





160 FIFTH AVENUE 
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80 July, 


NEW YORK 10, NEW YORK 
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E. Riks wine nns baws 
Valerian, extra ........+. 
Vetivert— 

ee 

DN: etseacusadanwan 

DEE -civisicsuccasnnawa 
Wintergreen, Southern 

Northern 
errr 
IGUINE. Kc iwececeoces 
Ylang Ylang, Bourbon 

Haitian 


2.304 
85.004 


18.754 
14.604 
25.504 
3.40@ 
7.25@ 
8.404 
5.75@ 
20.004 
12.854 Nom’l. 


TERPENELESS OILS 


i cd Gecivenaenenewan 
Bergamot 
Grapefruit 
Lavender 
Lemon 
Re le vice demands 
SE cc cuenoeneowes 
oe 
Peppermint 
Petitgrain 
Spearmint 


3.004 
20.004 
80.00a 
10.00@ 
58.004 
. 80.000 

60.004 
110.00@ 

13.254 

5.25 

13.504 


DERIVATIVES AND CHEMIC 


Acetaldehyde 50% ....... 
Acetophenone .......... 
Re errr 
Sy 2 ese Wunwaconecnebens 
ee secsinkaseenens 
CE ee. sendtebedsaseesed 
ee aeeinekuswemenens 
ee ee 
Ss © vevctnenkeonecwede 
ere eer tr 
Se Oe dé ekekeeecevuweas 
© Be - detecascceseaesas 
C 14 (Peach so-called) 
C 16 (Strawberry 
so-called) ........ 
Amyl Acetate ........00. 
Amy! Betyrate ...csccecs 
Amyleinnamie Aldehyde 
Amyl Formate .......... 
Amyl Phenylacetate ..... 
Amyl Propionate ....... 
Amyl Salicylate ......... 
Amyl Valerinate ........ 
DONE. Ndknacedéundeenes 
Anisic Aldehyde ........ 
Anisyl Acetate .......... 
Benzyl Acetate .......... 
Benzyl Alcohol ......... 
Benzyl Benzoate ....... 
Benzyl Butyrate ........ 
Benzyl Cinnamate ...... 


Benzyl Formate 
Benzophenone .......... 
Benzyl-isoeugenol ....... 
Benzyl Propionate ...... 
Benzyl Salicylate ....... 
Benzylidene Acetone 
DOUINIEE. od ivcacessees 
Butyl Acetate, normal 
Cinnamie Alcohol ....... 
‘innamic Aldehyde ..... 
‘innamyl Acetate 
areh, ©..¥. 
‘itronellol 
‘itronellyl Acetate ...... 
‘itronellyl Butyrate 
‘oumarin 
‘uminie 
NED. ove ceacgntneue-aes 
Diethylphthalate ........ 
Dimethyl Anthranilate 
Diphenyl Methane ...... 
Diphenyl Ovide ........ 
Ethyl Acetate ........... 
Ethyl Benzoate ......... 
Ethyl Butyrate .......... 
Ethyl Capronate ........ 
Ethyl Cinnamate ........ 
Ethyl Formate .......... 
Ethyl phenylacetate ..... 
Ethyl Propionate ........ 


ee ee 
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2.154 


1.404 
1.954 


12.504 
2.000 
13.854 
2.754 
9.004 
16.754 


7.304 


18.6040 
15.004 
6.854 


5.854 
oa 
1.004 
2.054 
L.00a 
3.754 
1.254 
20a 
1.954 
1.004 
2.600 
6.004 
25a 
90M 
85a 
1.754 
3.754 
1.504 
1.8040 
9.004 
1.604 
204 
00a 
75a 
34,4 
19a 
254 
254 
25a 
9a 
ou 
5.504 
3.000 
3.85% 
2.854 
454 
5.754 
1.15@ 
604 
30a 
854 
85a 
2.40% 
2.854 
70a 
1.204 
200d 


3.10 
115.00 


22.00 
21.25 
31.50 
15.00 
14.00 

8.80 

6.85 
32.50 


3.60 
29.00 
90.00 
14,25 
65.00 
90.00 
62.00 

135.00 
15.00 

6.10 

16.00 


ALS 


2.50 
1.80 
2.25 
13.00 
2.30 
14.50 
3.50 
11.00 


Nw ewe 


i 
veo 


te tw te 
— NS 


Ethyl Salicylate ......... 1.854 
Ethyl Vanillin .......... 6.75@ 
DEE. aveceaceacdns 1.55@ 
RE ovidueeseucedens 3.004 
Geranoil, dom. ......... .753@ 
Geranyl Acetate ........ 1.75@ 
Geranyl Butyrate ........ 4.004 
Geranyl Formate ........ 4.504 
Geranyl valerianate ..... 6.004 
Guaiac Wood Acetate 4.654 
Heliotropin, dom, ...... 3.404 
Hydrotropic Aldehyde 5.904 
Hydroxycitronellal ...... 5.404 
DN Ge adenwarveseKe 19.004 
IN occ down cccaws 1.654 
Iso-butyl Acetate ........ 854 
Iso-butyl Benzoate ...... 1.654 
Iso-butyl Salicylate ..... 2.154 
DINED S cecuncuewuse 4.100 
DEE cevnnventacsnms 2.104 
OE). (ei Ka Rad atdiree nce 5.954 
Linalyl, Acetate 92% 6.004 
TE Kebaksdeeeereetous 5.754 
Linalyl Benzoate ....... 18.504 
Linalyl Formate ........ 11.904 
Linalyl Propionate ...... 12.004 
Menthol 
PO sicerevenwnaes 5.804 
NOD, dindeuecancens 7.504 
RE. recsnaneeneune 4.954 
Methyl Anthranilate ..... 2.404 
Methyl Anthranilate extra 2.754 
Methyl Benzoate ........ 00a 
Methyl Cinnamate ....... 1.754@ 
Methyl Heptenone ....... 5.204 


Methyl Heptine Carbonate 35.00@ 


Methyl Naphthyl Ketone . 3.854 
Methyl Phenylacetate L.10a 
Methyl Salicylate ........ 38a 
Musk Ambrette .......... 5.404 
ED ceecedncccanwnes 5.354 
PE ivicacentexenkas 1.554 
Neroline (ethyl ether) 2.500 
Octyl Isobutyrate ........ 4.954 
Paracresyl Acetate ....... 2.204 
Paracresyl Methyl Ether 2.104 
Paracresyl Phenyl-acetate . 4.60 
Phenylacetaldehyde 50% 2.754 
Dt is celta whh ec weds 4.104 
Phenylacetic Acid ....... 1.654 
Phenylethyl Acetate ..... 1.600 
Phenylethyl Alcohol ..... 1.654 
Phenylethyl Butyrate 4.200 
Phenylethyl Propionate 3.404 
Phenylethyl Salicylate 4.354 
Phenylethyl Valerianate 5.804 
Phenylpropyl Acetate ....  3.30€ 
Phenylpropyl Alcohol 2.704 
PE Unwine Cevderteweses 804 
TE COULD i ckicidcncness 2.654 
Styrolyl Acetate ......... 1.754 
Thymol, crystals ........ 3.104 
Vanillin, eugenol ........ 6.504 
CGREEOEED “waucecccunds 3.000 
Be. givkudesuneveues 3.004 
Vetiver Acetate ......... 7.504 
Violet Ketone Alpha 9.04 
Yara Yara (Methyl ether) 2.354 
BEANS 
Vanilla beans 
NN, i decwaeencades 500 
RO GOD. cccucceees 1.350 
Mexican, whole ....... 1.550 
WEED ciceccuteeuawedewa 4.00 
Tonka Beans Surinam L0G 
DRGOED: cece ec vesceee 1.754 


SUNDRIES AND DRUGS 


J PUTER TEE TUT ETT TS AYWa 
Ambergris, ounce ........ 8.000 
Balsam, Copaiba ........ 854 
Comes Gr, GO. occecencus 32.504 

PU ceunee chance anand 1.254 
Beeswax, bleached, pure 

ic el Piaidaniwenned 704 
Yellow, refined .......... 55a 
Bismuth, subnitrate ..... 2.654 


bo in wa be 
acuse 


— 
a on 


. 


“IS oO 
vinn 


2D ee Nt et 


-- 
i 
AS ure 


2.80 
6.75 
6.75 
6.10 
20.00 
12.85 
13.80 


— 


NNN NheN ly 


RW wn Wwe ww 


viuouiu 


50.00 
10.25 
2.80 


5.25 
£.50 
4.85 
Nom’). 
1.35 
1.80 


14 
17.50 
1.10 
34.00 


1.75 


74 
60 


Borax, crystals, carlot ton 67.25@ 
Boric Acid pwd. U. S. P., 

OR cs duvewdaeanscvess 129.25@ 
Calcium, Phosphate ..... 074%@ 

Phosphate, tri-basic .... .0754@ 
Camphor, pwd., domestic .57@ 
Castoreum, nat., cans ....  7.25@ 
Cetyl, Alcohol, extra .... .78@ 
Chalk, precip. bags, celts .. .0274@ 
Cherry Laurel Water, jug, 


OE cuccssecnacseciesces 1.25@ 
Citric Acid Anhydrous ... 2854@ 
CR, GP i ccc cicsaues 5.50@ 


Cotte WOME i ccccccccces 674 
Cyclohexanol (Hexalin) . 34444 


Dextrine, white, ewt. . 853d 
Fuller’s Earth, Mines ton . 27.00@ 
Creeet CL Pe ccvccvades 4414,4 
Soap lye, crude .......... 31a 
Gum Arabic, white pwd. . 40@ 

PU oka dbs ceccsaces 13a 
Gum Benzoin, Siam ..... 3.50@ 

PINE ewe veuseccecds 38a 
Gum Galbanum ......... 804 
Gum karaya, pwd. ....... 18a 
MEE cas cveneees 38a 
SE NG bi cedvcccacs 264 
MD ccd dcidccaendeesd 054 
BME wtiviscccecsnes 3.70@ 
Lanolin, cosmetic ....... 38144 

RENNOOE. 6 ccdivcieves 364 
Magnesium, carbonate jAM4AG 

DE actatacdcceens 38a 
De GUE acuniccensa 65.004 
Olibanum, tears ......... 204 

PL schiweckdeneukus 164 
Orange Flower Water, 

Dh ciacktcedinewetanes 1.75@ 
Orris Root, Italian ...... 20a 
PU cchckksunecadaas 06344 
Peroxide (hydrogen U. S. P.) 

MEM Gxidhdcraedeweeucn 0334@ 
Petrolatum, white ....... 06344 
Baer rer tre 1.004 
DR NOE cisaccusnedas 164 
Rose Flower, pale ....... 654 
Rose Water, jug (gal.) .. 1.25@ 
Rosin, M. per ewt. ...... 8.304 
Salicylic Acid .......... A8Ga 
SN INGE 6s cccincas 2.75@ 


Silicate, 40° drums, works, 
FOP DOME: ecccwcuseces 1.254 
Sodium Carb. 


58% light, 100 pounds . 2.75@ 

Hydroxide, 76% solid, 

SOW NED 6 ckccccnss 3.70@ 
NNN ore at taweccuada 294 
Styrant ASI .ccccsccccs 12@ 
Tartarie Acid (250 Ib. 

GED | Sinkavadesdeccaia 37a 
Tragacanth, No. 1 ....... 2.904 
Triethanolamine ......... 2644 
Zine stearate, U.S.P. .... 374 

CaN VANE 6 iisennues 1744 


OILS AND FATS 


Castor, refined, drums 25444 


Coconut, crude, Atlantic 


Ws CE sé wekecceds 16% 

Refined, drums ........ 2314 
Corn, crude, Midwest, 

i OU acc hivenxs 141, 
Corn Oil, refined, tanks .. .17444d 
Cottonseed, crude tanks .. .1544@ 
COG, UMN cccseceuces 05a 
Lard, Chicago .......... 09M 
Lard, Oil. common, 

oe ne AYAa 
Olive, edible (gal.) ..... 2.754 
Peanut, erude, tanks .... .20@ 
Peanut, refined tanks ... 244 
Red Oil, single distilled 

ME cvtuaviuwendaes 124 

Double distilled ...... 141444 
Stearic Acid 

Triple Pressed ........ 14a 

Double Pressed ....... ALG 
Tallow, acidless, drums .. 114 
BOs CHIE sc iccdevecus 04a 

July, 1953 


91.75 


153.75 
08% 
08 
09 
17.00 
80 

03 


Nom’l. 
314 
10.00 

.70 
35 
8.68 
30.00 
443, 
32 
A5 
a 
3.85 
AS 
95 
30 
40 
30 
07 
4.50 

. 48 \y 
38 
14 
43 

Nom’. 

oe 


4.80 
30 
718 


3.20 























DEPENDABLE 
COSMETIC COLORS 


CERTIFIED D & C 
LO-MICRON 
THOMASSET QUALITY COLORS 


C9 


from ‘The Talc House” 
Call oun Whittaker 


TALCS FOR 
Face Powders, Baby Powders 
Barber Supplies, Body Powders 
Creams, Lotions, 

Rouge, Liquid Powder 
WHITTAKER 
CLARK & 
DANIELS, INc. 






260 West Broadway 
New York 13, N. Y. 


SHEET METAL GOODS : 





LIPSTICK - COLOGNE - DEODORANT 
STYPTIC PENCILS - MASCARA 
SUPPOSITORIES 


PROGRESSIVE LABELING MACHINE, Inc 


137 West 22nd St., New York 11, N. Y. 


ROUGE COMPACT POWDER 
PUNCHES FOR TABLETS 


also 
FOOT & POWER PRESSES FURNISHED 





sy 
C onsoipareD 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


SPOUTS : SPRINKLER TOPS : DOSE CAPS 





PERFUME BASES 


SOAPS st 


COSMETICS 





DETERGENTS 


eee NORTHWEST 


Originators and Manufacturers of | 


jj MINIATURE BOTTLES and VIALS 
with interchangeable screw stoppers 
in assorted colors 
| . SPECIAL GLASS PRODUCTS CO. 
New York 1, N. Y. 





10 W. 33 St. 





Miniature Perfume Bottles 
from \ dram to % oz. 
HANDMADE GLASS NOVELTIES 


A 
132 W. 14th Street 


MINIATURE GLASS FUNNELS 
SPECIAL ORDER WORK 
KENBURY GLASS WORKS ! 
New York 11, N. Y. 
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ee ks ee 


FIFTH AVENUE 





INSECTICIDES 


CHICAGO ee eee 





PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


47 Years of “RESULT PRODUCING” Service 
Proves Our Worth. The “TRADES” Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS" 








The American Perfumer 








ee 





CLASSIFIED ADVERTISEMENTS 


Rates per line, Business Opportunities, $1.00; Situations Wanted 


and Help Wanted, 50c 


per insertion: 


Please send check with copy. 


BUSINESS OPPORTUNITIES 


ESSENTIAL OIL DISTILLERS, ESTABLISHED IN LONDON 
FOR 30 YEARS, WORLD-WIDE CONNECTIONS, INVITE EN- 
QUIRIES FROM USERS OR IMPORTERS OF FINEST ESSEN. 
TIAL OILS, AROMATICS, FLAVORS, PERFUME BASES AND 
BY-PRODUCTS. WRITE J. L. HINDLE, STANDARD SYNTHE- 
TICS LTD. 76 GLENTHAM ROAD, LONDON, S.W. 13 ENG- 
LAND. 


“SALES REPRESENTATIVE WANTED FOR LOS ANGELES 
AREA FOR OUR LINE OF METAL CAPS AND CLOSURES 
TO THE DRUG AND COSMETIC TRADES. STATE QUALIFI- 
CATIONS AND LINES NOW SELLING.” WRITE 
AMERICAN PERFU MER, 48 W. 38th ST.. NEW YORK 18, N. Y. 


COSMETIC CHEMIST with long experience in formula develop- 
ment, plant management and production desires position. Loca- 
tion unimportant, Write Box 3001, 


38th St.. New York 18, N. Y. 


Wanted—man with experimental engineering 
develop new items and maintain quality control for fast selling 
well established mechanical paint dispenser. Write Box 3002, 
American Perfumer, 48 W. 38th St.. New York 18, N. Y. 


TOP NOTCH PERFUMER available for position in New York 
metropolitan area. Write Box 3003, American Perfumer, 48 W. 


38th St.. New York 18, N. Y. 


FLAVOR TECHNICIAN: Many years experience basic flavors; 
seeks position with future, Write Box 3004, American Perfumer, 


8 W. 38th St.. New York 18, N. Y. 


flavors, perfume bases 
established 


8 W. 


Salesman—Experienced in essential oils, 
and aromatics, to represent nationally 
Chicago area, Box 2989, The American Perfumer, 


New York 18, N.Y. 


38th St., 


FOR SALE 


FOR SALE—Viscolizers and homogenizers. Completely rebuilt 
and guaranteed, with late type stainless steel sanitary heads and 
pressure valves. Also machines with standard heads and valves. 
Send for bulletin and prices. Otto Biefield Co., Watertown, Wise. 


ALBERT B. PACINI, Sc.D. 


Cosmetic Consultant 


Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 





GEORGE W. PEGG Ph. C. 


Consulting Chemist 
MEDICINALS COSMETICS 


Specializing in Labeling and Advertising 
to meet Federal and State Regulations 


Appointments promptly arranged 


57 Fourth Ave. Telephone ORange 3-9007 East Orange, N. J. 
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BOX 3000, | 


American Perfumer, 48 W. | 


ability to test and | 


house in | 





PROFESSIONAL SERVICE 


“L’ART de la PARFUMERIE par EXCELLENCE” 
And its Applications to the Industry 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics 
Toilet Articles 
Soaps 

Flavors 


Creations of Highly Original Perfumes 
Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 
TEL. PLAZA 7-3861 


Npecialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Lab's: 16 East 34th St. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Scil Patt & Rashy, Ine 


analytical, 


Kindly Inquire 









consulting, research chemists 
Established 1921 






OUR CHEMICAL CONSULTANTS CAN HELP YOU 
In Cosmetic Formulation and Improvement 


We likewise serve in Packaging Problems . . Perme- 
ability and Dermatological studies . . . Organoleptic Panel 
Tests on Taste, Odor, Flavor Evaluation. 


FOSTER D. SNELL ix 
RESEARCH LABORATORIES 
29 W1I5'' St pnd yrk TINY 


EG aE) y 


maasel Ti 
CHEMICAL SERVICE 


J. B. STRAYGOLD ASSOCIATES 
| GRAMERCY-7-8406 
48 East Ist Street New York 3, N. Y. 


CONSULTANTS ON @ PRODUCTION e EQUIPMENT « PACKAGING 


Complete plant set up on production, packaging and layout 
of equipment on your specifications of plant. 





Write Today 
for Booklet No. 3 


“The Chemical 
Consultant and 
| Your Business” 











| Carl N. Andersen, PhD 


Consulting Chemist 
Cosmetics, Soaps and Synthetic Detergents 


342 Madison Ave., New York 17, N.Y. 
Phone: Vanderbilt 6-0492 


Laboratory: Briarcliff Manor, N.Y. 
Phone: Briarcliff 6-1550 


LEBERCO LABORATORIES 


Irritation Studies—Sensitivity Tests 
Toxicity and Safety Tests on 


Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 


127 HAWTHORNE ST., ROSELLE PARK, N. J. 





July, 1953 g3 





INDEX TO ADVERTISERS 


Aceto Chemical Co., Inc. 

American Aromatics, Inc, .......... 
American Cholesterol Products, 
Inc. 

Aromatic Products, 
Inc. 
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Tombarel Products Corp. 

Turner White Metal Co., Inc. ...... 


Ungerer & Co, ...... Inside Front Cover 

Van Amer. Haebler, Inc, ........ 

Vanderbilt Co., Inc., R. T. 

Van Dyke & Co. 

Verley & Co., Albert ws 
Insert between 48 and 49, Simpler 

Verona Chemical Co. ...... 50, Sampler 


Whittaker, Clark & Daniels 
Will & Baumer Candle Co., The .... 
Wien, dnc. As TA. «ss. .... Front Cover 


CAMILLI, ALBERT & LALOUE, S. A. 


Grasse, France 


MAXIMAROME 


ABSOLUTES 


Established 1830 


BROOM 
CARNATION 
CASSIE ANCIENNE 
CLARY SAGE LAVENDER ORANGE FLOWER 
CELERY LAVENDER Colorles ORANGE FLOWER WATER 
CIVET 100 LIATRIX ORRIS 

EAU DE BROUTS MATE ROSE DE MAI 
IMMORTELLE (Everlasting) MELLILOT STYRAX 

JASMIN MIGNONETTE TUBEROSE 

JASMIN BENZOL MIMOSA VIOLET Leaves 

JASMIN POMMADES ESSENCE-OTTO-OF ROSE YLANG 


Above Natural Perfumers’ Materials Stocked by Our American ; 
Affiliate Jasmin 


CAMILLI, ALBERT & LALOUE, INC. Plaxe 3-6070 


Cable address: Maximarome 


JASMIN CHASSIS 
JASMIN’ ITALIAN 
ONQUIL 


NARCISSUS 
OAKMOSS 
OAKMOSS Colorless 


14 E. 48th St., New York 
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